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PLANNING 
NUMBER 


WHEN you take space in Municipal 
Engineering, you get three advertise- 
ments for the price of one. In many 
local authorities one Technical Officer 
is responsible for 


Engineering, Cleansing and Public Health 


and Municipal Engineering is the only 
journal specialising in all three ser- 


ENGINEERING st 
CLEANSING & _ 


PUBLIC HEALTH 


Every week ‘‘M.E.”’ supplies this buying , 
readership with details of plant and equipment “MM, Eph csccite ofttecs held 
for roads, street lighting, water supplies, sewage disposal, ny pan POS gee 
street cleansing, refuse disposal and public health. 

THE JOURNAL FOR TECHNICAL OFFICERS 


MUNICIPAL ENGINEERING 


MUNICIPAL ENGINEERING PUBLICATIONS LTD., 4, Clements Inn, W.C.2 
Telephone HOLborn 5502 
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To The Editor .. C L 


40 years of advertising—from 


Sir,—After 47 years in adver- 
tising, I am now on the verge of 
retirement. Looking back, that 
period seems to have been simply 
a period of almost imperceptible 
progress, and yet, since the years 
which preceded the first World 
War the change in the techniques 
and approach to advertising has 
been simply tremendous. 

Occasionally I pull out speci- 
mens of the work I was respon- 
sible for in my early days, and it 
is a chastening experience to 
examine them—despite a 
cherished memory of the late 
E. H. Godbold saying that my 
work was “exceedingly promis- 
ing.” 

In those days we thought the 
use of half-tone blocks in press 
advertising to be really daring, 
and we concentrated on decora- 
tive borders and very modest line 
drawings of the product. 

Probably the greatest change in 
advertising technique has been in 
the choice of media. I remember 
one very large bicycle firm being 
content with a programme con- 
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Disheartening— 
and unethical 


Sin,—May I pass on a com- 
ment made recently by the prin- 
cipal of the St. Martin’s School 
of Art concerning the experiences 
of young art students when being 
interviewed for jobs in advertis- 
ing. 

A number of his students, he 
said, had been told by art direc- 
tors, and others, that examples of 
the fashionable (advertising) 
techniques should be included in 
their specimens of work, and 
that they stood very little chance 
of getting a job unless evidence 
of skill in “scraper-board,” for 
instance, was among their work. 

He went on to say that he felt 
this was not only disheartening 
to young artists but, in his 
opinion, entirely unethical! inas 
much that it was not, and could 
not, be the responsibility of an 
art school to ensure that the 
work of a student was such that 
it would be immediately profit 
able to a prospective employer. 

As a member of the board of 
governors of this school—nomi- 
nated by the Advertising Creative 
Circle——-I feel that most art 
directors in advertising would 
agree with these comments, as | 
do, There is a tendency on the 

rt of some folk in advertising, 
omeun, to expect the “ready 
made” from the art schools, and 
to fail to remember that inventive- 
ness, versatility and draughtsman- 
ship, attributes needed so much 
by an artist in advertising, 
thrive more healthily after a 
comprehensive education in art. 

In advertising, art must work 
within a variety of limitations. 
Surely the most well-equipped 
art student will accept them more 
as a real challenge when met in 
the actual field than he does as 
a student in an art school. 

Tom HEPPELL. 


THIS WEEK 
Focus on West Africa—page 49 
NEXT WEEK 


A Legal Expert examines aerial 
advertising. 


sisting of two technical journals, 
two popular weeklies and one 
London morning paper. Twenty 
years later the same firm included 
in its schedule all the popular 
London morning and evening 
papers, dozens of provincial 
evening papers, the specialised 
cycling journals and numerous 
popular weeklies. 

To-day this firm, by including 
stockists’ small displayed adver- 
tisements in the local weeklies, 
covers nearly every inch of the 
British Isles. This is a big stride 
but it is typical of the schedules 
of the great majority of national 
advertisers to-day. 

After 11 years on the produc- 
tion side of press advertising I 
“jumped over the counter” and 
commenced to sell newspaper 
space instead of buying and fill- 
ing it. Here again there has been 
similar progress, for a glance at 
the London or provincial papers 
of 40 to SO years ago, with their 
pages of mainly type-set advertise- 
ments, provides convincing evi- 


Weybridge, 
Surrey. 


both sides of the counter 


dence of the increased volume 
and quality of press advertising. 

Of course, the steep decline in 
newsprint supplies in the war 
years and the slow recovery since 
the war has made the selling of 
space a very easy proposition. 

Newspapers which between the 
two world wars had difficulty in 
filling their advertisement 
columns now find it equally 
difficult to allocate space among 
a horde of national advertisers. 
Advertising agents were com- 
pelled to use large numbers of 
publications with smaller circula- 
tions—previously beneath their 
notice—for their clients in order 
to secure adequate coverage of 
the market. 

The provincial 
probably has, 
established itself 
years more firmly 
tion of the big 
their advertising 
likely to continue 
advertising of 
which formerly 
solely in the 
papers 

In a few months I shall leave 
the hurly-burly of the newspaper 
advertising world, but I doubt 
whether I shall be able to forget 
very easily the many years of 
Struggling to convince the 
national advertiser of what 
the war and its aftermath have 
done so effectively—that the pro- 
vincial press is indispensable to 
every large firm which has, or 
hopes to have, a nation-wide dis- 
tribution of its products. 

E. S. Warp. 


evening press 
by and large, 
in the last ten 
in the estima- 
advertisers and 
agents, and is 
to carry the 
many products 
were advertised 
national morning 


Green Lane, 
Coventry. 


Hitting back at 
‘do-it-yourself’ 


Sir,—“Advertising Craftsman” 
(June 23) protests that the J//lus- 
trated Carpenter and Builder's 
competition for the design of a 
poster to encourage boys to make 
i career in the building trade will 
foster the idea that advertising is 
a job for “the chap in the office 
with a flair for that sort of 
thing.” 

The criticism is not valid, be- 
eause the competition is directed 
in the first place to students in art 
schools (who may be making 
their own careers in advertising) 
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and to apprentices in the decorat- 
ing and signwriting crafts, where 
surely the design of a poster is 
not out of keeping with their 
studies. 

There is a second group of 
prizes for apprentices in other 
building trades who may not have 
the technical skill to prepare a 
finished poster but whose ideas 
we want in the roughing-out of a 
design, which may serve to stimu- 
late not only their own interest 
in this very feal problem of the 
shortage of apprentices, but that 
of other boys who have yet to 
make up their minds on the 
choice of a career. 

In any case, if the criticism 
were valid, would it not be a 
little hard that the building trade, 
which suffers more than any 
other from the “do it yourself” 
campaign, should be criticised for 
doing a little on its own behalf to 
attract the boys it so badly needs 
to carry out the work expected of 
it. 

Surely “Advertising Craftsman” 
is taking the whole thing too 
seriously. Are there to be no 
more competitions in which we 
are given an opportunity of show- 
ing how good we are at doing the 
other fellow'’s job, whether it be 
designing a house or choosing the 
slogan which will best help the 
advertising man sell his client's 
commodities ? 

ArTuur L. Watts, 
Editor. 
illustrated Carpenter & 
Builder. 


Sign contest 


The 
and Domestic Engineers are invit- 


Federation of Plumbers 
ing designs for a membership 
sign suitable for display by its 
members on shopfronts, vehicles 
and on official stationery. 

The competition is open 
anyone and cash prizes are 
offered. First prize is £50, the 
second prize £25, and third prize 
£15, and there are a number of 
consolation prizes. 


to 


STANDS FIRST AND 
FOREMOST IN LONDON 


AND PROVINCES PROPRIETORS 


BORO 


ODHAMS PRESS LTD 


112 HIGH HOLBORN W.C.1. 


BIRMINGHAM 


PRINCIPAL BRANCHES MANCHESTER 


G 
LEEDS 


FOR ENTERPRISE 


EFFICIENT SERVICE 


L 


WATFORD 


McLELLAN - DIRECTOR 
SOUTH COAST 
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keel 
it to 
yoursel’ 


PERRY 

PRESS 
PRODUCTIONS 
LTD. 


. and if you don’t want 

to tell people about your- 
self, your progress and 
achievements there's little 
point in reading further. 
Because telling the stories 
of enterprising organisa- 
tions in Industry and Com- 
merce is our job. We do 
it by producing for them 
House Journals—with sales 
or staff appeal, Illustrated 
Company Reports, Jubilee 
Publications, Company His- 
tories and Hand-books, 
Brochures and Catalogues 
of every kind. 
Publishing for Industry is 
specialised work. To be 
done properly, it needs the 
ability, flair and sparkle of 
skilled journalists, photo- 
graphers, designers, typo- 
graphers and production 
men; the resources, in 
fact, of Britain's leading 
Publishers to Industry. 


Standbrook House, 
2-5 Old Bond Street, 
London, W.1!. 
Telephone: 
GROsvenor 8346 

(4 lines) 
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MEET YOUR GUSTOMERS IN BRADFORD 
—and round about 


You can meet them at their breakfast tables in the 
Yorkshire Observer and again in the evening in 
the Telegraph & Argus 


Between them these papers have a sate of 153,030 


copies each week day. They are part and parcel of 
the daily life of this dense!y populated, prosperous 
and expanding conurbation 


Their editorial content reaches out to all classes and 
covers all interests — business, news, sport and pleasure. 
Advertisements are read and well regarded for an 
intense local loyalty gives point and confidence to 


anything printed in the “ Bradford papers ”. 


SOME FACTS FOR YOUR ATTENTION 
POPULATION OF BRADFORD 292,000 
INSURED WORKERS 147,854 = 50.5% 
WOMEN WORKERS 60,131 = 40% 

BANK CLEARANCES (1954) £207,000,000 


the largest in Yorkshire. 


Che Dorkshire Observer 


(MORNING 30,720) 


he Gelegraph s Argu 


(EVENING 122,310) 


HALL INGS, BRADFORD 
TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Advertiser's 


. Weekly 


The Journal of British Advertising & Marketing IMPACT... ” 


VI 
IMPACT... 


AT THE ‘POINT-OF- SALE’ AT THE “POINT-OF- SALE’ 

‘ Cc. , : ncery & DEMANDS DISPLAY, SCREEN 

SanNe Atuh Ghee OF 180 Fleet Street, E.C.4 Phone: Chancery 8844 PRINT AND EXHIBITION BY 
ee onal | PRIESTLEYS | 
COMMERCIAL ROAD. GLOUCESTER - TEL 22281 THURSDAY, JULY 7, 1955 BUCKINGHAM STREFT, LONDON WE? - TEL TRA 4277 


Rumpus over ads on joint first night of 


commercial TV 
1-R REVISE ‘FEWER SPOTS” SCHEME 
AFTER PROTESTS BY AGENTS 


NUMBER of advertisers who feared their spots in the 
A September 22 commercial television programmes had 
been cancelled will receive letters irom Associated-Rediffu- 
sion Ltd. within the next few days telling them that there 
have been second thoughts about « plan for a “considerable 
diminution” of first night advertisin, 


‘Some journals 
will go if 
wages climb’ 


A warning that publishers are 
being hard hit—to the extent 
that some journals may be 
forced to cease publication— by 
the continued rise in labour 
costs is given by the Hon. 
Michael Berry in his annual 


A rumpus developed following _ Inst e of Practitioners in poem 5 — of Amal- 
the receipt by some advertisers Adve ‘ising who have been watch- Menem nn +: \ rise ateenl 
last week of a letter from George ing  <-velopments. ‘io 1 soine c — — f 
Laskey, advertisement manager, Oo Tuesday evening A-R ee ney are ¢ re . Ww, Ss owe ps 
Associated-Rediffusion, outlining jssucu this statement: Kenneth Horn our papers, though successiu 

by J. L. Rea by ordinary criteria, will be 
plans for a joint opening pro- iny suggestion that a large manager, on hi neventt unable to meet the bill and will 
gramme with Associated Broad- number of advertisers will be House to take job as have to stop,” he says 
casting Company Ltd. affected is untrue. It is hoped managing direct f Indus lt might be possible to increase 

Dated June 27, this stated that th only a small diminution trie the selling price of some put 
— ry met the at ng in the amount of advertising = lications and put up advertise 

storic first night would make 1 te carried on this first ni } . . : : 
impossible to adhere to the wil’ be mee canta within Leeman eaves ment rates, in an attempt to off 


set these rising costs, he adds 


In _‘tect there had been second 


After six mo J. Lytle There is, however, always 

KEMSLEY’S LETTER thoughts and Associated-Redif- (Advertising) | levision danger attached to such a 
fusion, after consultations with executive. Dick as left course, and the time may have 

TO THE ITA ABC — re-shaping the joint the agency to \ ,ociated arrived when that would have 

gala night openin rogrammes oadcasting (« a pro the same unpleasant results 

After a week of revived to al a for nome  Aceieiaindin p reenen of — Foe oan because it nail produce a fall 
rumours that Lord Kemsley was It is understood that every tainment prograr in circulations and also in the 


withdrawing his interest in the 


effort will be made to find time “Six months w first demand for advertisement 


Kemsley-Winnick TV programme for advertisers whose spots would class agency has g valu space,” he warns 

contracting partnership, a Kems- be usciess if not used on Sep- able experience i in Continued profit is vital, he says 

ley spokesman yesterday (Wed- tember 22. Into this category fall London this weck i grate for the security of the firm and 

nesday) said: “No comment.” commercials tying up with pro- ful to Lytle’s f r under for its employees. Plant must 
It is understood that the Inde- duct launchings, merchandising standing in releas be kept up to date to enable 

pendent Television Authority schemes, or the announcement of For ABC he producing the Amalgamated Press to compete 

specific offers or issues of Saturday evening Round the with its rivals 
has received an important letter journals. Town’ teatare 
from Lord Kemsiley, but its con- 


tents had not been revealed last 
night. 


riginal schedule of spots. There 
would be considerable diminution 
of advertising 

Those who received the letter 
were told that their advertise- 
ments would be put on as soon 
as possible after September 22. 

It is understood that something 
like 14 out of 20 first night adver- 
tisers were affected 

Immediate protests were made 
by individual advertisers and 
agents to Associated-Rediffusion 
The matter was reported to the 


COUNTY PAPER OF KENT 


, Jury 7, 1958 : ee 
“ a v= 
L__ 
ta 

. ~~ 4, 

‘ 6 a 
re 
Ae Hesse 


ADVERTISER'S WEEKLY 


4 


JuLty 7, 1955 


ITA PROGRAMMES [IN Papers carry Luxembourg programmes 
NEW JOURNAL 


Publication was anpounced this week of “TV Times,” a weekly 
which will carry the programmes of two of the Independent Television 
Authorities’ programme contractors from the start of commercial TV 


on Thursday, September 22. 

A new company is to be 
floated to publish the weekly, but 
at the moment an agreement has 
been reached between Associated 
Rediffusion Ltd. and Associated 
Broadcasting Co. Ltd., on its 
publication, said a spokesman of! 
the two companies this week. 

“In addition to its exclusive 
programme content, 7V Times is 
intended as a magazine with news 
and features covering every 
aspect of TV,” said the initial 
announcement this week, but the 
spokesman later added that the 
weekly would retain for itself the 
exclusive rights to the  pro- 
grammes only to the same extent 
that the Radio Times does for the 
BBC 

“This will mean,” he said, “that 
the dailies will be free to publish 
the commercial programmes just 
as they do to-day the non- 
commercial.” 

Arrangements have been com 
plet said, for the publica 

the A-R and ABC pro- 
imines, but negotiations are 
proceeding with regard to 
the other ITA contractors’ pro 
grammes when they come on the 
air later 
Friday publication 

The first issue of TV Times will 
be published on Tuesday, Sep 
tember 20. It will contain the 
full day-to-day programmes for 
10 days commencing with the 
Opening transmission on Thurs- 
day, September 22. 

From then on publishing day 
will be Friday. 

TV Times will sell at 4d., and 

s advertisement rate is £300 per 
full page, with special position 
rates 

(“Radio Times” rate is £4,000 
per run-of-issue page.) 

Page size will be 11} inches by 
9 inches, and the first issue will 
be not less than 40 pages. The 
printing contract has been agreed 
with Amalgamated Press Ltd 
Temporary editorial and circula- 
tion offices are at Gough House, 
Gough Square, EC4 


More radio 
publicity 


The council of the Radio Com- 
munication and Electronic En- 
ginecring Association has ap- 
pointed a publicity committee 
V. M. Roberts is the chairman 

The committee has been 
formed so that they can take a 
“More active part in promoting 
publicity and providing press 
information with regard to the 
capital equipment side of radio 
and electronics,” say the RCEEA. 


At a luncheon given by the president 
Alan M. Wilkinsor 


Advertising, Lt.-Col. 
G. Saward (left), a founder fellow 
chairman of the finance and develop? 
an antique silver card waiter in reco 
ment to the Institute, which he has 
In the centre: R. C. 

e . *y? 

Daily Mail’ get 

Ideal Home 
. . .* 
injunction 

Exhibition Enterprises, a 
Coventry firm, gave an under- 
taking to Mr. Justice Harman in 
the Chancery Division on Tuesday 
not to advertise or promote any 
exhibition under the name “Ideal 
Home Exhibition” or any name 
calculated to induce the belief that 
such exhibition was connected 
with the “Daily Mail” Ideal Home 
Exhibition. 

Associated Newspapers 
the plaintiffs, alleged that 
defendants had advertised 
exhibition at Ipswich as “direct 
from the London Ideal Home 
Exhibition.” It had no connec 
tion with the Daily Mail exhibi 
tion. 

D. Falconer, fof Associated 
Newspapers, said that an ex parte 
injunction had been granted 
against the defendants, who were 
now willing to have the motion 
before the Court treated as the 
trial of the action. They would 
give an undertaking and pay 
costs 

J. Arnold, for the defendants. 
said that at a previous hearing 
a letter from a local resident was 
read in Court expressing the 
opinion that the defendants’ 
activities at Ipswich amounted to 
“a racket and a swindle.” 

“This was purely the writer's 
opinion. The press quite pro 
perly reproduced it, but I wish to 
make it clear that the defendants 
have made no attempt to deceive 
the public,” said counsel. 


Ltd 
the 
their 


Sykes, 


A number of nationa! papers have 
begun publication of Radio 
Luxembourg programmes to- 
gether with those of the BBC. 

They are the “Sunday Pictorial,” 
“Daily Mirror, “Daily 
Herald.” = “Daily Express,” 


A Radio Luxembourg spokesman 
says that the programmes are 
published purely on their news 
interest, and claims that most 
of the other papers will follow 
suit shortly. 
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revenue up 


nent revenue of 
e publications of 
liffe Press, during 
February 28, 1955, 
itely £4,250,000, 
£3,500,000 during 


led at the annual 

Kelly's Directories 

laude E. Wallis, chair- 

who referred to the progress 
1¢ Farmer & Stock- 
futocar and the 

journals in the 


egistered by t 
Breeder, the 
ther leading 
group 

4 final 


per cent 


ordinary dividend of 17 
(less tax), making 25 per 
cent for the year, compared with 
224 per cent for the previous year, 
was recommended 


This new Double Diam 
finished in bronze fixed with 
a wall pin, is intended, say the 
brewers, to “fit in with period 
rooms and for usé he type of 
lounge bar where normal display 
material might appe ut of place. 
The lantern was designed and pro- 
duced by Clements Bros.. Broms- 
grove, working in conjunction with 


Ind Coope & Allsopp Ltd. 


nd lantern, 


Dominant Sites 


appeal fails: 


But fine cut 


An appeal by Dominant Sites 
Ltd. against convictions of con- 
travening the Town and Country 
Planning Act regulations govern- 
ing advertisements was dismissed 
by Sir Hildreth Glyn-Jones, 
chairman of the _ Berkshire 
Quarter Sessions Appeals Com- 
mittee, at Reading on Monday. 

The firm had been fined £25 at 
Reading in May on each of two 
summonses concerning advertis 
ing hoardings for which, it was 
alleged, no application had been 
made for the consent of the Berk- 
shire County Council. 

One was at Wally's 
London Road, Twyford, the 
property of Mrs. L. B. Watson, 
and the other a property in 
London Road, Earley, owned by 
Mrs. E. M. Seward. The hoard 
ing at Twyford bore an advertise 
ment for Bovril. The magistrates 
fined Mrs. Watson and Mrs 
Seward £5 each and Bovril £10 

On Monday the fines imposed 
on Dominant Sites Ltd. were 
reduced from £25 to £5 on each 
summons. The fines imposed on 
Mrs. Watson and Mrs. Seward 
were allowed to remain, and the 
appeal by Bovril was allowed and 
the fine remitted 


Café, 


ASFP agreement 


with technicians 


A new agreement 
concluded between 
tion 
ducers and the Association of 
Cinematograph and Allied Tech- 


has been 
the Associa- 
of Specialised Film Pro- 


nicians. It covers technicians 
working on films produced by 
members of the ASFP, including 
those made for industrial use, 
advertising films, and films for 
television. 

The agreement, which came 
into force with effect from Thurs- 
day, June 23, covers minimum 
salaries—which are increased by 
10s. a week—and other condi- 
tions of employment. The agree- 
ment is to run for five years 


Pakistan protest 
The executive committee of 
the Pakistan Newspaper Socicty 
have protested to the Government 
at the withdrawal of official ad- 
vertisements from three news- 
papers, because, they allege, the 
papers’ editorial criticism of the 

Government was disapproved. 
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ADVERTISER'S WEEKLY 


‘Increase in misleading hire-purchase ads’ 


says RT-SA report 


ABSENCE OF OFFICIAL RULING ON PRESS 
COPY ‘MAKES ABUSE POSSIBLE 
An increase in obscure and deliberately misicading state- 


At the annual conference of the 
Association of Health & Pleasure 
Resorts at Hastings the Tattersall 
Trophy, for the best British resort 
poster of the year, was awarded 
to the current Ram & Gate Poster 
Catch the Sun at Ramsgate.” 

The Trophy was received by Ald. 
E. C. Butcher on behalf of the 
Ramsgate Corporation. 

This is the second occasion in five 
years that a Ramsgate poster 
has won the Tattersall Trophy. 

Both these posters were designed 
and drawn by Edward J. Lander, 
director, Richard Potts & Partners 
Lid., who are Ramsgate's adver- 
tising agents. 


Ads keep AP 


circulation up 


Increases in sales, advertising 
revenue, gross profits, and expen- 
diture on publicity are announced 
by the Hon. Michael Berry, chair- 
man, Amalgamated Press, in his 
report *, oa year ended Feb- 
ruary 28, ; 

Gross — passed the five 
million mark for the first time, he 
says. After charging debenture 
interest they stand at £5,327,000. 
Income for advertisements also 
show a substantial increase and 
set a new record for the company. 

“Advertising agents and their 
clients realise that almost all our 
journals go into the home, are 
assured of long life there, and are 
read from cover to cover,” 
claims Mr. Berry. 

In return for an 11 per cent 
increase in the expenditure on 
publicity and promotion, circula- 
tions has been kept up and the 
sales revenue create a new 
record. 

After referring to the progress 
made by such journals as 
Woman's Weekly, Woman's Illus- 
trated, Woman and Home, 
Woman's Journal, and Every- 
body's, Mr. Berry says that TV 
Mirror, launched during the year 
under review as the first television 
weekly in this country, has made 
“splendid progress and already 
justifies the risk taken 


ments in hire purchase advertisements is alleg« 


in the annual 


report of the Retail Trading-Standards Asso: ‘ation. 


The report comments: “It is 
it to understand why the 
rnment in the 1954 Hire 
hase Act did not make the 

requirement in respect of 
il and newspaper advertising 
nsists on at the point of sale. 

[hat is to say that not only 
ash price but the amount of 
jeposit and the number of 
ments and the amount of 
must be clearly stated. 

The absence of this require- 
has made possible all sorts 

of abuses in newspaper advertise- 
ments. There have been false 
claims that credit was being 
granted without charge. There 
have been misrepresentations that 
the instalment price quoted in 
newspaper advertisements was on 
the >asis of ‘no deposit’.” 

One “much favoured form of 
n presentation.” in advertise- 
me for furniture and other 
20% according to the report, 
is t- accompany the cash quota- 
tior th other. and totally mis- 
lead \g, quotations of prices pur 
port 2 to be the “usual or 
norm! price” at which the goods 
are ught generally 

“Often enough the only justifi- 
cation for these comparative 
quot«tions has been in the adver- 
tiser imagination,” it comments. 

Or the other hand, the RT-SA 
pays tribute to the Newspaper 
Proy etors’ Association and the 


‘USE ADS TO SELL ELEC’ 


Constant advertising in the 
trade press to stress the advant- 
ages of electricity for cooking and 
catering were advocated by Felix 
A. Rogers, in an address on “The 
Use of Electricity in the Catering 
Industry” to delegates at the 
British Electrical Power Conven- 
tion at Brighton last week. 

“The catering industry is one 
of our largest, and to-day 220 
million meals per week are eaten 
ouside the home,” he said. 

Considerable sums of money 
were being spent by the Elec- 
tricity Boards and by EDA in 
publicising domestic equipment 
in the national and loca! press. 

“A few catering journals are 
generally read by all caterers, 
and there should be constant ad- 
vertising in every issue of these 
periodicals to advocate electricity 
for cooking and catering gener- 
ally, while stressing its many 
advantages 

“The manufacturers are willing 
to assist in devising forms of 
publicity for this purpose,” Mr. 
Rogers continued, “and although 
they already spent quite a lot of 


Newspaper Sox fe ie “ex- 
tremely helpfu when 
asked to recon mem- 
bers to require adver- 
tisers state th ish price, the 
amount of the nd the 
number and an instal- 
ments. Not < J re two 
organisations recom 
mendations, by one of 
the larger grou spapers 
accepted them 

Possible oO; tur ; 
misrepresentalts: 
television adv« 
tioned in the re: 

“The main d t h 
sents itself in 
tisements appe nmer 
cial TV lies f hat, in 
the present sta t ¥, oral 
misrepresenta! ‘ t con 
stitute an inf ¢ of the 
Merchandise \i 

The RT-SA 
tisers will be a ! 
by the adv 
recommendati 
have been, in 
by the fear 
Merchandise M 

With regard th \ct, 
RT-SA claims | ry case 
of unfair trad ch the 
Association pr res of 
cases are settle ing and 
negotiation 

The RT-SA 
meeting next T 


for 
mercial 
men- 


pre- 
idver- 


adver 

ienced 
nittee’s 

would 
stances, 


ng the 


the 


; annual 


wyyare 
CTY 
money on adver: nainly 
for their produc! s con- 
sidered to be ra n the 
province of the ) d the 
Boards to pub great 
value of electricity ring.” 


David Allen 
development 


The following statement has 
been made by W. E. D. Alien, 
chairman of the David Allen 


group of companies : 

David Allen & Sons (Hold 
ings) Lid. have resolved to 
voluntarily wind up and their 
secretary, A. E. Aylward, has 
been appointed liquidator for 
the purpose 

Tite liquidation has no sig- 
nificance beyond suiting the 
convenience of the David 
Allen group of companies, 
whose business continues 
under the control of the Allen 
family 

In anticipation of the redun- 
dancy of a separate holdings 
company, the main operating 
company of outdoor adver- 
tising contractors, with its 
service in many parts of the 
British Isles, took over the 
mame Of its pare nf company 
David Allen & Sons Lid 
some years ago 

David Allen's 
first 


, 


formed their 
company in 1897, but 
before that the business was 
operated first by the late 
David Allen, grandfather of 
the present generation, whose 
name the company per- 
petuates, and later by a family 
partnership. 


Shoe fashion 


Forty shoe manufacturers have 


so far been booked rooms for 
this year’s Fashion in Footwear 
exhibition which is to be held in 
the Washington Hotel in London 
from Monday, October 3 to 
Friday, October 7. The majority 
of these will also show shoes 
Fashion in Footwear is organised 
by H. Mannal!l Eastwood, a 
director of the National Trade 
Press Ltd., and promoted by the 
magazine Footwear. 


Bumper programmefor ‘TwoFreds’ match 


writers 
reed to 


Leading sportsm 
and cartoonist 
contribute editorial 
pages of the Freds” 
Cricket Match gramme 
which are being nded this 
year 

There will be mes from Sir 
Jack Hobbs, Peter May, Eng- 
land’s new Test ptain, and 
Jack Cheetham, captain of the 
South African | ng team 

Ronald Searle, the {amous car- 
toonist, has dra something 
apt and amusing 

Frank Butler, ‘he 
World columnist 
Ariott, of the BBC, have 
promised to tel] their most 
amusing—or amazing—cricket 
stories. 


New of the 
and John 


And there will be something very 
special from Gut- 
teridge, author of that contro 
versial advertising novel, The 
Agency Game. 


Bowater aid 


Latest news of help for NABS 
through the programme is that 
the Bowater Paper Corporation 
Ltd. are giving the text paper 

Gee & Watson Ltd. are, as in 
past years, making all editorial 
blocks. 

Organised by the Fleet Street 
Column Club, the match is at 
Hurlingham on Wednesday, 
September 7. 


The first list of advertisers in the 
programme is on page 67. 
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ADVERTISER'S WEEKLY 


‘ Fascinating’ IPEX 


You'll go 


again and 


By Our Exhibition Correspondent 


I found IPEX not only vast, but 
so fascinating that I defy anyone 
being able to tear themselves away 
from it for at least several hours. 
Even then they will want to visit it 
again and again. 

There are 340 exhibitors, of 
whom 40 are from overseas 
occupying an area of 430,000 sq 
ft.. and the value of the machinery 
and other exhibits on view 15 
above £5 million 

The organisers, F. W. Bridges 
and Sons, have wisely 


tempted to decorate the inter 


of the halls as the e girde 

form a fitting backe ind to the 
massive nes on show In 
stead | have concentrated on 
makir t exterior of the halls 
gay Ww flags and fi rs 


Multi-lingual 


i he benefit of the 15,000 
0 foreign visitors, the 

iP! catalogue is in five lan 
ylage English French, Ger 


Italian and Spanish 


Occupying a huge space in the 
entre of the Grand Hall, R. Hoe 
‘ nd ( it t ve | { j nav C nit pres 
sive displa chine nclud 
ing probably the largest machine 
in the exhibition section of 
multi-colou newspaper press 
which incorporates many radica 
development eliminating _ tl 
human factor wherever possible 

The *xhibit of the SOAG 
M ner Cx $ almost a 
s exhibition in itself It 


s an area of 6,500 sq. ft. in 
which 38 machines are on show, 
ind, in additior the SOAG 
Co.'s own machines, there are 17 
co-exhibits from Italy, Germany, 
France, Switzerland and America 

Foreign exhibit 
Another impressive exhibit is 
that of the Fast German organisa- 
tion Polygraph. I was told that 
the machinery on show, which 
was shipped via Hamburg, weighs 
230 tons 
On the second floor of the 
Empire Hall there is a special 
educational feature, “Training for 
To-morrow.” The stand includes 
rare books and models, and ts 
colourful and interesting 
Tucked away in one of the side 
aisles 1s a human touch in this 
machine age It is a printing 
press which bears the notice “The 
7,500th Heidelberg in Britain is 
being presented at the close of 
IPEX to the printing school of 
the National Children’s Home 
and Orphanage, Harpenden, 
where it will be usefully employed 
in the training of future craftsmen 
for she printing trade.” 


The Display Craft Ltd. stand at IPEX included « 
work which won the Screen Printing Championshi; 


DISPLAY Cae 


rr ‘i 


heir recent 
ther prizes 


in the last DPSPA compe! 


67 GRANTS BY 
‘OLD BEN 


At the June meeting of the 
committee of management of 
“Old Ben” a number of applica- 
tions for assistance were con- 
sidered and the recommendations 
made by the aid committee were 
accepted. Grants were made in 
67 cases 

J. Green, of Derby, the new 
national president of the 
National Federation of Retail 
Newsagents was, following the 
usual custom, co-opted to the 
committee during his year of 
office. N. Powell (Argus Press) 
W. Lightowler (Bradford) and 
A. G. Williams and P. Day 
(Swindon) were also co-opted 

The following amounts were 
reported as received from area 
committees Merseyside £120 
Newport £100, Wolverhampton 
£100 


Carpet results 


The British Carpets Promotion 
Council reports that, as a result 
of its spring campaign this year, 
81 composite pages of carpet in 
formation and advertising were 
published in newspapers through 
out the country during the months 
of March, April and May. Ad 
vertising and editorial space 
devoted to carpets in these pro 
vincial and local newspapers 
amounted to over 11,300 column 
inches. 1,306 matrices were sup- 
plied to retailers and newspapers 
to assist them in this part of the 
campaign. 

C. J. Lytle (Advertising) Ltd 
were the agents 


All space taker 

All available space has been 
applied for at this year’s Boot 
Show, to be held at Olympia in 
December. The Show, sponsored 
by the Daily Express, has SO per 
cent more space than previously, 
ind will run for two extra days 


Smees booking 


Trico-Folberth Ltd.'s advertis 
ing agents, Smees Advertising 
Ltd., have booked a series of 15 
second commercial TV spots for 
their client with Associated 
Broadcasting Co., Ltd. The series 
is being made by S. Presbury and 
Co., Ltd 


‘Housewivesdon’t 


know their 


butter brands’ 


usewife, who 
buys both butt: »! margarine 
each week, seldom: notices what 
brand of butter she gets, but 
almost always koows the brand 
of her margarin: 


The average 


This ¢ ind con- 
sciousne vealed in the 
test D mmodity 
eport, the fift * present 
series, the butter 
if d 1 " LS 

Housew 1 bought 
butter of f iring the 
nonth bef ¢ ere inter- 

wed—in ‘ | per cent 
! e tota ¢ of 57 house- 
vives——were i ey could 
name the their last 
purchases 

Only 29 ! d do so 
n the cas t 98 per 
cent Anecw ! of mar- 
garine they ight 


‘Kirst’ ¢ im 


The rey 1 a survey 
made betwe O 18 and 
Novembe year, and 
follows the t previous re- 
ports in the series. It is claimed, 
however, to ve added import- 
ance as the first post-w survey 
of the butte and irgarine 
market to be pubis 

‘Assessments of buying 
habits since de-rat z have 
hithert« been based only on 


speculation,” says the Herald 

“For this reason survey 
pursued special lines enquiry, 
and the report provides valuable 
information concerr e weight 
wf average purchases, the uses to 
which the two products are put 
ind the influence exerted by the 
size of a family o he propor- 
tions of butter and margarine 
bought each week 

[he average housewife buys 
12.6 ounces of butter and 14.2 
ounces of margarine every week 
Tables show the extent to which 
butter and margarine are used as 
ilternatives 

The report has been issued this 
week to leading manufacturers 
and advertising agents by E. H 
Hull, advertisement director of 
the Daily Herald 
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£100,000 from 
reserve for 


Red & White 


The charging of £97,673 in re- 
spect of exceptional advertising 
expenditure to development and 
contingencies reserve, was ex- 
plained by Godfrey Phillips, 
chairman and managing director, 
Godfrey Phillips Ltd. at the 48th 
annual meeting. 

It was neither easy nor cheap 
to-day to launch and build up a 
successful brand in so highly com- 
petitive a market, he said. The 
board had in the past built up 
for this very purpose a develop- 
ment and contingencies reserve, 
and on this they had drawn to 
meet the initial advertising ex- 
penses, not only of Red & 
White, but also of De Reszke 
Filter Tips. 


Further expense 


During the current year further 
recourse would be made to this 
reserve to meet the heavy adver- 
lising expenses required to extend 
the area of sale for Red & 
White 

They regarded this level of 
expenditure as entirely necessary 
to rebuild the profits of the 
group. 

Commenting on the excellent 
reception of Red & White both 
by the trade and the public, Mr 
Phillips paid tribute to the art 
and advertising staff, under R. S 
Allwood-Coppin, director of ad 
vertising, “for the imagination 
and skill that they have brought 
to what must surely be the best 
co-ordinated advertising cam 
paign for any brand of cigarettes 
in recent years.” 

London Press Exchange are the 
agents for Red & White 


Launching ad 


Plowl, Vira one and only PIN-CURL SPRAY-SET 
Set pin-curls that 


last twice as long! 


‘SATIN-SET” 


Tee Pm CUM SPeey OFT 


ceanrs aoe 126 
UST. RON FRO eT POPS 


This is one of the large-space adver- 

tisements to be used by Revion this 

month introduce their new Satin- 

Se a hair-settine lotion Agents 
are McCann-Erickson Lid 
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CENTENARIES 


80 PAGES IN 
‘IRISH NEWS’ 
SUPPLEMENT 


The Manchester Guardian, the 


JuLy 


Bury Times and the Irish News 
all celebrated centenaries last 
week. The Manchester Guardian 


and the Jrish News both marked 
their anniversaries as dailies by 
publishing special Saturday issues. 

The Jrish News issued an 80- 
page supplement and the Man- 
chester Guardian carried a num- 
ber of articles outlining the de 
velopment of the paper since it 
was first founded as a weekly in 
1821. 

The Bury Times celebrated with 
a 16-page supplement, containing 
messages of congratulation and 
special articles. 

The Manchester Guardian, first 
founded in 1821, became a bi- 
weekly in 1836, and in that form 
claimed the largest circulation of 
any paper outside London. 

With the repeal of the stamp 
duty in 1855 the Guardian was 
converted to a daily and the price 
was reduced from 7d. to 2d. 

In its early days as a daily, 
says the Guardian, advertisements 
concentrated in the Saturday 
edition, and this proved a habit 
hard to break. In the first half- 
year as a daily the circulation on 
on Saturday averaged 10,000, but 
on the other days of the week it 
was only 6,000 

After qa decline in the sales the 
price was reduced to Id. in 1857 
4 rapid rise followed, and in one 
year the circulation was increased 


to 23,000 

During the 1914-18 war the 
circulation climbed to 60,000 
Gradual development has now 


brought this figure to well over 
150,000, despite the increase in 
price to 3d. in 1952. 


Sir Frederick Rowland (left) 
rd to Fernand Hourez, who came from Belgium t& 
winners, Georges Franken et Cie., at the BDMA 


presents the Samuel J 


Smith 
e cup- 


Agency to present prize 
for BDMAA competition 


BUT ONE IS WITHDRAY \ 


\nnual prize-giving luncheon of the British Direct 


Association took place at the Criterion last 


Thu 


Frederick Rowland, the BDMAA president, pres 


awards, 

Names of the award winners 
were published in ADVERTISER'S 
Wi Y in the June 23 issue. 

annual awards, said Sir 
Frecerick, were a “tremendous 
stim. us” to the BDMAA. If 
the ind other efforts continued, 
there should be no feelings of 
do about the Association's 
cont. ued expansion and success 

I Thompson, chairman of 
the BOMAA criticism and awards 
cor ttee, who announced the 
award winners, gave the meeting 
news of another award which had 
been made by Dudley Turner & 
Vincent Ltd 


This award, said Mr. Thomp- 
son, vould be made “for some- 
thing that went through the mail 
that is not exactly a letter.” The 


High Commissioner at celebration 


To celebrate 100 years of pub 
lication, the Christchurch Times 
last week held a special centenary 
luncheon, attended by the High 
Commissioner of New Zealand, 
and by representatives of the In- 
corporated Society of British 
Advertisers, the Newspaper 
Society, the BBC, and of Christ- 
church's social and official organi 
sations 

Managing director of the 
Christchurch Times, B. A. Mead. 
told the gathering: “There would 
have been no centenary but for 
the foresight, faith and endeavour 
of my father and his predecessors 
and the extraordinary goodwill of 
our many readers, advertisers and 
staff.” 

Proposing a toast to the guests 
Miss D. E. Mead, a director of 

firm, said that a newspaper 
more than other commercial 
enterprise, depended ffor its 
wth and progress on goodwill! 

T. Clifton Webb, the High 
Commissioner for New Zealand, 
expressed his pleasure at being 


present on the occasion. He 
spok of the goodwill that 
existed between Christchurch, 


New Zealand, and Christchurch, 


Hampshire. “Our cities are even 
similar to look at,” he said 
I mark the centenary, a 


special inset was published. 


exact terms of 
to be drafted. 
This award 
the first time 
one of the regu 
missing Th 
Ward Prize [ 
journal,” for 
told the me 
Association of 
now make a s 
Mr. Thomps 
the very high st 
of which the 
227 this year 
In the chai 
was the BD 


Frederick T. D 


1v 


ed 


‘Handymay 


Handyman 
spots on the c 
gramme “Do-! 
Saturdays at 5.3 

The print ord 
has been stepped 
October to 
ber to 150,000 
price 6d. and is 


Clements Press 


125,00 


ren 


rtising . 


when Sir 
is year's 


aad yet 


fe for 
when 
will be 
seatrice 
staff 
jater 
British 
ditors, 
! 
ted on 
ntries, 
tal of 


incheon 
urman, 


a TV 


onthly 
V pro 
on 


ember 
10.000 
vem 


is 


C. 8. Gibbs, managing director of the Herts Advertiser Printing Co., Ltd 

replies to the toast of the “Herts Advertiser’ at a staff dinner to mark 

the centenary of the ‘Herts Advertiser and St. Albans Time (| Waterend 

Barn, St. Albans, last Friday. On his right is his mother, Mrs. H. S. Gibbs 
and his brother, B. R. Gibbs, and on his left is Mrs. C. S. Gibbs 


ADVERTISER'S WEEKLY 
‘Only 8.5 per cent 
drop in ‘Star’ sales’ 


Advertisement revenue in 1954 
for the News Chronicle and the 
Star showed an increase of over 
1S per cent and 47 per cent respec 
tively over 1953 This was a 
record for both newspapers 


This was revealed by L. J. Cad 
bury, presiding at the annual 
meeting of the Daily News Ltd 


He continued: “The increase in 
price of the three London even- 
ing newspapers to 2d. is estimated 
to have brought about a 10 per 
cent decrease in combined circu 
lations 

“The figure for the Star, how- 
ever, with the world’s second 
highest evening paper net sale, 
shows only a decline of 8.5 per 
cent,” he claimed 

The News Chronicle had fully 
recovered from the setback in 
sales suffered in the newspaper 
stoppage. he reported. 


Ads launch new 
farm foodstuff 


Advertisements includin £ 
double-spreads in colour in all 
the principal agricultural peri 
odicals are being used to launch 
1 new farm foodstuff, Vitamealo 
Supercon, by Agricultural Food 
Products Ltd., one of the Vita 


mins (Bemax) group of com 
panies. It is now being shown 
for the first time at the Royal 


Show, Nottingham 


Vitamealo Supercon has been 
produced to correct natural 
deficiencies of vitamins and trace 
minerals in feed-stuffs 

The advertising has been pre 
pared under the direction of the 
advertisement manager of the 
group, R. M. Baddeley, who is 
chairman of the Society of Typo 
graphic Designers, and the agents 
for Vitamealo, Griffiths & Mil 
lington Ltd 


Fi . 
ilm tie-up 

As a tie-up with the Metro 
Goldwyn-Mayer film “Briga 
doon” the Drapers’ Record has 
published a 16-page booklet. It 
carries advertisements and des 
criptions of a number of goods 
mostly in tartan fabrics. Stars of 
the film appear in a number of 
the advertisements, and the 
colour-cover shows a scene from 
the film 


The booklet also gives details 


of MGM's “Brigadoon” window 
dressing contest, the prizes for 
which include a fortnight’s tour 


ing holiday for two in Scotland. 
plus £25 cash 


Brilliant Signs Ltd. 


In an advertisement in Apvex 
Tisex’s Weexry, June 16, the tele 
phone number of Bril Signs Lid 


was given as Shepherds Bush 2288 
a should have been Shepherds Bush 


eS = 7 
if 
a _ > 4 oun = — aie 
: : } wet. pom. : 
. Bis as “ =. - ¢ 
oa -_ i” y are 
a a “ia eo ae 
2 j . . 7 ie i mm. - ~e \ . & 
ay 4 : + r 7 pia 
aa a : ; oR ‘ ’ 
a “oa . eT a 
4 oo ‘ fhe " ae; ate 
f & : ; o 7 ~— ' 
j «ad = nae Ft» , 
— Hoy 
a resent 
a 
s ————————————————— 
ee = 
“ es 
= Ee 
~ 
i 
. | 
: 
= 
- 
- \ 
a es 
4 pe 
= 
4 a 
a7 
4 a a 
Es H im 
i rinted by St 
. ee 
rea e' . P \ 
- ” ue —~ 6S ea - ee 3h 
7 Pe a ee as, oom oy an 
4 : 7 r? te. Hf 2 + ij 
= al ay, a> # , 2 a . ie a 
y sft e eT ,. t : «4a 1 
s _ ") 2 eg 
ino Ng : 7 Bie oa 
‘ _* af —— 
4 ean | . es 
a 
2 
i 


My 


¥ 


ADVERTISER'S WEEKLY 


ews About | 


joins Odhams 


The appointment of Clifford R. 
Studd to the advertisement staff o 
Illustrated was announced by 
Odhams Press Lid. this weck H 

was previously with Illustrated 
Newspapers Lid.. whom he joined 
in 1949 and where he held the post 
of assistant advertisement manager 
of The Illustrated London New 

He was a member the Advertising 
Association con : ny 


e 7 tees 
in 1952, 1953 and 1954. In 1951 


he also served on ey Scheme 
Committee of I ] stiona 
Advertising Conf 
* * * 
Associated Newspapers Lid. have 


announced that Rhys G. Thomas 


will be relinquishi his post as 
circulation manager { Sunday 
Dispatch the end of this month 
and being seconded for special 
duties 
E. C. Field, at present circulation 
na ne f the Daily Mail in Man- 
he as been appointed circu 
lat nanager of he Sunday 
Di ind John Nicholls, who 
i ntly was circulation man 
of the News Chronicle, will 
b king over as northern circula- 


manager in Manchester 


On Lintas board 


A. T. H. Vintner, account execu 


tive at Lintas Ltd n he joined 
the firm in January 1952 s been 
mad director of th gency The 
appointment wi ik flect from 
July 18 Mr Vint was pre 
viously an account xecully 


ul ai 
Erwin Wasey & Co., Ltd., and chief 
copywriter at Frederick Aldridge 


Lid 


* 

L. S. Jay, a director of Johr 
Walker & Sons Lid., has r { 
after nearly SO years service w 
the company He was appointed 
advertising Manager in 1928 and 
1939 was appointed to th 
He continued to be respo 
the company's advertising 
retirement. 

* . 

D. E. Mathews has 
pointed export advertising ma f 
of Yardley & Co Lid Miss 
P. M. E. Horner, unti! now pers 
assistant to W. C. Thielé. Yard 
advertising manager. n fu 
be responsible for all show materia 

* - * 

Harry Wayne McMahan, 
president in charge of TV com 
mercials at McCann-Frickson Ad 
vertising Ltd will rive in 
Britain on Monday for a for 
weeks’ visit to McCann's Londo 
and European offices. This is the 
third visit to London in the past 
12 months by a senior McCann- 
Erickson television executive. While 


he is here he will address members 
of the Advertising Agency Tele- 
vision Circle at a special dinner in 
his honour on Wednesday, July 20 
Mr. McMahan is the author of 

he Television Commercial, pub- 
lished in this country by Business 
Publications Lid., at 35s. post free. 


* * * 


John B, Cron has been appointed 
director of European sales for 
Screen Gems, Inc.. and gencral 
manager of Screen Gems of Great 
Britain, Ltd. He will open Screen 
Gems’ headquarters in London later 
this summer. His sphere of opera- 
tion will include all Europe. 


* * . 


Asa Davies has retired, on his 
70th birthday, from the editorship 
of the North Wales Weekly News 
series, which he joined in 1934 from 
the Manchester Guardian, whose 
North Wales representative he was 
for eight years. He had been in 
journalism for 52 years 

He is succeeded as editor-in-chief 
by Idwal Owen, formerly of the 
Liverpool Daily Post. 


* * * 


Jack W. Follett has been ap 
pointed sales director of the Triplex 
Safety Glass Co., Ltd. He was 
formerly general sales manager and 
has been a director of Triplex since 
1948. He joined the company in 
1933. when Triplex acquired Pro- 
tectoglass Lid., of Slough, of which 
he was a director 

* * * 


After more than five years Reg 
Groves, the editor, is leaving Cine- 
Technician. While editing the 


Cine-Technician he changed over the 
journal from a bi-monthly to a 
monthly, covering film and TV pro- 
duction and technical developments 


On his retirem: 
53 year rvi 


the hat: 
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4t a Dorchester party held by Optrex Lid. to mark the 
Optone Eye Drops are (I. to r.) W. Scott (director, Optrex 
(Optrex), L. A. O'Farrell (assistant managing director, Rum! 
& Nicholas Lid., agents for Optrex), H. M. Seward (managing director. 


Optrex), J. B. 
(Optrex). 


Towers direciors 


% te) 


(deputy chairman, RCN), and H. 
National press and women's 
the party 
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veneral manager of the “Jewish Chronicle’ after 


the paper, tributes were paid to A. B. 
e offices of the paper last week. 


Guthrie 
M. Oppenheimer, 


Mr. Guthrie's first thoughts had always been for 
resents Mr. Guthrie (right) with an inscribed salver 
from the management. 


|. have just 
directors, 
d Ss. B. L 
ntinue their 
executive 
mpany re- 


* 


is joined 
ig 
nment in 
Gravenor 
successful 
Australia 
us of the 
agencies in 
became 
Gotch Ltd 
1 this with 
sing and 

of Kel- 
His last 

vaS aS asso- 
Kay Pty. 
ney. He 


Lt 


aunching of 


L. W. Hill 


Crowther 


M. Barton 


magazines were represented at 


Five hundred members of the staff 
of J. Arthur Rank Screen Services 
Lid. filled the ballroom at 11 Hill 


Street on Tuesday of last week 
when Gerard Holdsworth, managing 
director, was “At Home” to mark 
the company's move into its new 
headquarters Derrick Mumford, 
Midland regional manager (left), is 
here seen chatting to Kenneth 
Hargreaves, a director. 


Obituary 
D. W. Murray 


David Woozeley Murray, a former 
agency copywriter and more 
recently a free-lance, has died He 
joined London Press Exchange Lid 
as a copywriter shortly after the First 
World War, and later went to the 
Advertising Guild and S. H. Benson 
Lid He was also advertising 
manager of Coventry Climax Lid 
and Griffiths Hughes Lid. before 
working as a free-lance writer. He 
leaves a widow 

“Copytaster” writes: “The loss of 
David Murray is a grievous one to 
all who have ever worked with him 
and to all who believe that the 
in advertising for grace 
persuasion, as well as forcefulness. 
He was one of the great copy- 
writers, and there have not been 
many.” 


ABC. Figures 


CAMBRIDGESHIRE TIMES GROUP 
jan te lure 1954 OOyOS 1 


Copies 
Weekly 


Londen Representative: W. H. WALMSLEY 


Head Office: TIMES BUILDINGS, MARCH 


69 Pieet Street, £.C.4 


Northern Representative: ARNOLD ELLIS 
64 Cromford House, Manchester, 4 


Tel. March 2368/9 


Tel. Fleet Street 9353 


Tel. Blackfriars 6967 
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Clinch a sale 


POS I ERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BAITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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TV GROWING 
PAINS 


The development of commercial 
television from the blue-print 
stage has inevitably been 
fraught with problems. 

The latest, that of giving a great 
send-off to the new medium 
from the entertainment point of 
view while ensuring a fair deal 
for advertisers, has emphasised 
the need for close co-operation 
between all concerned. 

One thing is quite clear: Unless 
there is generous understanding 
among advertisers, agents and 
programme contractors, the full 
effectiveness of the medium will 
be jeopardised. 

That would be a tragedy. For the 
reputation of both advertising 
and the commercial! handling of 
the alternative to state-inspired 
operation is at stake. 


Steady approach 


The importance being attached 
by advertisers to commercial 
television is emphasised in the 
review of campaign and appro- 
priation planning published 
elsewhere in this issue. 

It is clear that the wide field of 
consumer products already 
nationally advertised is to be 
well represented on the small 
screen, There is plenty of 
evidence to support earlier 
claims that all the major 
spenders will be there. 

Yet there is no evidence of any 
wild, one-media plunging such 
as characterised the rise of com- 
mercial radio before the war. 

It may well be that the lessons 
learnt then by advertisers who 
failed to recognise the need for 
comprehensive advertising and 
marketing have been applied 
to-day. 


Powerful medium 


Undoubtedly, commercial TY will 
be a powerful sales medium 
especially for products which 
readily lend themselves to de- 
monstration. 

But it will never be the be-all- 
and-end-all of any campaign. 
There are posters, films, exhibi- 
tions, direct mail and display all 
with their particular roles to 
play. 

And, as Jesse Scott so aptly puts 
it, “the press still offers the 
manufacturer the greatest cover- 
age at the lowest cost per 
reader and will do so in the 
foreseeable future.” 


a gqtoup 


AK 


Talking Points 


BBC under fire again: 
for action by AA 


TT.HE BBC is in hot water 
again over derogatory re- 
marks about advertising. 

This time the boiling is 
being done by Birmingham 
Publicity Association. And the 
programme concerned was 
one entitled Special Inquiry : 
The Business of Beauty—An 
Investigation into Cosmetics. 

t is alleged that in the course 
of this programme “it was not 
only inferred on more than one 
occasion and by more than one 
participant in the programme, 
but openly stated that it was an 
inderstood fact that the retail 
prices of cosmetics as sold to the 
public were inevitably increased 
by the cost idvertising.” 

[his is stated in a letter to the 
Advertis ng Association by D. D 
McLachlan, chairman of the 
council of the Birmingham Asso 


ciation and director of publicity, 


Hercules Cycle & Motor Co. He 
made two points on behalf of his 
council : 

@ The statements were ex-parte 
statements Had they been 
made in a debate where an 
pposite opinion could have 
been expressed, an objection 
such as we are now raising 
could have been made—but 
there was no opportunity for 
any counter argument. 

@ The fact that the BBC allowed 
such statements to be made is 
a curious corollary to the 
canvass consistently made on 
our members by BBC publica 
tons, requesting us to take ad- 
vertising space which, accord- 
ing to the programme in ques- 
tion, must inevitably increase 
the retail price of our products 
To use simple language, one 
might wonder why the BBC 
cannot make up its mind 
whether it believes in advertis- 
ing or not 
The AA has been asked to 

make representations to the BBC. 


IN THE ROUGH 


UBLIC relations tends to get 

an undeserved bad name as 

a result of the “free puff” seeking 

operations in that wild and 

woolly ficld known as “press 
relations,” 

[he bold bid used invariably 

to be to get a mention in the 


national newspapers and maga- 
zines Now close attention is 
being shown t publication 
under the s the trade 
press to hobt gazines. 

It is surely a lit heeky, for 
instance, to ask a yurnal to 
publish a pa stating that 
the nu of big competition 
use made D and-so. 

The place f nd of thing 
is in the advertise columns. 


A KID FOR 46 FARTHINGS 


Wes AT pro; n of the 
great f display 
i to retailers 

much goes 
I e qu haunt the 
he agrees 
f-s ng expendi- 
And embarrass the 
gispiay Man Ww asked 1n front 


Hov interest the shop- 
Keepe the display piece? 


Goodman 
worry this 
over a 
n a film 
notion sc ach was 
WOrtn its Welz in tarthings 

Mr. Good n t ght 5,000 
farthings from the Mint and stuck 


situ La . secu 
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Club calls 


Jack Train, Nigel Patrick, Richard Murdach... 
fuer meow goed snes! 


"Listen, Jack, tor 2 really Gow shave f. > 
J 
/ 


"PHILIPS PHILISHAWE 


fan ee me 


What's the greatest number of 
personalities ever used in an ad 
to extol the virtues of a product ? 
The current Philips Philishave 
dry shaver takes some beating 
Famous faces illustrated in one 
large space on Sunday were those 
of Jack Train, Nigel Patrick 
Richard Murdoch and Leslie 
Mitchell 

48 on each of the cards. After 
display they became shopkeeper’s 
“salvage.” 

“This is one occasion when 
there is no likelihood of the client 
querying the cost of the cards’ 
adornment,” says Mr. Goodman 


TO-MORROWS TOPICS 


@ United States manufacturers, 
fearing saturation of home 
markets, are planning to culti- 
vate new markets overseas. A 
big American challenge, backed 
by heavy advertising, will 
eventually develop in most 
European countries. 


@ New competitor in the frozen 
food market is Cz tion—the 
American firm known in Britain 
for its tinned rilk 


® Heavy arrivals of chilled beef 
from South America will lead 
to reinvigorated campaigns for 
Empire and home-killed meat. 


@ A new, electrostatic process for 
coating paper is expected to 
lead to reduced c¢ Paper- 
wetting problems are said to be 
overcome 


IN KEN 


@ The Amalgamated Press com- 
pany, Imperial Paper Mills, 
Ltd., is formulating a four-year 
expansion plan which “should 
give considerable benefit to the 
publishing group as a whole.” 


@ After protests about the 
method of introduction ef their 
new lending policy, the banks 
are considering new and more 
extensive publicity schemes. 


@ Big campaign for all-channel 
TV receivers will be developed 
following the announcement of 
an 11,000 sales drop in May 

®@ The possibility of packing milk 
in cans instead of bottles is 
being investigated. This would 
help to ease the peak period 
wastage problem. 


ROUND TABLE 


of nine influential newspapers 


LARGEST 


A.B.C. Weekly Net Sales 


ccs 18,814 
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3 NEW RESEARCH 
AND 


MARKETING SERVICES 


| A CENSUS OF DISTRIBUTION 


Many advertisers are by no means fully informed about t): Jistritution pattern of their 
products, especially those whose sales are made through lesalers. Yet such inform- 
ation is essentia! to all marketing plans. We are offering a mpi: and quick method of 
checking distribution in any part of the country. The stoc!:ng of the product is checked 


by actual purcha: « and the information obtained reveals — 
(a) Percentage of shops in stock 
(b) Purcentage of shops out of stock 
(c) Percentage of shops not stocking 
(d) Percentage of shops who have ceased to sto: « 


= The information :s obtained very quickly and the cost is {»° per 100 calls on grocers and 
: £35 per 100 calls on hardware retailers and chemists, exclusiy. of cost of purchase of product. 
e 2 CONSUMER PANELS FOR PRODUCT TESTING 

F We have five consumer panels, each of 500 houswives representing ‘he mass market classes 
~ B, Cand D. Research through these panels is operated on a posta! basis and the response 
Ss is between 60”, and 70”. The panels can be operated on a regional or national basis and 


are ideal for obtaining quick reactions to problems concerning products. The basic cost 
per research per panel is £75. 


3 COMMISSIONED RESEARCH 


We have a large field force of trained investigators in all parts of the country supported 
by a team of qualified research officers. We can undertake national research on any scale. 


Fuller details of these services are given in our booklet 
‘Research Facilities’ and a copy will be sent to you on request. 


CONSUMER RESEARCH LIMITED 


GLEN ISLAND—MAIDENHEAD- TELEPHONE MAIDENHEAD 1120 
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IT’S PLANNING TIME! And the thoughts of 


on appropriations, or preparing big campaigr 
autumn and winter are dominated by one big: 
commercial television going to affect marketi 


ADVERTISER'S WEEKLY 12 


A SPECIAL SURVEY conducted by ‘Advertis 
advertisers, agents and media experts has revealed how 
advertising is planning to use the new medium which begins 
operation in September. As TV-Day approaches there is 
evidence of increasing caution both in 

medium and in the assessment of potentia 


>s Weekly’ among 
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everyone now deciding 
s, for a vigorous — 
question: How is 

; operations? — 


plans for using the 
1 selling power. 


oyment of advertis- 


Guide to users 
of new medium 


Some advertisers have said 
they will use commercial tele 
vision “if our competitors do.” 
An ADVERTISER'S WEEKLY 
questionnaire to advertisers 
has revealed that the following 
products and services may be 
expected to be seen in the early 
days of the new medium: 


Beer Meat 

Cheese concentrates 

Biscuits Newspapers 

Air lines Magazines 

Milk Soap 

Dog food Detergents 

Cosmetics Cake mixes 

Cigarettes Confectionery 

Petrol and oil Clothing 

Shoes Stores 

Paint Cars 

Canned Food 
vegetables beverages 


Among advertisers who have 
already indicated that they 
have booked, or are planning 
to book, TV time are: 

The Cheese Mary Baker 
Bureau Cake Mixes 
Linda Leigh 


i re ny 
"i The inevitable lack of information has made it difficult 
2 for advertisers to visualise the redep1 
A ing resources or adjustment of campaigns. Yet there is an 
underlying optimism. .. a strong feeling that TV will 
fit fairly and squarely into the media schedule for 
nationally and regionally advertised products and services. 
& The consensus of opinion is that only the faint-hearts 
7 and pessimists will suffer. 
: . 
m™ Advertisers plan for 400,000 
*) . 
: » ‘ . s 
TV set audience _ Proto-\ype job, 
7% ve \ : 
EXTRA ALLOCATIONS FOR NEW MEDIUM: say BMC 
a es Two big, media adver- 
OTHERS UNLIKELY TO BE HIT tisers make no secret 
TE) ee : about their ans for com- 
AP’ ERTISERS of a wide range of consumer goods from = mercial televi.cn snd how it 
cake mixes to cosmetics are planning now to add com- Wil! fit into (he campaigns. 
mercial TV to their range of media im the autumn with the |B A- Bishop enc’! publicity 
i : s Q » ine tush Moto ° 
expectation of 400,000 screens ready to receive their messages = poration Lid 5 
on September 22 when the London station starts operating. “We are negotiating with the 
. . ay i pes programme panies through 
This figure of viewing potential is based on research con- our advertising agents for 1 series 
ducted by an advertiser in a particularly advantageous of Morris, Austin and BMC 
position to assess sales of all-channel receivers and the rate *p°"s, — we bine already Sie. 
. mre: uced a number o 1imMs 
of conversion of old sets. “We are regar “ ng ©x venditure 
This research estimated between 380,000 and 400,000 sets - doing i oto-type job, and 
: ane . anatest - the press advertising a.locations 
capable of receiving ITA London. wilt mat 2t thie stags be afieetell 
The following points emerge @Only one medium has been 1 have made an allocation for 
from the ADVERTISER'S WeEKLY named as a possible sufferer— TV, but have not increased our 
news a among radio. overall world appropriation. 
agents and advertisers. ; ‘ “We shall want to tell the 
+ 
@ The great majority of adver- a public when we shal! be on the 
tisers planning to use TV are te be fitted into the sales *": and I have no doubt that 
making special financial pro- operation. No one has indi- ‘°Y information will be included 
vision for it cated an : thought of TV-only in our national advertisements 
advert = “Although we use the motor 
% @ Existing media are not expected — trade press fairly extensively, we 
cA to suffer next year as TV adver- It is clear that most major adver- are, of course, in regular contact 
a tising is still widely regarded  tisers will be on TV in its early with our distributors and dealers 
. as “an experiment.” months. One agency says 16 of its 


clients will use it; another has 10 

@ In the long run, as TV cover- with TV on the autumn media 

age develops nationally it is schedule. But its “no names, no 
anticipated that the extra pack drill.” 


money spent on advertising rtiser: agen 

each year will be sufficient to atone this pak adh gen 
pay for TV and leave some pe as expressing the repre- 
over for other media. sentative views. 


by correspondence. It may be 
that we can put a better story 
over by letter, but I do not yet 
know. 

“Two of our largest agencies 
have the question of research 
well in food 

@ Continued on page 16 


Devon Paints K Shoes 

Aer Lin 

National B Milk Max Factor 
Publicity Batchelor's 
Council Peas 


Morley Suataye 
Copydex Wills 
Penguin Cigarettes 
Biscuits Sellotape 
Mars 
‘Daily Oxo 
Sketch” Norvic Shoe 
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JuLy 7, 1955 ADVERTISER'S WEEKLY 


The New Industrial 
Revolution 


Not sin the steam engine was first harnessed 
to the » cel has %ritish Industry known such 
sweepin’ chang: as those taking place today. 
Atomic | ower, the fully automatic factory, 
the me: canise:. office, all these are just 
around er. 

New an! o : things are happening. 
New I: tr re arising. New materials 
are bein: devel: ped and traditional ones put 
to new ‘ses. New techniques and new 


Here are some of the fij' method. ‘ pro uction, management, orga- 
subjects covered in the RP view nisation cd wor study are being formulated. 
i C 4 


' _ The rel: onshi;) between employer and em- 
Changing Economic Circums' ‘ces ¢ 


Atomic Energy ployee is « hanging. 

Versatility of Plastics ! Pe . ; p 
New Industrial Techniques Amid th . fascinatingwewolution the business 
The Next Twenty Years 
New Management Techniqu: 
Work Study 

The Rate of Capital Investm: = . : 
Changing Pattern of Productuw OF BRITIS:' IND. >i RY, fifty expert contributors 
The Electronic Factory 

New Uses for Old Materials 
New Methods of Selling 
The Airline of the Future . . 
Seidl Miskin You as > iness man will need a copy. The 
The Unions Now ‘ 

Joint Consultation 


man needs a ful! understanding of the facts. 


Im this y««r's FIN ANCIAL TIMES ANNUAL REVIEW 


chart +) ins and analyse the many facets 


of the > F trial Revolution. 


Annual Kk: view will help you to plan and 
~ think ahead a" assess future developments. 


Now on Sale 


from all newsagents 


One Shilling 


THE FINANCIAL TIMES 


Annual Review of BRITISH INDUSTRY 


72 COLEMAN STREET ~-LONDON~ EC2 
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ADVERTISER'S WEEKLY 


PLANNING FOR TV-DAY 


Agency views: Marketing 
principles unchanged 


Brian MacCabe, manazing 
director, Foote, Come & Belding 
Ltd. : 

We are planning as normal, but 
making some allowance f 
heavier weight of advertising in 
the London area on tl 


yn © part f 
those clients for hom we have 
booked television from the start 
These clients all recognise, how- 
ever, that the telcy n lience 
18 likely to be fairly small at first. 
and that the money th spend on 
it during the ear nor will be 
Partly mh investment for the 
future of the medium 

I tha 5 d 
ure nt vision during Septem 
ne Dece 19 4 
such disproportion A t to 


fg ip 
s( Iron 
looking only 
he money 
ved 
Ss the al 
ance 
le for this 
ier 
Cc t in 
ondon ts re- 
tive l y 
nor in 
n 5 
factor ; kely to 
t me f ¢ important as audi- 
ec! A 
If television turns out to be a 
med f te unique effective 
ness ? i zg pians ia have 
to De vised But if it 
tt t another type 
rf p e in cost 
ind ! existing 
ty] nm marketing plans 
wil era be necessary in de- 
tails rather than in principles 
Bearing in mind that at the 
start of television it will only be 
in Londor appears highly un- 


likely that tying it to national 
media will be justified It is cer 
tainly desirable that advertising, 
and all other marketing activities, 
should be integrated into the 
overall plan for the product con- 
cerned. This would apply to tele- 
vision as well as to existing 
media but I don't think that 
television will necessarily call the 
tune——anyway for some while 

Will the new impetus expected 
to be given to sales by TV lead 
to an increase in advertising in 
other media 


It has done so in the States, but 


Advertising and 
selling problems 
in Switzerland ? 


this was in a rapidly expanding 
economy. Whether the economy 
in this country will expand at a 
ifficient rate to absorb all the 
creased sales that might arise 
remains to be seen. 

Where the client is going to be 
a substantial advertiser on tele- 

sion, some arrangements have 
been made for tying up point-of- 
sale material in the areas 
affected. 

Since it is too early to assess 
the impact of television and thus 
too early to make new marketing 
plans, no steps have been taken 
to inform the retailers about 
them 

We think it is early days to 
consider research into the sales 
effectiveness of TV because the 
immediate effect of television on 
a small audience is unlikely to 
bear much relation to the long 
term effect of television advertis 
ing on a larger audience 

In any case, assessing the 
effectiveness of any advertising 
medium ts a highly complex busi 
ness. I don't think any of us can 
say that we know the effective- 
ness of any advertising medium 

Of course, we know what effect 
certain media had in certain indi 
vidual cases when used in certain 
ways But we cannot say in 
general terms whether, per £100 
spent, one type of medium sells 
more goods than another. 

Generally speaking we would 
aim to reduce advertising in other 
media covering those areas in 
which commercial television will 
be available. 

Those of our clients not using 
television are not doing so 


v 
a 


H. F. Chilton 
‘All dealers w c 


advised 


‘Tie-up 


because we and t not think 
it is applicat particular 
problems. Since not applic- 
abie to their ns, # Is 
unlikely to be ap e to their 
competitor 


Important plans 


for research 


Vv. K. Watson, director, Erwin 
Wasey & Co. Ltd. : 


The planning of campaigns 
Starting Uw uti mn must neces- 
f t ) account the tele- 


Visi n undamentals 
are, however, unchanged; cam- 
paigns ised <« strategies 
ed in the light of all avail- 
able facts concerning t product 
ind its markets, and the avail- 
ibility of different types of media 
S$ Only One aspect of the opera- 
t 
Commercial! television is un- 


likely to change market ng plans, 


except in details, unt ich time 
as a really substantial audience 
s est shed 

It our practice to integrate 
the use of all media, and un- 
doubted suitable tie-ups be- 
tween television and other ad- 


vertising will be arranged. 


| PLANNING 


All agencies quizzed, and most 
advertisers, say television will 
quickly fall into position as “just 
another medium.” It will not 
dominate the advertising scene. 

- * * 


Nine out of ten big advertisers 
planning to use the new medium 
are making special appropria- 
tions available “for the initial, 
experimental stages.” 

* * * 

There are plans for co-opera- 
tive advertising on TV and time 
sharing with allied products. 

* - * 

Packages of some products are 
being redesigned for TV, along 


PUBLICITAS 


¥ x . 
POINTERS | 
simple and more _ recognisable 
lines, so that they can be clearly 
identified and remembered when 
shown on the screen. This may 
affect the shape of bottles and 
certainly the design of labels. 

. + * 


There will be no fundamental 
changes in overall marketing 
plans until TV extends beyond 
the London Station area of 
coverage 

* + 7 

Many advertisers are preparing 
special showcards and other 
point-of-sale material to tie up 
with TV advertisements and pro- 
grammes 


Vv. K. Watson 


arranged’ 


Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 

Foreign Department, 

15, Ree Contrale, Lausanne 


R. A. Bishop 
‘Press ads not 
affected 


will be 


Advertising, however, has to be 
used to sell the client’s goods and 
services, and not to sell tele- 
vision. 

It is impossible at this stage 
to say how far any new impetus 
given to sales by television adver- 
tising will lead to an increase in 
advertising in other media. 

Broadly, if sales increase 
advertising as a whole will in- 
crease ; and it is hoped that this 
will, over a period, occur on a 
sufficient scale both to cover the 
cost of the television operation 
and to permit at least the main- 
tenance of the existing level of 
advertising in other media. 

It is a normal part of good 
advertising operation to mer- 
chandise advertising campaigns 
to the retailer. This includes 
point of sale tie-ups Un- 
doubtedly the novelty of tele 
vision will give this a special 
value. 

We are planning an important 
programme of research to measure 
the results of television advertis- 
ing in terms of actual sales results 
as well as advertising cognisance. 

In cases where the whole or 
part of the cost of television 
advertising is being made by re- 
ductions in other media, it can 
only be said that reductions will 
be made from the media which 
are less economic and effective 
from the point of view of the 
campaign concerned. It is im- 
possible to generalise on this 
subject 

Packaging is bound to be 
affected by the requirements of 
television. It is possible, how- 
ever, that this factor will prove 
less important than the effects of 
the self-service store operation. 

Very broadly, we in this 
agency believe that it is much too 
early to say how far the new 
medium will alter the broad 
picture of British advertising 
We have a great deal of confi- 
dence in the long term future of 
independent television in this 
country and are planning on the 
assumption that it will rapidly 


@ Continued on page 16 
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ADVERTISING PORTRAIT GALLERY—AN OCCASIONAL SERIES 


et ie 


be 
By USING the provincial press, advert 
- campaigns to give intensive coverage over 
~€ with the minimum of waste. Advertising 
concentrated on those areas which are of 1 


In all regions of Great Britain provincial ne 
evening and weekly — offer the advertiser a c 
upon readers which is of special value. A loc 
often the only medium which can be relied up: 
= of people living in a particular community. Ir 
ha consideration should always be given to the pr 


Since the beginning of the year R. V. Holyhead has | 


ay Kemsley provincial newspapers for these accounts 


ESSO TRACTOR FUELS ESSOLUBE 


ADVERTISER'S WEEKLY 


R. V. 
HOLYHEAD 


Media McCann-Erickson 
Manager | Advertising Ltd. 
R } head began his career in 
in 1931 with Dorlands, 
Erwin Wasey in 1938 
H cen with McCanns since 1946 
tives his personal views on the 


provincial new spapers 


gents can plan 
) ined markets 
‘Tort can be 
liate importance. 
morning, 
nd an influence 
very 
h the great majority 
edia planning, 
| press to ensure that 


the most adequate coverage is obtained in all area 


hought space in 


BISMA-REX THE ECONOMIST ESSO EXTRA 
FLIT 


a OLDHAM BATTERIES REVLON WELGAR SHREDDED WHEAT 


NEWCASTLE SHEFFIELD ABERDEEN 


CARDIFF STOCKPORT 


MANCHESTER GLASGOW 


BLACKBURN 


LONDON 


MIDDLESBROUGH MACCLESFIELD 


WRIGHT'S COAL TAR SOAP WRIGLEY'S PRODUCTS 


Kemsley 
Newspapers 
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ADVERTISER'S WEEKLY 


PLANNING FOR TV-DAY 


@ Continued from 


. 

Agency views 
become one of the most im- 
portant sales influences., 

However, until we have better 
knowledge of how fast the British 
public buys or comverts sets 
which are tunable to the new 
station and have seen the pro 
grammes in operation, there must 
be some hesitation in making 
sweeping alterations to existing 
advertising plans. 


Plans for better 
merchandising 


Graham Roe | Roe Television 
Ltd.) emphasises the importance 
of planning teley resentation 


page 14 


to tic-in with the erall mer- 
chandising scheme 

He says commercial TV has a 
little of most other media in it 
newspaper, film, radio anc live 
demonstration Therefore, if any 


truisms apply to the other media 
they apply to television, only 
more 

Under fully exploited television 
it w i be possible for a buyer 
to be sold on what was seen the 
previous evening and, without see- 
ing ther medium, go looking 
fc t product the next morning 
when shopping. There is there 


fore the closest possible affinity 

‘tween television and point-of- 
sale display, and it is just as im- 
portant that merchandising in 
fluences the television presenta- 
tlon as vice versa 

The simplest presentation, says 
Mr. Roe, will be the most effective 
and bearing in mind the limita 
tions of the medium these points 
are essentia 


@ An instantaneous recognition 
of the pack 

@At d name-style 

@ Emphasis of the major sales 


) nt 
@ Association with symbol or 
tie-up with personality 
hese basic points also governed 
the shop display 
Because of the high cost and 
relative lack of continuity it 
would be essential to have com- 
plete distribution nationally or 
regionally before the commercial 
and also for the retailer to be 
fully supplied with appropriate 
material and made aware of the 
dates of the television programme 
“These factors have always 
been true of other major media 
but the strong and immediate re- 
action of television makes good 
merchandising more essential than 
before and drawing a direct line 
between television and point-of- 
sale, may well influence the use 
in harmony of other media.” 


‘Hats off to | 
the pioneers’ 


“To all who are pioneering 
in TV I take off my hat,” says 
Jesse Scott. “Like all pioneers, 
they have a hard uphill road 
to travel. 

“Certain changes will un- 
doubtedly have to be made in 
the Television Act to help 
advertisers and agents to func- 
tion properly. 

“I think Cecil King, chair- 
man of the ‘Daily Mirror’ 
group, addressing his recent 
annual meeting, was ‘on the 
ball’ when, in explaining why 
they had not taken part in the 
development of commercial 
television in this country at 
that time, he said : ‘The Tele- 
vision Act seems to us im 
possibly restrictive and pro- 
bably unworkable.’ ” 


®@ Continued from page 12 


Prototype job 


“ Financially I do not think we 
shall initially get the same value 
for our money as the national 
press and magazines offer us. We 
shall keep a very watchful eye 
upon commercial TV and its costs 
in relation to the other media 
which we know so well.” 

H. F, Chilton, Horlicks Ltd: 

“We are planning to use com- 
mercial TV, but existing planned 
campaigns in press, films and 
radio will be continued during 
the winter of 1955/6 on the same 
lines as in previous years. 

“Commercial television will 
not change our marketing plans 
but will be integrated within the 
general mosaic of our advertis- 
ing. 

“All dealers will be advised of 
the use of commercial television 
by us but, in view of its antici- 
pated limited reception in the 
early stages, no immediate point 
of sale material is planned.” 


Did sponsored radio from the 
continent affect the development 
of advertising in other media 
before the war? 

And is the situation then com- 
parable with what may happen 
as a string of commercial TV 
stations develop in Britain in the 
next year or so? 

Jesse Scott, of Statistical 
Review, says: “In the last pre- 
war year, 1938, five continental 
stations were beaming advertising 
programmes in English to this 
country. They were Luxembourg, 
Normandy, Paris, Lyons and 
Toulouse. 


NEEDA FILM ?.. 


JuLty 7, 1955 


Guide to TV effecton media 


These two tables—provided by McCann-Erickson Adver- 
tising Ltd.—incdicate advertising expenditure in the United 
States, broken dcwn by media from 1949 (the first year for 
which televisica ‘s listed) to 1954, 

Table A shows expenditure by media categories on a 
money basis and fable B on a percentage basis. Frank 
Hoppé points out : “ Both expenditure on television and total 
advertising expenditure have risen over the last six years. 
Television does pot, at first sight, seem to have made drastic 
inroads on expenditure in other media. 

“If, however, the percentages are studied, it can be seen 
right away thai radio has suffered pretty severely. 

“ These figures, of course, relate to total expenditure in 
the United States, that is to the aggregate of the appropria- 
tions of al! advertisers. It is quite possible that in individual 
cases, the pattern would be different.” 


A.—Annua! \ olume of Advertising in United States 
by Medium, 1949-54 
(Millions of Dollars) 


Media 

Television 57-8 170-8 
Newspapers 915-7 2,075 -6 
Magazines 761-1 | 787-2 
ad S714 605-4 
Outdoor 131-0 | 142-5 
Direct mail 5S-6 | 803-2 
Miscellaneous 1,009-6 | 1,125-3 

Total $,202-2 

| 


1949 1950 | 1951 | 1952 1953 | 1954 


332-3 | 453-9 | 606-2 | 809-1 
2,257-7 | 2,472-8 | 2,644-8 | 2,670-9 
891-5 | 1,010-4 | 1,093-2 | 1,107-6 
606-3 | "624-1 | ‘628-8 | ‘608-1 
149-2 162-1 | 176-3 | 185-5 
923-7 | 1,024-3 | 1,099-1 | 1,165-0 
1,265-4 | 1:408-6 | 1.560-8 | 1598-9 


7,156-2 | 7,809-2 | 8145-1. 


Figures for 1949 to 1952 from Printers’ Ink Advertisers’ Annual, 1955. 


igures f 


© 1953 and 1954 from Printers’ Ink, January 28, 1955. 


B.-Index of Advertising Expenditure 
in the United States 


(Base: 1949= 100) 
1949 | 1950 1951 1952 1953 1954 
| 

Newspapers 100 108 118 129 138 139 
Magazines 100 104 117 133 j44 146 
Radio 100 106 106 109 lit 106 
Outdoor 100 108 114 124 134 141 
Direct ma 100 106 122 135 146 154 
Miscellaneous 100 112 126 140 156 199 
All media* 100 109 123 137 150 156 


* Including TV 


Press unaffected in foreseeable future 


“Surprising as it may seem 299 
British products and _ services 
bought radio time. Cost of time 
and production was approxi- 
mately two million pounds 

“Press display advertising in 
1938 was 1.73 per cent down on 
1937. Was this caused by spon- 
sored radio? No—it was Munich, 
because we also had sponsored 


radio in 1937 and in that year 
press advertising was 4.94 per 
cent up on 1936 

“So where are we?” asks Mr. 


Scott 
He answers his own question: 
“If you believe in a static 


) KINOCRAT FILMS L 


economy then advertising budgets 
will also be static, and if money 
is spent on commercial TV it will 
have to come out of other media 

“But I am an optimist—a be- 
liever in an ever expanding 
economy with increasing incomes, 
bigger sales and large budgets. 

“Of one thing I feel sure: class 
and mass circulation periodicals 
and newspapers will not suffer. 
The press offers the manufacturer 
the greatest coverage at the 
lowest cost per reader and will do 
so in the foreseeable future.” 


@ More on page 66 
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Juty 7, 1955 ADVERTISER'S WEEKLY 


NO MOTORING CAMPAIGN 


can be complete without 
including 


having a combined monthly circulation 
of over 100,000 


AUSTIN MAGAZINE MOTORING 


Which caters particularly for all Of special interest to owners 
AUSTIN owners. of MORRIS, WOLSELEY, M.G., 
Monthly 6d. and RILEY cars. Monthly 9d. 


Obtainable (at all Booksellers, Bookstalls, and Newsagents, 
they are read by motorists who have more than an ordinary 
interest in their cars. 


SPECIMEN “COPIES AND RATE CARDS FROM 


| | 
tt 


Austin Motor Company Ltd. = ———_—_s‘ Motoring 

Magazine Department, —— = The Nuffield Organisation, 
84 The Promenade, = — Cowley, 

CHELTENHAM Phone 52733 — —= OXFORD Phone 77777 
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Announcing 


TV TIMES is the official programme paper of 
Independent I elevision and will be published on 
Tuesday, September 20, in time for the first of 
the new programmes. It will sell at 4d per copy. 


5 TV TIMES, from the outset, will contain the 
full programmes of both Associated-Rediffusion 
Itd., and Associated Broadcasting Co., Ltd., 
operating from the London and Birmingham 


stations. 


TV TIMES advertisement rate is £300 per 
page run of paper. 


Type area per page 10% inches by 7% inches, 
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Jury 7, 1955 ADVERTISER'S WEEKLY 


All enquiries should be addressed to :— 
Advertisement Manager, TV TIMES 


(Temporary Address) Stratton House Piccadilly London W.1 


Telephone: MAY fair 8886 


a ee . 
' “=e r ~~ ainda: daeiehadinaatedeinnaian 
, pian 
? - "| 
a - ay 
‘7 = 7,” 
; ineeminn 
y ee 7 “ : 
a, : a ‘ ; » 
x ‘ 7] 
a canis 
ja _ — P 
q — + Rr 
§ = " — . 
, —— q £ 
3 - , ; 
? > eo : 
aN ee 
a: — 
a a Sam es 
-— ———— a ra re 
ay ERTS OE SS Sn Te EI Ea ee case . - 
¢ 
3 
ie, 
bis 
3 
oY 
at 
E 
oat ee 
ee 
tae 
or 
at, ,,_— TA AL SS TT TRIES 
9 
4 


Te eae 


ADVERTISER'S WEEKLY 


National full-pag 


launch 


NEW name in towels made 
its first appearance at this 
year’s Household Textiles Fair 
at the Festival Hall and the 
name “Ibis” turning 
point in the policy of the old 
established Lancashire towel 
manufacturers J. Smith Har- 
greaves & Co., Ltd 
Although one of the largest 
towel manufacturers in the 
country, trading for over 60 
years, they have always in the 
past marketed their products 
along conservative lines without 
national publicity. 


marks 


Creater productive capacity 


Recent enlargement and 
nodernisation of their plant pro 
vided the production potential to 
support a continuous large-scale 
campaign Early last autumn 
they invited Richard Potts & Part 
ners, Lid.. to submit proposals 
for a marketing and advertising 
campaign which would enable 
them to realise their full produc- 
tive capacity 

The basic proposals submitted 
by Richard Potts were accepted 
and the details were hammered 
out between this agency and 
Dennis Hayes, sales director of 
Smith Hargreaves 


a peavenly 


phat 


WOT ARLE AEED 6 


site 3 


Advertising Case History—76 


es new line of 


The plan involved the creation 
of an entirely new range of 
towels, modern in its feeling for 
colour and design, of good quality 
and yet keenly competitive in 
price. The name “Ibis” was 
selected and registered and this 
name was embodied in a blue bow 
device to symbolise the quality of 
the product. All the towels in 
the range were wrapped in trans 
parent packs conspicuously 
marked with the name on the blue 
bow. 


It was decided that in order 
to obtain maximum impact on 
the women of this country and 
to challenge most effectively 
existing competition, the con- 
sumer advertising should be 
planned entirely on the basis 
of full pages in full colour in 
the appropriate women's 
magazines. 

The theme of the campaign, it 
was agreed. should be quality and 
every aspect of the presentation 
was geared up to create that im 
pression—from the smart blue 
bow on the packs to the adver- 
tising slogan “The towels with the 
luxury feel.” 

It was decided to employ a de 
gree of fantasy in the colour ad- 
vertisements in the women's 
magazines in order to increase 


Key line in Ibis 
towel advertising 
has been “The 
towel with the 
luxury feel” and a 
fiving angel 
covered with the 
product was one 
/ of the illustrations 


Colour pi 
rapns used 


Ibis towel 


paigr were 

el Mayne 
Baron Stu 

ichard Pott 
Partner Ltd ive 

the agent 

a mancee 

their impact and attention value 

To break away from the ob 


vious techn 


j illustrations of 
people using t 


2 product Richard 


Potts n collaboration with 
Noel Mayne of Baron Studios, 
devised a method of producing 


colour photographs of a mermaid 
and a flying angel, posed to em- 
phasise the luxurious feel of the 
product. These illustrations gave 
a lead into brief evocative copy 


conjuring up the pleasure of bath- 

ng with the prospect of being 
enveloped in towels luxurious 
quality 


Two phase campaign 


This consumer idvertising is 
planned to appear in two waves 
The first. which began with May 
ssues, will carry on until the 
middle of this month with much- 
reduced advertising during the 
holiday period and an even 
greater weight of advertisements 
appearing from September until 
the spring, giving a total of 82 
pages in colour 

Apart from personal contact 
the trade are being kept informed 
and reminded of this marketing 
campaign both by a series of 
mailing shots and by advertising 
in the appropriate trade papers 

Following a 


preliminary 


e colour drive 


towels 


ee 


your bach! LGOS ts che sapeer 


jue nee ot Ge eery tot 
Sn end atencrtmwnl 
$e qua w dry, be dey to fet 


Seo pay wo me Se heme oe het 
tt: & — ee 


© tee bee bow 


6 CO UTD beading mabe of Tory Toeeh ler oer @ 


“teaser” the trade was informed 
of the scheme by the mailing of a 
colourful folder telling the full 
story and enclosing copies of the 
advertisements and schedule of 
appearances. This was backed up 
by a double-page spread in 
Drapers’ Record reproducing one 
of the consumer advertisements 
in full colour and repeated a fort 
night later showing the second 


On the target 


AVING made their first 

appearance at the House- 
hold Textiles Fair this year, 
Ibis towels went into full 
‘olour page size advertisements 
in women’s magazines. Now, 
almost at the end of the first 
phase of the campaign, the in- 
formation is that the sales 

target has been hit. 


full-colour advertisement. Further 
mailing shots are planned and 
continuous trade advertising 

Copies of the first two colour 
advertisements have been 
mounted and strutted as show- 
cards for use by the trade to 
gether with three dimensional 
double-sided display cards based 
on the “Ibis” bow motif and 
smaller price tickets of similar 
design. 
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SINGULAR 


In every town of importance in England and 
Wales there are National Solus Sites. They 
stand apart, free from the jostling of com- 
peting advertising, carrying their message 


straight to the people in busy streets and 


SUCCESS 


shopping | 
Solus Site 
Today, all tie m 


tres. A poster on a National 


innot fail to make its mark. 
st famous advertisers have 
posters appearing on National Solus Sites— 


doing a better selling job at a lower cost. 


NATIONAL SOLUS SITES LIMITED 


Members 
of the Solus 
Outdoor 
Advertising 
Association 


56/60 STRAND, 


DIRECTORS: T. A. ALLAM 


Ltd. 


(Managing Director) &. 


LONDON, W.C.2 Telephone: TRAFALGAR 4922-3-4 


BE. CARTER - P Ww. j*FELTON 
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A careers supplement that will 


be studied for a long time 


UITE the most impressive 
careers guide for school- 
leavers which I have seen for 
along time was the 20-page 
special supplement which ap- 
peared in the Peterborough 
Citizen and Advertiser 
The genera! theme, of course, 
was the opportunities offered 
locally for those making the tran 
sition from cap and blazer into 
the world of ind 


In compiling the supplement, 
representatives of the paper 
visited numerous large factories 
small workshops, offices, employ- 
ment bureaux and apprentice 
training schools The editoria 
content, presented in clear, in 
formative style, was strengthened 
by many first-class news pictures 
of people at work in various 
pla 


“Strongly supported by adver- 
tising from every major in- 
dustry in Peterborough and 
district, the supplement has met 
with a most favourable recep- 
tion. In many a home, I 


warrant, it has been set aside 


FOR 


AN 


INTRIGUING 


Carefully planned, and fully 
comprehensive in scope, a supple- 
ment of this calibre is more than 
a service to local readers—it is 
an earnest of goodwill towards 
local industry. It is in the finest 
tradition of advertising—so that 
everyone may benefit. 


WILTON EVAN 


New system of baling 


at Bournemouth 


AN EXPERIMENTAL installation 
of wire baling has been made at 
the Bournemouth Times Ltd. 
plant. The installation is based 
on the Model “ Q” of Strappings 
Ltd. and is understood to be the 
third application of this machine 
in the United Kingdom printing 
industry 

No. 16 gauge wire is used and, 
although more expensive than 


DISPLAY 


OF 


isa e price differen- 

’ e because less 

red round bales. 

the Bournemouth 

Eric Putnam, states 

ly using the wire with 

ilk deliveries and that 

away wire clippers 
ments 

y fee iat at this 

the f wire on 


wholesalers lists might well be 
premature although they are con- 
vinced the greater productivity 
involved will eventually lead to 
its universal adoption in the print- 
ing industry as in the United 
States. Strappings Ltd., is a sub- 
sidiary of Richard Johnson and 
Nephew, Manchester, wire manu- 
facturers. The machine is hired 
to users. 


{Notable success 


TO MINIMISE an achievement is 
churlish ; to do so by inadvert- 
ence is well-nigh incredible. Yet 
such a sorry circumstance led 
me, in the issue of June 16, to 
be quite unfair to the Surrey 
Advertiser. 

Noting the achievement of that 
journal in carrying over 46 
columns of classifieds, and 17 of 
auctions and official, in a total of 
153 columns of advertising, I sug- 
gested this record did not equal 


@ Continued on page 24 


SILK SCREEN PRINTING 


Core oad sce owe Hand 


No. 4 Outer Row 


years. 


regularly 
material. 


Grand Hall Gallery 
OLYMPIA 


We have been producing fine 
quality silk screen printed matter for 
famous national advertisers for many 


Our high standard of reproduction 
is recognised by discerning clients 
all over the country, who come to us 


for their point-of-sale 


AT THE INTERNATIONAL PRINTING EXHIBITION 


Display Chaft Le 


88 ACRE LANE, LONDON, S.W.2 BRI 7871 (4 lines) 


Britain’s leading 
NATIONAL PRIZE WINNERS 
in current competitions 
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MR. DALE CARNEGIE wrote a book on the sul) ct. id over 5,000,000 

copies. People deiinitely want to be liked—and they like | if ontial. 
This proves. f course, that advertising is a very hun t . For an advertiser 
has to win friends «nd influence people —or go out of busin tut} ow best is he to do it? 
Find a body f several million readers. Confirm tha! se rooders are well above 
is the national averave in income and in education. Make sur hey the kind of people 
s who, in their turn, will influence others. And, above all! e that they are the 
kind of people wh. will really read what you have to say t im not just glance at it, 
? and forget it. Takc. in other words, The Reader's Digest, written to be read, 
bought to be read. passed on to others to be read. Here ar » of people with whom 
* it is well worth your while to make friends. The sure way | wh nd influence them is 

through their favourite magazine— The Reader's Digest. 


iz , NO WONDER THEY CALL IT 


The Reader's Digest 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILLION SALE 


_ Amy second colour you want at only £25 
COLGUR? extra per page-—£15 extra for half a page. 

And full colour printing om The Reader's 
CERTAINLY! Gimetebeibest only 
20% more than black and white. 


BLEED? 


OF COURSE! 
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Outside London with 
Wilton Evan 


the figures of another paper with page supplement within a 16 page f 
which I struck comparison. paper, in connection with the 

In actual fact the :lipsed all Royal Counties Show in Hor- 
comparative figure inadver- sham. Both were strongly sup- 
tentiv I measured the Surrey ported by advertisers. Especially 
{dvertiser's mid-week issue, not effective was the advertisement of 
the Saturday's paper a local furnisher, aptly entitled 

The confusior egretted, “A great show—of contemporary 


furniture” in which a room set 


b rs ting was pictured inside a horse 
Pie cooking test shoe which carried the firm's 


name. 
| to boost a fat “a 
A POPULAR feature in the Easr 4 
Sponsored py the Middles Essex Gazette is a four-page 
| brough Evening Ga ne = Visitors’ Supplement including , 
Phe “Cookeen,” (the cooking fat wit all the information likely to be Bs 
: | u 8 quicker = the “golden touct! 1 contest to needed by holidaymakers in the > oo 
find the three cl napple pie area. . : 
4 bakers in Middl ugh, Red- This supplement is having a , 
| | peal brilliant - car, and Stockt s proved of 13-week run and carries 22 : 
i i maximum publ. sue. columns of advertising. It has 
, | longer lasting Competitors | vake atwo- = been well advertised, and there 
, crust apple pie e using the has been a marked increase in the 
y | O . 4 Cookeen prod When raat sales of the Gazette as a conse- 
ur unique ex i brou the Ff be judge uence 
Our clientsinclude: | Transfe 2 a eae in vere givet ita CT : . 
| a we — = - to half crown to cover the cost of The Westmorland Gazette's 1n- 
wooven waanne solve your marking and display he ingredients used. First prize quiry bureau is a remarkable 
| problems in the modern and 1 eacl 1 was £15 and the  feature—giving advice and ex 
4s SHELL MEX 4 B.P. LTD | : : winners were then eligible to planation of topics ranging from 
m SHELL PETROLEUM economical way. ypete in the final round for a the Trooping the Colour to 
Cuucthae 6 ) tT ley . er i 
, co. LTD rr . ! , ! udging over IN smoky chimneys, from death 
7 EXANDER DUCKHA HUNDREDS OF these contest rg i by the benefits to liability for income 
3 weneeen comme «6|)|6UINDUSTRIAL Cookeen people, the pies are pre-tax 
‘ é sented to 1 age pensioners _ 
uae (| APPLICATIONS ; : 7 Py -e a 
HARVESTER (GREAT ‘ —— ee gp 6 
BRITAIN) LTD | include nameplates, operating IN SUCCESS ssues, the West valuable in rural areas where 
. . , sussex Cour Times carried an it probably saves the questioner 
| yy | RR: diagrams, warn ght page supplement in addition much time and trouble in find- 
| | Ing notices, etc. to a 16 page paper, and a four ing out for himself. 
ESSO PETROLEUM , 
:; ©. 0. | BRILLIANT POINT-OF- -_ a 
oe ROTARY HOES LTD. SALE TRANSFERS 4h ; 9 , ° 
a tin > | ; The year’s events in two albums 
fo" are the most effective method . 
\ ex: oh 
P eee of window advertising. 
REGENT OM CO.,LTD. DESIGNS 
. . “ 
; een tenee | Our process with the use of 
: EXECUTIVE briluant colours ensures per- 
¥ ROAD HAULAGE c > j 
assocunion | fect reproduction of the most 
niaiaens intricate designs. 
. O., LTD. | _ ’ 
“ EASY TO USE 
}. LYONS & CO., LTO . on 3 . 
No special skill is required for 
THE BRITISH LEGION =| air 
. application. 
ar PEPSI COLA LTD. 
/ ELA quemsvem Solve your marking and sales 
's uo. st problems— 
% | Write or ring today: 
3 | ~ 


176-188 Acre Lane, Brixton, London, S.W.2. 


Telephone : Brixton 2057 (4 lines) it Newspaper House recently, W. B Morrell, managing director of 
the Birmingham Gazette and Despatch Ltd., presented two albums 
of photographs taken by staff photographers to Alderman and Mrs 
} , . nhre , ? " 5 ’ ended 
TR M ° . J. R. Baimer The photographs were of events tne had attende 
ADE MARKS * WINDOW PUBLICITY - PRODUCT LABELLING during their term of office as Lord Mayor and Lady Mayoress of 
BULK CONTAINER MARKINGS ~ VEHICLE MARKINGS Rirminegham Shown here from left to right are: Mrs J.F —. 
J. F. Greee. Town Clerk of Birmingham ; Mrs. R. J. Balmer , b 
INSTRUCTION AND OPERATING PANELS ~ CALIBRATIONS Morrell. managing director of the Birmingham Gazette and Despatch 
WIRING DIAGRAMS - WARNINGS - NOTICES . ETC. Lid.; Alderman J. R. Balmer, Deputy Lord Mayor of Birmingham 
Charles Fenby. director and editor-in-chief of the Birmingham Gazette 
and Despatch Ltd.: and Norman Leaker, the Lord Mayor's secretary 
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; |_| f . 
| { What does she see in a 


Herself her own housemuid, parlourmaid, lady's maid, cook. 


Goes like lightning after anything that will save her hands, 
knees, time or purse. Say. the most practical aid in years 
to people like her ‘1as been HOUSEWIFE’s Home Service, 
in which Joan Storey, we!' known on TV, gives frank 
appraisals of stringently test ouse old equipment. Has never 
regretted a Storey-recon led » irchase. 


(The cleane 


e Like so many others § 0" | OUSEWIFE both for 
F good reading g uidance all round. Finds 
: it a mine of ada _ to-the-minute 
i fas} \\. hat don’t strain her budget. 
Went ga) nne summer loose covers — 
couldn't resist a ic. ntz she saw in colour 
: in HOUSEWI! an ive without flowers; can’t 
* afford to . > ch on them: but thanks 
to C nc. opry'’s expert advice can keep 
nie her flat a mp‘ ire » th the loveliest arrangements 
4 Ne from the sumplest materials. 
E. 
HOUSEWIFE’S A.B.C. figure for July to HOUSEWIIt e of the few monthly 
December 1954 was 180,588 — an increase of women's magazine members of the Audit 
nearly 5,000, which itself reflects a marked Bureau of Circulations. 
increase in editorial liveliness and all-round The April, May and June issues of HOUSEWIFE 
appeal. carried an average 0! 100 pages of advertising. 
\\ I I ¢ mis AT THE TOP OF THE MASS MARKET 
A HULTON PUBLICATION Advertisement Manager: REG LEVI, 43-44 Shoe Lane, London, E.C.4. Telephone : CENtral 7400 


dvertisement Controller: George A. Cooper 
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How to counteract the 
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Public Relations 


influence 


of an unfavourable news item 


OW to handle a news item 

to counteract the effect 

of another news item and get 

maximum local usage f 

local purpose? That was the 

problem recently ftacing 

Watson - Brown Advertising 
Ltd., of Glasgow. 

The client was William Simons 

& Co., shipbuiiders, of Renfrew 


and the item was their £1,000,000 
order for a dredg the 


Calcutta Port { nmus rs 
won against Japanese 
nental competiti 


Earlier mn the NeeK the 
annour . nt th th Ss 
Savill Line had placed ship | 


ing roy n Germany had 

gloom and despondency yn 
Clydeside and the Siraons organ 
salion was anxious that the good 
ne should be used to help k 


impression that the Clyde 


yn its beam ends At the 


same time they wanted a big 


splash locally to attract ship 


building labour to their yard, a 

which also has an Admiralty papers 
order for two paddle tugs on its’ the s 
hands. trade 


Ex-newspaperman James G was ve 
. of Watson-Brown, had the 


ppeared ir the morning 


a strong emphasis upon milk and 


on Satur ‘f course, dairy products. 
y a we it to the In design and decoration the 
@ Continued on page 28 


Altog the client 


news on Wednesday, but because 
the Friday evening papers would 
be large-sized he decided that day 
would be the best for release. He 


- IN OF 
made tactful inquiries round al , +} 
the morning papers to make sure 
no leakage had reached them { 


actually one had heard a rumour 
but had not been able to confirm 
it 

So he was able to release on 
Friday. 


Pride of place 


Ihe Kemsley Evening News j 
gave the story pride of place on 
ts front page with a five column 
two-line heading, and the story 

is also front-paged in the al 
Outram Evening Times and the 
Beaverbrook Evening 


the story several times, and it g 


'Called to the bar 
‘ 


Citizen quality 
The BBC news bulletin repeated litic 


DER i 0d Start 
C edesigned 

4 k t Victoria, 
went along 


giasses of the 


cess neces- 

the bar for 

mises are, 

perated in 

Wa . evelop new 
k and milk 

k cw dishes 

are tures of 
nent,which combines 


bu service, 
P. al ve venue Miss Anona Winn made ai 
ig fare of high appearance at the Moo-( 
nd hygienic milk bar when it opened « 
g irround- after be ing < omple tel\ r 
e, places designed. 


aero dynamics 


Gai 


Enquiries to: 


Telephone : Lib. 6281 (6 lines) 


applied to sales 


Portrait of pleased executives indulging 

in a little airy persiflage after realising 
that Gartex Advertising Balloons, trifling 
in cost, have a dynamic impact on sales 
Gartex, afloat in a myriad small hands, 
indoors and outdoors, obviously 

stimulate a clamorous, on-the-spot demand 
for many of the foods and sweets beloved 


of small—and larger—fry. 


balloons for advertising 


YOUNG & FOGG RUBBER CO. LTD., Garfield Road, Wimbledon, 5.“ 19 


Cables : Rubbadip, Wimble, London 
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roader 


anvas... 


with exhibition 
guaranteed 


To the advertiser, as to the art 
the prospect of an unhurried, 


undivided and understanding disp] 
his product is one that glitters as It isa prospect 
as yet more often contemplated ¢ 

reached. But with the coming of mercial 
television, advertisers — and perha tists too — have 
opportunity thrust into their hands 


Fifteen minutes — thirty, if you w to display, 
demonstrate, test, use, re-use and | about your product or 
service. What limitations there ar: ply only to the 


manner of presentation. For such a tilm must command 
above-average interest. 


Who better to produce this 15 ;o-minute sales 
film — for that is what it can be — t!an those who have 


a done most to win acceptance for the shorter, 
a highly-compressed advertising film ? Ihe Pearl and 
i Dean Group of Companies believes that success 
° in this new medium depends upon creative 
re thinking, correct technical interpretation, the capacity for 
> production and, above all, ‘ know-how ’. 


The Group’s understanding of the fundamentals of screen 
selling has been strengthened by close studies of television technique ; 
increased studio capacity (which now includes the well-known Southall Studios); 
guaranteed processing arrangements ; and extensive facilities for live-ac tion, cartoon and | uppetry 
(including an exclusive agreement with Joop Geesink, the world’s most famous puppeteer). 

The possibilities of the documentary, information or sales film with this new guaranteed outlet 
are many and varied. Advertisers and agents who would like to consider them in 
greater detail are invited to call upon Pearl and Dean. 


THE 


PEARL & DEAN 


GROUP OF COMPANIES 


harnessing the screen to commercial enterprise 


PEARL & DEAN LIMITED + 33 DOVER STREET - LONDON, W.1 + AND AT MANCHESTER AND GLASGOW 


SCREEN ADVERTISING: HOME OVERSEAS ~« TELEVISION 
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Public relations—How 
fo use it at sea 


bar combines hygienic efficiency 
with comfort and contemporary 


ingenuity. Cows is of cera- Venetian visit 


mic, real cow skins, milk yokes 


1955 


with pails as ght fittings, 

é zg 
pastoral tiling and elm board 
help to create if atmosphere 


creative crs Se 


‘No passport’ 


Sa ] es promotion 


( NE of the brightest ship- 
— board publicity events for 


4 some time took piace recently 
when the first post-war “No 
Passport’ day excursion to 


Fran was! by the P_&A 
Campbell White Funnel 


Steamer “Glen Gower.” The : 
The Astral Arts Croup offers a complete public relations were in the 
: service for the design and production of ry of John Hurd Associates 
Publications, Brochures, Direct Mail, Fy wing the big build up the Over 100 press representatives 
Polnt-of Sale, Dealer Displays and Exhibitions. esur (these trips had re- attended the world premiere in 
ceive 40 press me including Venice of the film “Summer 
reporters and photographers Madness.” Centre is Anthony 
Planning and creative development from ational ar prov — Clarkson, then — “Tlus- 
iti lewspapers, newsree. and BBC trated”; right is Miss Joanna 
Layouts, design, typography and copy : television cameram and com- Chase, editor “Woman's Own 
Finished artwork (Over fifty leading artists) mentators, made 2 crossing 
Biock service and printing by any process yee Eastbourne to Boulogne in bas 7 
7 4e delightful weathe After a gay provided by a song-and-dance 
Photography (Monechrome and coleer) send-off from Bast»hourne pier, calypso team, Peter Ricardo and 
Day and nigit copy neg. and photostat service with a bottle hampagne Jobyna. Ricardo gave the first 
Silkscreen printing broken ceremor y against performance of the “No o— 
the “Glen Gower side, the port” calypso, which he ha 
, ° 
panD San NTS press settled down to enjoy the written for the crossing. There 
z Plaster mrodets trip was also music from the White 
: Ofepiay aad Exhidition construction Entertainment aboard the flag- Funnel Players, the “Glen 
: bedecked paddie-steamer was Gower's” shipboard band. 
| Launching the 100,000th tractor 
q air a8 v 
< 45% — ie : = . V 5 
5 ae a act 
| A i G 
171 New Bond Street London wi 
Telephone : Grosvenor 8711 - (ten lines) 
: ASSOCIATE COMPANIES MERCURY DISPLAYS LTD 
; APS (PLASTER MODCLS) . ANVIL PRESS LTD 


ATLAS PHOTOGRAPHY LTO (NIGHT EXT G@O E717) 


* * White ribbon, champagne—and television announcer Elaine Strutt, 

* *« * *% | all played a part in sending away the 100,000th Fordson Major 
tractor from the Dagenham factory on a two-week tour of England 
The trip included a stop at the Royal Show at Nottingham. 
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. . « « There is no waste 


Value 
circulation in the sale of 


for the Belfast News-Letter 


Mone Most of the copies sold go into the hands 
y of persons in the middle or higher income 
group Moreover, every copy is bought 
solely for its news contents (including, of 
course, pictures, Comments and feature 
articles) for the Belfast News-Letter prefers 
to rely on its merits as a newspaper to 

tain and improve its position rather 

) engage in adventitious aids. 


It pays to advertise in an influential 
morning newspaper. 


Belfast 
News-Letter 


Estd. 1737 More than a newspaper 


an institution 


Donegall St., 
Belfast. 


85 Fleet St., 
London. 


PLANNING for 19567? 


Che 
MAalsall Obserber 


is a MUST in any 
campaign which includes 
the South Staffordshire area 


SEVEN NEWSPAPERS 
over 54,000 weekly 


per 21’ sci. 


@ full details of coverage and circulation 
break-down are contained in the folder 
“Greater Coverage.” if you have not 
received a copy apply to-— 


P. MOON, 134 Fleet St., E.C.3. FLEet St 3913 


w 
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New look speeds sales 


of cycle accessories 


NE sect the retail 
trade in the United Kingdom 
has not been greatly affected 
so far by the trend towards 
simplification shop design 
and layout: cycle accessories. 
Lately, however, Currys Ltd. 
have opened a shop in North 
Harrow which c titutes a 
complete departure from the 
usual style. 
When they were appointed de- 
Partners were 
emises (dur- 
ng the war it was a post office) 
t rary manner. The 
result is a p that helps the 
customers, aids the sales assis 
tant and draws the public 
therwise pass by 
4 wide range of merchandise 
stocked by Currys and their 
t » display as much of 
4S Was possible in the windows 


I “ j ng the variety 
f their stock, did e else. be- 
1use if was aimost ossible to 


see the individual goods or to re- 


particular item from the 


Large and small 


The first radical c 
e, was the splitting ip of the 
irge merchandise from the small. 
[THM achieved by instal- 

a plate glass facade from 

z to floor, set | feet back 

he street entrance and 


nge, there- 


ine main shop its own 
p case [or bicycles 
g 5 washing machines 


ised glass cases on either 
e I ie | oot arcade, were 


Raised display platforms enable 
radio-gramophones and television 
sets to be seen with advantage 


designed to house the smaller 
merchandise——the batteries, bells 
gadgets, etc.. which as a rule 
clutter the windows. This system 
not only enables the goods to be 
seen clearly, but also the re 
arrangement of windows presents 
no problem at all. 

Having made the shop and the 
window display as one, it was im 
portant to further the impression 
of the outside and the inside als 
being “one,” so that the cus 
tomer need feel no hesitation in 
proceeding into the shop proper 

It was, therefore, decided to lay 

@ Continued onJpage 32 


How the branch of Currys Ltd. 


eneral pub passing fh 


» ave 


in North Harrow, appears to the 
d the usual jumble of merchandise 


in the windows of such shops, display cases for smaller goods have 
been set along the sides. 
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COMPANY MEETING 


ADVERTISER'S WEEKLY 


The Amalgamated Press Limited 


ANOTHER RECORD RESULT 
GROWING COMPETITION SUCCESSFULLY MET 
THE HON. MICHAEL BERRY’S STATEMENT 


The following is an extract 
from the statement of the Chair- 
man, The Hon. Michael Berry, 
MBE, on the Report § and 
Accounts for the year ended 
February 28, 1955, to be sub- 
mitted to the Annual Meeting on 
July 28. 


Once again The Amalgamated 
Press Group has broken its own 
record. The gross profits for the 
year passed the five million mark 
for the first time. After charging 
debenture interest they amounted 
to £5,327,000. 


In spite of this increase the bill 
for Taxation, owing to the aboli- 
tion of Excess Profits Levy and 
the lower rate of Income Tax, is 
only £20,000 up at £2,594,000. 
Group net profit, after deducting 
that part belonging to outside 
shareholders of subsidiary com- 
panies, works out at £2,505,000, 
as compared with £2,005,000 in 
the previous year. 

Although in terms of sales and 
advertising revenue our publica- 
tions have continued to make 
progress, the higher profits are 
chiefly attributable to The 
Imperial Paper Mills Ltd., which 
has enjoyed exceptionally favour- 
able trading conditions. For that 
reason, and because we intend 
expensive additions to our paper- 
making machinery, we have left 
£894,000, against £586,000, in the 


accounts of subsidiaries. The net 
profit of the parent company 
thus works out at £1,611,000, 


compared with £1,418,000. 

During the year we capitalised 
£1.200,000 of the General Reserve 
by the issue of “A” Ordinary 
Shares, in the proportion of one 
for every two Ordinary Shares. 
Last year’s dividend of 274 per 
cent was equivalent to 184 per 
cent on the present capital. This 
year we recommend a final divi- 
dend on the Ordinary and “A” 
Ordinary Shares of 15 per cent 
which will bring the total distribu- 
tion up to 22 per cent. 

We further recommend putting 
£1,000,000 to General Reserve, 
which in effect is the same as last 
year, since at that time £750,000 
was reserved and £250,000 was 
written off Goodwill to reduce 
that figure to a round sum. This 
leaves £395,000 carried forward, 
compared with £329,000 last year 

In the Balance Sheet of The 
Amalgamated Press you will see 


that our liquid position has 
further improved. Current Assets 
exceed Current Liabilities by 
£5,125,000, an increase of 
£691,000. 


In the Consolidated Balance 
Sheet Current Assets are up by 


£1,831,000, while Current Liabili- 
ties have risen only by £138,000. 


Trading of the Year 


In spite of keener competition 
we have more than held our posi- 
tion as the largest publishing 
business in the country. Mean- 
while, costs, even more than I 

dicted last year, have risen in 

department. The price of 

has gone up, wages and 

es have advanced, and we 
had to pay more for print- 
engraving and distribution. 

| ms of percentages our paper 
printing charge was 19 per 
cent higher than that for the pre- 
y twelve months, carriage was 
the same proportion, and 
ial costs rose by 16 per cent. 
though competition in our 
try is stimulating, it can be 


» 


excessively costly Circulation 
I once started have a way of 


ge g out of hand. In some 
f sales can only be raised by 

ery large expenditure on 
p city. As soon as the costs 
Al red down in order that the 
b t of a higher distribution 
I ve reaped, sales have a habit 
of lling back again. In the 
atti pt to avoid such wasteful 
al abortive expenditure, we 
ha had to make a close study 
of the economics of sales promo 
t ind have been greatly helped 
th »y in making our plans for 
act in this competitive war. 
Over the year our outlay on pub- 
licit) and promotion rose by 11 
per cent, but we believe that we 
got good value for our money 
( lations have been kept up 
and sales revenue created a new 
rec 


Record Advertisement Revenue 


Equally, income from advertise- 
ments expanded and I am pleased 
to report that the total figure 
showed a_ substantial increase, 
establishing a new high record 
in the history of the Company 
This achievement is ample proof 
of the advertiser's recognition 
that the great Amalgamated Press 
group of magazines and 
periodicals provides him with a 
promotion and selling campaign 
which caters for every section of 
the community. Advertising 
agents and their clients realise 
that almost all our journals go 
into the home, are assured of a 
long life there, and are read from 
cover to cover. 


Magazines for Women 


You will not wish me to call 
the roll of every one of our pub- 
lications, but I would draw your 
attention to a few. Woman's 
Weekly, one of the oldest of our 
weekly papers for women, created 


another peak circulation figure ; 
the average sales during the year 
reached a new record of 1.848.280 
per issue Another outstanding 
success Was a ved by Woman's 
Illustrated with a spectacular in- 
crease in sa { more than 


150,000 copics week Adver- 
tisers have dently been im- 
pressed by phenomenal gain 
for they ar iking increasing 


use of its pag 


Our mont! magazines have 


had a succe ve Homan 
and Home maint d its 
strong posit 1 continues to 
enjoy the lar: ein 1 field 
of publishing mar irnal 
has done we t the 
point of view circu and 
advertisement ie you 
know, this b« illy produced 
monthly jour t rac- 
tive colour | t-rate 
editorial con sed 
as the finest o! kind lished 


in this count 


“Everybody's” and “1\ ‘tirror” 

Our popula it elling 
national week r s has 
had an exce r made 
a valuable « i the 
earnings of t ; This 
general inter nas has 
scored a rem s with 
the national During 
the past twe! he in- 
crease in } ment 
revenue amou s than 
Sil per cent ipres- 
sive achievem«¢ 

In August loated 
TV Mirror i first 
television weck lished 
in this count: As d you 
in my last rep h was 
highly successf i | happy 
to say that sinc paper 
has made splendid j ess and 
has already in its st fe justi 
fied the risk which |; must 


take. 


Kelly's Directories Ltd. 


The trading profit of Kelly's 
Directories Ltd nd ts Sub 
sidiaries was the t in the 
history of the ( After 
deduction of Det Interest 
and all charges ex t tax, it 
amounted to £1,469,000, an in- 
crease of £75.000 on the year 
After tax there is a balance of 
£774,000, compared with 
£679,000 After allowing for 
amounts attributable to outside 
shareholders of subsidiaries there 
remains a sum of £761,000, 
against £668,000, out of which 
£354,000 against £336,000 has 
been retained in Subsidiaries 
The dividend on the Ordimary 
Stock has again been increased, 
this time from 224 per cent to 


25 per cent. Revenue Reserve 
takes £200,000 instead of 
£175,000; £50,000 has been 
written off the book cost of in 
vestments to compensate for a 
fall in the market value of 
Government Stocks ; £40,000 has 
been written off Goodwill to 
bring that figure to a round sum. 
and the Carry Forward is raised 
by £10,000 to £193,000 


The Future 

While the level of business has 
been maintained during the first 
three months of our new year, 
we have had to face further ex 
pansion in competition and a 
fresh advance in wage rates in 
volving appreciably higher 
charges for printing As yet 
there are no signs of any abate 
ment in these aspects of our trade 
and there is still much uncer 
tainty in the labour outlook, In 
addition, we have the imminent 
arrival of commercial television. 
the new competitive medium for 
advertising 

With these facts before us it 
would be incautious of me to 
attempt to predict the prospects 
ahead, but I do feel this is an 
opportune moment to voice a 
warning concerning the unceas 
ing increase in the cost of pro 
ducing our publications I! 
wages continue to rise steeply as 
they are doing now, some of our 
papers, though successful by 
ordinary criteria, will be unable 
to meet the bill and will have to 
stop. Possibly we can increas 
the selling price of some publica 
tions and put up advertisers’ rate 
to offset these higher costs, There 
is, however, always danger 
attached to such a course 
and the time may have arrived 
when that would have the same 
unpleasant result because it 
would produce a fal! in circula 
tions and also in the demand for 
advertisement space 

In these few concluding re 
marks I have tried to give you a 
realistic picture of the difficulties 
we shall have to tackle during 
the coming months We have 
had plenty of worries to cope 
with in previous years and I can 
assure you that we shall meet 
the problems in front of us with 
confidence and resolution 

Finally, on behalf of my 
colleagues and myself it gives 
me the greatest of pleasure to 
extend to our executives and 
employees throughout the Group 
a warm word of praise and grati- 
tude for the loyal service they 
have given to The Amalgamated 
Press and its Subsidiaries during 
the past year. 
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big news 


Thecirculation of the Sunday Mercury 
has now reached 200,000. Since 1949, 
when sales were restricted, this news- 
paper has been making steady pro- 
gress but during the last six months 
the rate of its advance has been 
greater ‘han ever before. 


JUNE 1952 
DECEMBER 1952 
JUNE 1953 
DECEMBER 1953 
JUNE 1954 
DECEMBER 1954 


166,416 
174,554 
175,092 
179,141 
183,584 
190,495 


A.B.C. 


This latest figure is big news 
for advertisers in the prosperous 
Midlands. Up and up go 
Mercury sales —and up and 
up go sales of Mercury- 
advertised products 


BIRMINGHAM’'S OWN 
SUNDAY NEWSPAPER 


MEMBER A 


- B Cc 


| singly or with the top divis 


| CYCLE ACCESSORIES DISPLAY-—continued 
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be 


The 


view from the door in 
arcade On the wall at rig! 
ion sets uv 
a terazzo floor with ebonite ps 
12 inche par ver the a 
and to carry rough fiv 
int the shop. For the 
reason a pane! of light 
false ceiling which runs fron 
pavement edge of the arcade was 
also taken through into the p 
The shop itself presented iM 
with several problems, be se 
as many goods as possible ft to 
be displayed, and, the Te 
time, room for the custom oO 
circulate and a fair arg er 
vice area were also necessa 
The solution proved to >¢ a 
series of raised removable | lat- 
forms; the whole of the left 


front and flanking wal! «rea 
reserved for bicycles (a good 
background for their divolay 
was provided by the use «| a 
bright red screen wall); the 
right hand wall, from the door 
almost to the back of the shop, 


left for radiograms, TV sets, 

etc. 

Room for small and me ‘ium 
size wireless sets to be disp ayed 
was made available by at 
might be called a large floating 


panel in which three recta 

divided into six compart rts 
each, allow the sets to be n 
ns 


folded back for general display 
Seeing the door 


The serving area and stock 
space for small merchandise was 
placed on the left side and made 
to run for 22 feet from the end 
wall. This position enables the 
salesman to see the door and also 
be near to the office. A counter 
15 feet long, is placed in front of 
it. The counter has storage space 
behind, a Formica in-fill on top. 
while the front is faced with 
fluted aluminium ply 

Behind the counter is a fitment 
containing a series of drawers 
and shelves. all based on existing 
fitments which have proved satis 
factory for the hundreds of sma!! 
miscellaneous items which have 
to be stored. 

From the marketing point of 
view an important feature is the 
reiteration of the name Currys 


plate 


glass facade at the foot of the 


ee rectangles contain radio and tele- 


or grouped display. 


on the end wall—so placed that 
it can be seen from both inside 
and outside the shop. The wall 
itself is roughly divided by two 
thirds of it being painted black, 
and one third (which contains a 
pair of doors) being faced with 


mahogany strips [he Currys 
sign in white letters with red 
returns is placed over the cash 
opening 

Various forms of lighting have 
been used to illuminate the shop 
The exterior lighting is cold 


cathode. In the showcases it 1s 
placed behind opaque glass, and 
in the ceiling panel behind Difu 
lite For genera! ghting inside 
the shop, ceiling lights were used 
to contain fluorescent tubes 
which were in turn placed behind 
Difulite panels. For the service 
area THM designed a fitment 
which has been suspended onrods 
directly over the counter. Made 
of a mahogany frame, it is glazed 
with dewdrop glass, behind which 
are installed cold cathode tubes. 


New drill display 


Sst: 


GLASS 4 


4. 


— 


LE 
~~ 


The new hanging display card 
which Rawliplug Co., Ltd., have 
prepared for their Durium glass 


drills. 
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issues 0: the year 


WIRELESS WORLD 1s | ivertising medium for all products 


and equipment for 1 
ions. It gives direct 
concerns, Governm 


SEPTEMBE] 
This first, special nu: 


plans of stand positior 
tronic displays, etc 


descriptions of the m 
world-wide importance 


ion, electronics and communicat 
ers in commercial and industria! 
nents, etc., at home and overseas 


I 


show Guide for buyers everywhere 
jemonstration rooms, elec 

stand-by 
ing items on display. An issue ol 


PRESS DATE...JULY 1) 


atures 


stand guide ; illustrated 


OCTOBER SHOW REVIEW 
Wrrevess Worip’s annua! enaly 
of outstanding feature 

ment, both for home and « ommunications 
and navigation equipment shown at the S.B.A.C. Display, Farnborough 
adds to its exceptional interest. Both issues will include many features 
designed to publicise Britain’s radio, television and electronic products 
throughout the world PRESS DATE... AUG. 15 


of the new 3eason’s design trends and 
n, sound receivers and ancillary equip 
4 review of the radio 


--- many thousands of 
home and overseas 
buyers will only see 
the 1955 Radio Show 
through these special numbers 


Sg 


<< fs 


WIRELESS WORLD, DORSET HOUSE, STAMFORD STREET LONDON 
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ADVERTISER'S 


Digtin clive “AWW 


WEEKL } 


the Top of ti: / 


THE tkiSH TIMES 


‘he Top of the Mornings 


e 


Londen Office 


ey ' Sep 


wis 


‘ A 
markings {9 
} 
Earliest mar r distinction by designs and 
marks upon hit ns 
Today, ind : tinctive note by Branding or 
[rademarking t ften with the aid of Butchers 
Transfer I . insfers form the most practical 
and satisfactory o fuct marking—dquick, clean and 


permance nt 


Whatever your reguit 


m large transfers for transport 
vehicles to the sma 


lesign—just ask BUTCHERS 


BUTCHER'S 
the Toms people 


Write to Dept. A.32. A.L.D. Approved 


J. H. BUTCHER & CO., LTD. 
SOLITO WORKS, MOSELEY ROAD, BIRMINGHAM, TY!2 


Telephone: Calthorpe 2612 3 Telegrams: “Solito” Birmingham 
t £ 


iward 


DUBLIN NEWSLETTER 


New campaigns planned 


MacSweeney 


for Forees and Savings 


Naps new g ent car 
I ¢ pla 
t one 
ec t and 
for i i? oo 
K Details | 
t i d, bi 
yoth 
een a 
) d 
itisf 
it 
re 
i tur 
re 
} ur 
| $0 n 
x est t 
ic 
el< ' 
t ‘ 
} m an 
:$ 
n 
la gs 
r ’ de d 
yint i Iver Z 
I 
promote 
ng lus 
capabie of 
Need of overhaul 
[he general problem of official 
tions is in need of 
1e present tir no 
stat , tment has its wn 
tions < wit the 
n of the Department of 
He ‘ ha part-time 
c c The ArTr sar c 
re is staff whic ppears to 
be hamp i brass hat” dis 
k f publicity Inform ’ 
for l ver departments is 
ed through the Govern- 
t Information Bureau which 
iS INV bly heipf but not as 


sfactory as direct contact with 
n official of the department con- 


There appears to have been 
some slackening off in the pres 
sure of public relations in other 
organisations a journalist com 
mented recently that he was still 
waiting for the answers to two 
questions from public relations 
departments of major organisa 
ons after three weeks, Neither 
concerned matters of policy, but 
simple information which in fact 


would have had publicity value 
for the companies concerned. 

A new appointment associated 
with public relations is that of 
Miss Maeve Fitzgibbon as pas- 
senger relations officer at Shan 
non Airport, a post under the 
department of the catering con- 
troller Formerly with Pan 
American Airways and later 
KLM, Miss Fitzgibbon will have 
quite a job: last year Shannon 
handled 1,000 trans-Atlantic pas 
sengers a day, and the introduc- 
tion of deferred-payment tickets 
has led to more traffic 

. *® * 


THIS MONTH is scheduled to 
bring an extended campaign for 
“Tide,” again with the accent on 
cinema screens; other new film 
campaigns are in hand for Luco 
zade, Nivea cream and an exten 
sion of the use of one-minute 
films for Kelloggs. A new drive 
is also being started by Rinso 


{ Advertising show { 


THe prosect for an Advertising 
and Publicity Exhibition in 
Dublin in the autumn of 1956 is 
meeting with some difficulties 
The idea was initiated by the Pub 
licity Club of Ireland and a 
number of other bodies were 
invited to join an organising com- 
mittee ; this has worked well, but 
the most suitable premises for 
such an exhibition, the Dublin 
Mansion House, are unlikely to 
be available at the required time 
Officially, Dublin Corporation 
does not accept bookings for the 
hall this far in advance, but 
“regulars” are allowed their 
“usual dates.” 

In view of the importance of 
the proposed exhibition to 
Dublin, and because the only 
previous exhibition of its kind 
was a small affair held just after 
the war, the committee is to make 
a fresh approach to the corpora- 
tion for facilities. Support for 
the exhibition has already been 
promised by agents and the press 

* * * 


WHILE MANY people in Irish 
advertising already think there is 
a multiplicity of organisations 
concerned with their business, a 
project is in the air for yet 
another—a body which would co- 
ordinate the interests of all 
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ADVERTISER'S WEEKLY 


This man has just been 


|. told to buy 
another 


nevw crane 


nan has just left him after a 
he site. ““‘Buy another new 
said. Big men make big 

> that! 


ur competitors) are going to 
g order shortly. But hou 
them it’s YOUR plant they 
hances are your compet 


itor 
in Machinery Market-—the 


t every top man reads. 


Market 


journal, The only engineer 


is the commercial 


that executives read espe 
he advertisements. The man 


buy machinery turns to it as 


of course. If you have 
to sell (new or second hand) 
t an will know about it if you 
Machinery Market. 


ENGINEERING, MARINE and WELDING 
EXHIBITION 
OLYMPIA — SEPT. |-15 
You are cordially invited to visit us on 
Stand No. 1? Outer Row, Grand Hall Gallery. 


MACHINERY MARKET 


THE commercial engineering journal! 


% - 
? Every form of manufacture is covered by Machinery 
Market—a!! who use or need machinery and engineer 

1 f - ing material. A supplement published each week 
/- eve ry ri ay contains an immense selection of plant for sale, 
wanted and for auction. An annual subscription of 

55/- includes the Machinery Market Trades Index 


THE MACHINERY MARKET LIMITED, 


146A. OVEEN VICTORIA STREET. £E.C.4. TELEPHONE CITY 1642 (6 LINES 
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NV >, welfare, housin d pil 

> e, he g and planning, 
Ad - fan S Bookshe li religion, science, the arts, the 
press, and sound and television 
broadcasting. While the hand- 


” 

’ r book is about the United King- 
Comprehensive handbook about 5?" ses.\. 
and figures are given, when ob- 
e — oe ——_ Pace 

cotland and Northern Irelan 
the facts of this country It does not claim to be all- 
o/ embracing, nor does it attempt to 
describe the part played by 


K VER since 1946, successive nstitutions Separate chapters econ ndust ransport and Britain in Commonwealth and 
4 editions of this book,* ‘eal with government and admin-_  < municat :bour and man world affairs 

prepared by the Central Ofiice ration, defence, the national ze t 0 le, social For the first time the handbook 
of Information, have been the was placed generally on sale last 


main {toundation o! the reter 
ence and library services 


year as an HMSO publication 
in the UK and overseas It met 


) 


3 


? with immediate success The re- 
: vided by the British Informa + on wustified its altiseee Ang 
tion Services abroad ™ sale publication, and the favour 
Ihe hand k is designed to es able comments of the press of the 
supply easily and adequately the world about the last edition have 
answers to questions most fre- 2: encouraged hopes that it will con 
quently asked Brit t m tinue as an annual. The new 
the press, write a edition is clothbound with a gold 
students, | embossed cover. It includes a 
and leaders of pt bibliography on the aspects of 
intric Ihe \ British life covered in the hand 
19 I ‘nen J an book, and it is fully indexed 
tain photographs, fi ay 
(two ! i ams Bra 
the 4 res 
exte revised and entire All over the place 
: eae : 
his ficial handbook is a _ hey Jicheors2 a pee Sy 
con idium f in 1 Pre 70 is ——e ; 
; dra ff and THis 1s a well produced and 
. vt t e basic facts profusely illustrated book whic! 
* ‘ irita people and it sets out in full just where Air 
France can take you and why 
b H mn , This window display for the British Overs firwa rporation is werth going wherever you want 
ene , ubli or a , a Ferminal Station at Victoria wa ened y W wki and to go he scope extends to the 
atures goods which may be bought on hoard Inse c planes four corners of the world 


: >= 


—at the point-of-sale 


Stork quickly realised that the /ast sales message the customers 
see before purchasing has the decisive influence on their choice. 
That’s why Stork use AD-STRIP to focus their advertising 


i? campaign at the point-of-sale . . . in front of the customer .. . 
= at eye level. Let self-adhesive AD-STRIP work for you. It’s 
2 the brightest, busiest point-of-sale material that ever clinched a 
7 sale. Inexpensive too—it is ‘ie most economical medium to use 
ar for intensive campaigns. And you can have up to four or five 
ry brilliant colours if you wish. AD-STRIP is easy to fix—it sticks 
x at a touch 
be 


x GORDON & GOTCH about 
As 


Gordon & Gotch Ltd. Sellotape Division ~- 39-40 Farringdon Street, E.C.4. 
*“SELLOTAPE”— REGISTERED TRADE MARK OF ADHESIVE TAPES LTD. 
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Ad Man’s Bookshelf 
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Fashion drawing—advice 
from the top level 


Mar 
price 


Fashion Drawing, by 
published by 


Francis 
Studio Ltd., 


ASHION drawing 1s 
among the highest paid ot 
the commercial arts and the 
author of this very useful book 
is up among the top flight 
pracuuoners. 

One of the “How to do it” 
series issued by publishing 
“FM” gives the student 
the working artist) in the 
field the benefit of his 


The 


this 


! A ' 
sunday Mall 
house, » 

(and 
fashion 
own experience in chapters which 


Bt 


: a 
we 
J 
4 . 
a 
ww 
em 
pew 
aa 
" 


cover not only technique and “4 . met 
markets but the whole story of ‘ op - eee ty 
the “production line” of a fashion J yY i 
drawing The behind-the-scenes : . sam " t ‘ a 
a . . * i oo) 
difficulties, the interest and ed Sh) i} } c Mn Xe 
g of the fashion world, the - a EAN 
cessary ability to work at high CR. " , & 
eed ill this is well portr: yed pt ee . ~ ce 
This is not a wholly new book : sks t ca ) 4 -_ S 
Fashion moves fast and the , ‘ the studies from the new CRE . a as 
fashion artist must needs move, of “Fashion Drawing” : 2 
with it. For that reason Francis =e . 
Marshall has, in this edition, ~ f A = 
tis ’ » thar ' re — | Z . 
ight his previous and success- ee Gat BS more ee HBA pe i Ra '} ' : 
ok withi ar ymideet . 4 
k right up to date ts within , mall budget, = ao 
] Tr > iT y ) ° »*? 
The text is illustrated with ae ae hoe "oa wa ss 
s of the author’s own draw ‘ . = "i f a. = | @ 3 a] 
ain ial toh een produced fro crZ ws ‘ : 
nany specially drawn for - : iw: . <¢ a 
k) and with the work of " : or . —_ of . y pi 1) ¢ % aS 
leading artists, in order to | Ings ne gen several ae = 
the required qualities of : st ‘oe the ort go be 
nality and technical ability ~ eS ee oe SS oS 
te this point. eS aes 
4 ¥ 
———— 4 P 
Chapter headings include 
aH t di i] I ing, copy cards and price pep ES With an average weekly sale of 645,118 RS. 
P s Th =i} > ° | see 
ow to isp ay C ; The selling story ; Tools a (A.B. uy «December 1954) the oe 
and materials; and, Fittings aes WA : : : ' 
4 a Suoday Mail 2oes into 45%, of Scotland's Rm 
retail packs ete sera ae mes: 
i 1,454,000 homes, — 
Th Display { Canned, Packed and 7 Z 
Goods, by H. C. Murrills, pub Lorry running costs wht i Bi 
by Blandford Press, price 15s ‘ r Transport r t Tables and a j g 
N_ increasing number of /F* Consump Cost Reckoner = > Its i irket readership, highly ad | 
/ P i for “Mote r Tvamapent e , : be 
s small traders are on the liffe & Sons Ltd., price Is ‘ ce ntr in industrial Scotland oes. 
— 7 ; . o: Be 
look-o ; tor help me a 4 IS PUBLICATION gives the Se is tj reasing in selling value oe 
ihe Vital task ol selling throu at >sts : r * es - 
g g la costs of running all types of | 2a on erode , and individual spend- 
display goods vehicles, including varia- | @ : ' ma 
Many window displays are notions in drivers’ wages and the | Ege: ing é ve higher. 4 
more than a passive presentation cost of petrol and diesel fuel. The | 2: 38% pa 
of the goods in stock, lacking tables show the standing costs per ee 4 
f f fila 
showmanship and selling theme: year. per week and per hour; the | =. iee ee 
frequently the momentum gained [running costs per mile, and the Ba ta -=- 
by national advertisingcampaigns total charge per mile over a range BES P.T.O, 
is lost at the point of sale. The of annual mileages for each size SS ae 
ter Pe of a+ weg comr — de of vehicle, according to the part of | == 2 
nands something more than mere the country in which it is based a: 
window-dressing, and this is UE. nt 
where the need for display, as fs 23 : ad 
distinct from window dressing, = gee iat 2: a 
> 2 hd " by 
arises Putting the point %%£ =e 
The author of this useful book . > q 
. nscious of the restrictions of Everyone's Guide to Punctuation, by =oe-- “ 
© S1OUS OF TC FestrIe ' R. W. Hendy, published by Arthur H -——— 
both time and finance with which Stockwell Lid., price Is Mas a . 
th ras r ; . ‘ % tee 
7 stig mow > pep THE AIM of this little book is Ba 53 
nis ) IS practicai: 2 a ic- . 
aw ; ss eh 
abie to the smallest shop, as well to oe concisely how the various : 
as the large multiple store pune ay signs are used, not ae : 
As he points out in his firsts OY im the writing of a letter or ~ 5 
chapter, there is often some mis- literary matter, but also in the ry og 


regarding the 
financial aspect of the more pro- 
gressive type of display. While 


presentatior of, say, a lengthy re- 
port or matter that includes the 
setting out of figures, £ s. d., etc 
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" 


Leas 


WA shy 4 yy 
TAN BRA BME 
a 2s Be age gg 


Cut out this 


Information Sheet 


No. 8 


Du n of the Sunday 
M ‘4 weekly, bring- 


ing verage sale to 645,118 (A.B.C. 
J Decembe mpared with 
624.704 (J 1953). 

t only gives you 
nat tland — it gives 
int justrial Scotland 
whe ‘ading power is 
in bounds. Here 
a uch show the strength 


rt in the rapidly 


a ‘ iS. 


” 297,000 0.7 


216,000 71.5 


¥) 65.300 11.6 
306,000 68.8 
27,800 


”) 47,900 52.6% 


Who is reading nday Mail ? 
I Sund M 1 concentrated 
f The L.1.P.A 
S f its readers are 
class which has 
gait { sottish economic 
expa proportion of 
’ than any other 
Su 
The LL] Survey shows too the 
Sunday Ma g family readership 
54 i eaders are women, 39 
housewives hoth these figures are 
higher f h national Sundays 
35% of re have children under 16 


in the home 


These are only a few of the facts which show 
you why you should advertise in the 


Sunday Mail 


KEMSLEY HOUSE 
GLASGOW 


KEMSLEY HOUSE 
LONDON 


File this with your rate card 
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Typography in Advertising 
Choose that elegant 
lettering with care 

‘ie says ROGER DARCY 

5a N common with very many 

yy people in this country 

BSS ES and elsewhere—lI yuld Setting 


& life a sadder thing were it t 
for the glorious existence 


: Punch. May it thrive a 
oo ES j 
SS time. Recently the th 
2 eA came to me that it might | 
interesting experience t 
Bs. tel 
: through one issue and 
ne the advertisements. It wa 
SS Of course, Punch has 
- eS special readership and all t! 
Ae people advertise One 
es . have thought that, as a 
cet quence, only the best typos 
>i would have been used. | 
ee tunately, that is not always the 
S38 case. 
re Se Let us take the Dunlop 
a tisement. Be quite detache‘ and 
ee look at that lettering. It was 
=e printed red in the origina ut 


; it makes no difference t is 
ie criticism. It is not really very 
an 


N good is it? In common with 


:: many, I like letteri whe s 
ee good, but when one cann get 
W y ' 
~ really top level stuff. why not use 
=> one of the many excellent « 4% 
. 
s type laces One ispect nat 
% s 
ss the designer of the advertisement 
Ea. Hf felt that “elegance” was required 
“Sa but it is not achieved by ng 


% 2 badly drawn letter 
: ia Continuing this irascible tour, 


—— can we not all groan over the 


Ford  full-pa ivertisement 
=. res* - 
CES: Somehow it cor s all the | 


eblithe 


This advertisement (which took 

up a full page space in “Punch’’) 

seems to combine all the less 

elegant types in Roger Darcy's 
opinion. 


the Style 


DUNLOP 


makes 


the tyre yop want 


This advertisement has led Roger 
Darcy to ask why many of the 
excellent display Ty pe 


négiected. 


Jaces are 


this, just have a look at the upper 
case“A,” the lower case “f” and 
“y,” for example; and because 
some of it looks a bit battered 
into the bargain, it does not help 
the Ford announcement. Adding 
nsult to injury that ghastly wide 
Latin is again used—but in 
reverse this time and the item 
finishes up with a line of grot 


Better results possible 


One finds it extremely puzz- 
ling when typefoundries and 
typesetting firms are pouring out 
specimens of the most pleasing 
and well-designed types that 
advertisement designers pick on 
the most One can forgive 
a tiny local paper which has only 
a few families of type like Chel 
tenham. It cannot make adver- 
tisements look very elegant with- 
out a big expenditure of money 
But advertising agencies, using 
the highly skilled and co-opera- 
tive typesetting firms should be 
able to achieve better results. 

One wonders if agency typo- 
graphers know anything about 
the origins of typefaces. Take 
a Ferodo advertisement that 
appeared in this Punch issue. It 
probably was a good idea to set 
it in bold sans serif types. But 
why choose the descendants of 
the badly designed 19th century 


ugiy 


faces, which were abused as 
“grotesque”—a name which has 
clung? Why use them when 


German typefoundries in the 30's 
went to endless trouble to de- 
sign and produce attractive 


@ Continued on page 40 
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nated ed al 


7 out of 10 


Seven out of every ten of the readers*® of the 
Investors’ Chronicle are directors or executives 
in industry, commerce or finance. Nice proposi- 


tion tor advertisers at £80 a page (trom July ist) 


INVESTORS’ CHRONICLE 


The only financial weekly with an A.B.C. figure (july-Dec., 1954. 22,938). 


* j 
ind more than 2 §,000 copi we now i every week 
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The story goes that the great Wilde was so impressed by one 
witty retort at his expense that he exclaimed, rather wistfully, “I 
wish / had said that.’ Pack came Whistler’s instant and shattering 
retort, ** You will, Oscar, y will.”’ 


There was only one Wilde bu had no monopoly of the faculty of 


recognising a good thing when he met it; agood Advertising Agency 
does it many times + lay. Which is why we suspect that, 
sooner or later, you whc this will discover that you need a 


GRANT PROJECTOR If 


you do not already possess one 


“You will, Oscar, 


» 


come,”’ we ote-‘from an acknowledged authorit; 
nad ng d la it, ‘‘whenastudio withoutaGRANT 
PROJECTOR wi ¢ las belonging to a bygone era.” 
ncludi f desired) the source of the quotat 
rom GRANT PRODUCTION CO LTD., 4 Rathbone Plac« 
London, W.1 (MUSeum 8717), 47 Cornwall Street. Birmingham 


Central 4131) or 7 Little Park Street, Coventry (64978 


Planning for 
Successful 
Advertising ad 


THE CUMBERLAND NEWS 


MAY, 1954 © 39,132 A.B.C. 
MAY, 1955 + 41,037 A.B.C. 


4-8% INCREASE 


IN CIRCULATION IN A YEAR 


oa 
CARLISLE COVERAGE IS 120% OF INHABITED 
HOUSES, 


AN EXAMPLE OF UNPARALLELED COVERAGE. 
Cost of 439d PER THOUSAND 
Cumberland News Weekly Group Rate 4d per thousand 


CUMBERLAND NEWSPAPERS LTD. 


27 English St. 53 Fleet St. 
Carlisle. London E.C.4. 
TEL. 25256 + TEL. CENeral 4968 
THE CUMBERLAND EVENING NEWS 
CUMBERLAND EVENING STAR and MAIL 
CUMBERLAND NEWS, WORKINGTON STAR, PENRITH 
OBSERVER. 
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TYPOGRAPHY IN ADVERTISING — continued 


SECURITY AND MORE 


Letyour money 
earnatax-paid 
return of 

3 ° 
io 


City Prudential 
Building Society 


00,000 


Looking a rtisement, 
Roger Dar hat one 
would fin f ieve that 
pecial i 4 ,f typefaces 
sans se the Mono- 
type ( f | other 
mechanic ve Se lanulac 
turers got g artists 
like Gill to w c theme ? 
Advertising typefaces 

Let us now t monster 
from the ¢ f Build- 
ng Socie “ almost 
imagine t never 
been an ypefa ned for 
advertising. R Mr. Punch, 
you are lettin; ! The 
thought has prev that Punch 
nsisted 1a higr dard for 
ts advertisements looking 


designed, 
spe ns in the 
n one 
that Mr. 


graphical 


Punch nee 
adviser 

There were, of course, rays of 
light. There was xample, a 
Midiand Bank call set adver- 
tisement, headed by the month 
This used Times for display and 
Bembo, with its italic, for the 
body This was a chaste adver- 
uusement, with a pleasing border 
and a touch of hu ir was pro- 
vided by a sn well-drawn 
illustration This advertisement 
had obviously been thought 
about, and two of the best de- 
signed typefaces had been 
used 


SANDERSON 


There is a splendid sweep about 

this advertisement which takes the 

eye from top to bottom. More 

over, the typefaces chosen have 

the effect of embellishing the item 
in Roger Darcy's view 


Then there was the Sanders 
advertisement (in full colour 
Not only is there a_ splendic 
sweep about the illustration, tak 
ng the eye from top to bott 
not only are the product phot 
graph of a high quality, 
typefaces have been ct 
wh embellish the advert 
nent—Baskerville and Bod 
italic. 

Nobody asks that advertis 
ment designers use outré 
difficult-to-obtain typefaces fr 
remote continental found 
but one is entitled to expect t 
use of the many, easily obta 
well-designed faces for clas 
advertisements in a class jourt 
A lecture course on the elements 
of design might come in handy 
for many advertising met i 
the course might well start 
Rome with a hour's gazing at 
the Trajan colunus. 


Guide to medical 
terminology 


The Alchemist Glossary Medical 
Terms (First Series) published by 
Thomas Waide & Sons, Ltd. (publishers 
of the Alchemist), price 9s. 6d 


TTVHIS glossary is not intended 
as a substitute for a 
medical dictionary. 

The monographs are arranged 
in groups, under subject headings 
and an attempt has been made to 
include in each section the terms 
most frequently used to discuss a 
particular disease or group of 
diseases. Thus the reader study- 
ing a paper or report dealing with 
a particular disease can have al 
his side, in a few pages, definitions 
of all the more important terms 
he is likely to come across. 

It is hoped that the sectional 
arrangement will also prove help- 
ful to readers who wish deliber- 
ately to increase their knowledge 
of medical terminology 
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EADING the way to bigger sales \isroughout 

Scotland, North East and North West 
England, North Wales, Northern Ireland and 
Eire you'll find posters on David Allen sites. 
Showing the product in colour, sited between 
residential areas and shopping centres, posters 
on David Allen sites complete the campaign 
in these important areas. 


Telephone : SLOane 0711. Telegrams: Advancement Sowest London. 
Area Offices in Glasgow, Edinburgh, Newcastle upon Tyne, Liverpool, Belfast, Dublin. 
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i ONDON has long been 
4 charmed by a brilliant 
series of gay posters on Under 
ground and other sites for the 
well-known fashion house of 
D. H. Evans. Tying up with 
these posters has been a press 
campaign which reached its 
height in late spring and early 
summer. 

In all these advertisements 
there has been an _ infectious 
exuberance, and (in the case ol 
the posters) bold imaginative use 
of vivid colour. The whole im 
pression conveyed by the designs 
emphasised by the photographs, 
is that fashion is fun-—no doubt 
the precise impression which 
D. H. Evans’ advertising agent, 
Colman, Prentis and Varley Ltd., 
wished to convey 

No holds have been barred in 
the successful attempt to creep 
under the skin of the fashion 
conscious woman A recent 
poster in this series featured not 
only a most attractive mother- 
daughter mode! team, but also a 
mother-daughter team of Siamese 


42 


Advertising . 


Photography in 


Photograph of the Month—15 


Everything that a summer 


ad illustration needs 


cats. The combination is proving The striped sun dress had been 


irresistible ! ordered by D. H. f s for their 

The pattern of the series—of grown-ups collection, and it was 
which this is the fourth—has found that Horrockses “Pirou- 
been constant throughout. . ette (children's c es) had a 


mother and daughter dressed 
alike. Much thought and care 
has been devoted to the choice 
of suitable clothing, and in the 


matching sun dress the same 
striped cotton All that was 
necessary was t alter the 
shoulder straps of the junior 


case of “mother” Brenda Parkin- dress to match mother’s rabbit- 
son and “daughter” Margaret ear knots stvle 

Harding, in the photograph re- The actual poster is reproduced 
produced on this page, Hor on page 45 

rockses were brought into the The photogr iph, which now 
scheme, as that world-famed becomes the ADVERTISER'S 
fabric house specialises in WEEKLY “Photograph of the 
cottons for summer dresses for Month,” was taken by Arpad 
women and children. Elfer, the brilliant designer- 


photographer who is art director 
of Colman, Prentis and Varle 


Readers wil! surely agree tt 
it has everything that a summer 
advertisement illustration needs 
laughter, lightness, sparkle, and 
charm. It is a worthy success 
to many other outstanding p! 
tographs in this series. And the 
London scene is much the 
brighter for it 


the first issue of each 

month ADVERTISER'S 
WEEKLY is publishing an 
outstanding commercial 
photograph chosen by a 
selection panel comprising 
a nominee of the Institute 
of British Photographers, 
the Editor of ADVERTISER'S 
Weexty and John Heron. 
Photographs should be sent 
to the Editor and the test of 
eligibility is simply this . . . 
Is the photograph selling 

something ? 
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Negatives by 
Eric Griffiths, F1.BP. 
on Ilford HP3 
Variety, as well as being the spice 
of life, is the special province of 
Iiford HP3. Over the whole range 
of subjects covered by the camera, 
there are probably more out- 
2 standing photographs taken on 
HP3 than on any other sensitised 
" material. Time after time, the pictures that 
a come first in competitions, the pictures that 
bs scoop the news, and the pictures singled out for 
4, praise in every field are made on Ilford HP3. 
: you make more of it on 
¥ 


ILFORD 473 © 


PRESS BROMIDE 


the natural white Bromide Paper 


Ilford Press Bromide is specially designed to provide 
just the right quality in prints intended for reproduction. 
It gives a full range of well-graded tones from pure, 
natural whites to rich, non-bronzing blacks and is supplied 


in five contrasts to suit all types of negatives. 


L R OD » 4. Het FF &€ @ ° ia. & 2s ? a —-— OS O. 


Trade Showroom : 106/107 High Holborn, London, W.C.1 Telephone HOLborn 340! 
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YOU CAN GET ss | Photography in Advertising 
POSTERS in 24 . 
BANNERS hours if 


DISPLAYS | required Watch the big camera— 


it’s on the way back 


says JOHN HERON 


TOT long before the last sion camera came better 
war. the introduction of developers, better tanks and better 
the Leica camera brought the enlargers. But the preoccupation 
35 mm negative to world with technique that the tiny nega- 
sation ond auickiv. to world | demanded—if eventually it 
, es en ha ae “was to make the grade as, say, 
7g eater opularity a 10 by eight inch or. 12 by 10 
Half tone Silk Screening in a few short years the 35mm __ inch ailah--doaaeas that many a 
Photo ond Handout Ben ne we ught a major revoiu- photographer became a dark- 
4 7 ion ici oF photographic room technician, instead of a 
Siencils equipm ) in this country creative camera artist. 
ENGI mad ; mera stars as 


h, White, or Giants of photography 


new lugtze to Through it all, steadily on- 
, iret, with i$ wards and upwards in influence 
. 12 etn age ea eer ete zs and international prestige, moved 

also , en cao en ~~ such giants of photography 

; i galing ~ Cagle Bre Steichen, Weston, Karsh. . . 
FULL WINDOW “ a whom the small negative held no 
DISPLAY COVERAGE oe rag won interest whatsoever, except per- 
Ze sad eee, Py haps as an occasional instrument 
LONDON & HOME mt cpraren dit ot. tales “si of experiment. Not for them the 
pace aa rpc cam postage stamp negative. Theirs, 
COUNTIES : NE taacern : the quarter-plate, the nine cm by 


man 12 cm, the half-plate . . . even the 
- den "10 by eight inch. 

mone Bi ae It is therefore extremely 

A interesting to find a movement. 

arising originally in Germany, 

to repopularise the larger nega- 

tile instrument, in suitably tive among both professional 
enced hands . and amateur photographers. 

ym the credit side, apart The evidence of this is before 

ts versatility and convenient ™¢ nOw—a new quarterly maga- 

ity. the 35 mm camera zine, Grossbild Technik, superbl|y 

with it entirely new re- Produced (in German) in Mun- 

ements of darkroom tech- Chen, under the inspiration of the 

and hence. new stan- makers of the Linhof camera 

of processing precision This association is scarcely sur- 

n the wake, then. of the ever Prising, as Linhof for many 

ore widely used 35 mm preci- @ Continued on page 45 


STUDIO TORRON Led., 19 Haverstock Hill, N.W3 


rf natural 
.. the 35 mm camera 
formidable and brilliantly 


study by 
lf Morath 
ippears in the first 
sue of the new 
quarterly magazine 
Grossbild Tech 
nuk Other lead- 
ing exponents of 
the larger size 
camera are 
eatured 


R. P. GOSSOP LTD. 
@ Artists’ Agents @ 


36, CARTER LANE, E.C.4 
CENTRAL 6950 |. Seater 
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Photographic dealers 
gain by TV show 


generations have produced one 
of the finest ranges of larger-size 
Degative cameras (plate and cut- 
film) in the world, their nine cm 
by 12 cm technical and press 
camera being a photographic 
simile for “high quality.” 

In the first issue of Grossbild 
(which contains some of the most 
outstanding full-colour plates 
seen in this country for years) 
appear magnificent examples of 
industrial photography by lead- 


ing exponents of the larger size 
camera, including Adolf Morath, 
of London, and camera artists of 
Sweden and 
The journal is to be 


USA, Germany, 
elsewhere. 


published quarterly, and present 
plans are that an English version 
will soon be available. Later, it 
may become a monthly publica- 
tion 

* * * 

Tue NEW Kodak “Bantam” 
camera (see page 65 for campaign 
details) confirms the recent 

yur that one of Britain's 
test photographic firms was 
tly to market a completely 
foolproof colour snap shot 

cra. as easy to use as a 

« Brownie or a simple folding 

‘ra. The price of the “Ban 
is “popular.” and eight- 
sure colour films are avail- 


Photograph of 
the Month 


This is the “Photo- 
graph of _ the 
Month" as it 
appears in 
D. H. Evans 
poster. A large- 
scale reproduction 
of the photograph 
is on page 42 


One of the 


are giving 
sales. Adve 


ible giving 
which col 


simply, quich cheap 
* 


PHOTOGRA! 
something 
television ¢ 
(since contr 
in JIllustrat 
tion purposes 
Kodak cam 
which he d 
“Katie” app 


i wus log pn 


Kh 


| 


| 


POINT OF SALE UNITS 


SILK SCREENING 


ADVERTISER'S WEEKLY 


Guy Withers The Trex « 


graphs as an 


rm pany 
aid to 


tf foods remedies 


ann d le dicines 


Withers library regularly 


gramme, and was soon a familiar 
“prop” in millions of homes 
Dealers were besieged with 
inquiries for a “camera like 
*Katie’.” Kodak were unable to 
cope with the sudden demand. 
“Katie” had clicked-——well and 
truly. Which goes to show the 
power of commercial television. 
Meanwhile, other low price 
bracket camera manufacturers 
gnawed their nails and muttered 
@ Continued on page 46 
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PRINTERS 


/ 


most 


certainly 
do 
excellent 


Photo-Litho 


Printing 


W- KR: ROYLE & SON LTD. 


one of the better printers 


LUDGATE SQUARE - LONDON - E-C-4 


City 6480 


An industria 


by Mauri ¢ Br 


field, whose 
grapnit wor 


this field 


k 


phot 


Industrial photography 


show with beauty 


But nobody did. 
find a simple 


demonstrations : 


and having found he saw no 
reason to change Ca as at mid- 
series. Kodak was not mentioned 
by name 
* ” 

CURRENTLY SIA a one-man 
show of industrial photography at 
the Liford Ga London is 
Maurice Broomfield This 
camera artist whose one-time 
stable stud in Highgate has a 
romantic has an unusual 


ability to incorp 


figure as an es 


picture patter! 


His studie 


s 


ends”; “Washing 


pulp”, all display 
dea 


seen a great 


One of the Beecham's 
The model and the 
photographer both behaved with 


photographs. 


the human 

part of the 
shots. 

Fett ng” if 

ached straw 

this. Having 

of industrial 


realism 


Powder 


Juty 7, 1955 


photography in the past fortnight 
or so, I say that a new art is 
emerging—an art whose raw 
materials are iron, steel, pulp. 
machinery, and concrete. Yet 
from such stuff are pictures of 
real beauty, of impact and of 
power being produced. 
* * 7 

Do you want to know how to 
give yourself a cold ? 

Let Peter Peck tell you. Com- 
missioned by C. S. Royds to take 
shots of a girl with a cold, Peter 
Peck summoned model Jane Lee 
to his Woburn Studios 


—s 


» ~ Line and wrinkle 


Beecham’s Powder was the 
product. The illustration was to 
be—just a girl with a cold. The 
photographer writes: 

“When taking a photograph 
of this type, every line and 
wrinkle on the model's face 
must be made to tell a story, 
and to play a part in the effect 
required. A number of shots 
were -taken at the session 
I found Jane Lee _ respon- 
sive to direction, and gradually 
her eyes and nose became 
redder and redder—as indeed 
did mine! So, although we 
were both perfectly fit at the 
outset, it is a fact that at the 
end of the session we were both 
sniffing and sneezing with self- 
induced colds ect 
Peck’s sufferings paid off. 
There have been some 50 

adaptations of the original 
Beecham’s Powder Jane Lee 
advertisement, and the insertions 
run into thousands. Spaces that 
this advertisement has occupied 
have varied from half pages in 
national dailies to six-inch double 
columns in locals. 

It was, indeed, one of last 
winter's biggest and most suc- 
cessful campaigns. 
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COMPANY MEETING 


Dictaphone Company Ltd. 


The annual meeting of Dicta- 
phone Company Ltd., was held 
on June 29 in London. 

Mr. C. King Woodbridge, the 
chairman, presided and, in the 
course of his address, said . 

As chairman of Dictaphone 
Company Ltd. and of the Dicta- 
phone Corporation I am in the 
privileged position of presiding 
over the destinies of the two 
major Dictaphone activities 

The year under review has ful- 
filled the promise shown last 
year, when I was able to report 
encouraging increases in our 
sales, and | am happy to point 
out that the trading profits of 
Dictaphone Company Ltd. show 
a substantial increase on the pre 
vious year 


Sales 

The sales of our Dictaphone 
“Time - Master” dictating 
machines have exceeded those of 
any other period in the history of 
the company 

The home market shows a par- 
ticularly satisfactory increase, 
ind the sales of Dictaphone 
“Time - Master” dictating 

ichines and Dictabelt records 
have increased by 38 per cent 
er the previous year. I think 
may claim, without fear of con- 
radiction, that the Dictaphone 
Time-Master” is the world’s 


“= 


most successful dictating 
machine. Dictabelt record gives 
ua these advantages (1) 


~. 


learest recording; (2) Visible 
recording; (3) Unbreakable 
plastic; (4) Mailable; (5) Fil- 
able; (6) Low cost and non- 
erasable records 

Dictating reports, for example, 
is no longer a tedius often-inter- 
rupted business tying down you 
and your secretary perhaps for 
hours. With the “Time-Master” 
you speak your ideas as thev 
occur to you. Your secretary. is 
left with time to be a real assist- 
ant to you. That is why secre- 
taries, too, prefer the “Time- 
Master.” No wonder, then, that 
a “Time-Master™ on the desk is 
becoming standard office equip- 
ment for senior executives in 
almost every branch of com- 
merce and in the professions 
They find that the “Time- 
Master” really has increased their 
capacity to get things done 

Despite the company’s great 
growth in recent years, these con- 
verts are still a minority. About 
four out of five executives who 
could profitably use the Dicta- 
phone “Time-Master” dictating 
machines have still to be con- 
verted. Habit ties many to short- 
hand: misconceptions and lack 
of information hold others back 
from trying the Dictaphone solu- 
tion to the problem of communi- 
cations. And in these days many 
companies would find that the 


mer broadens the base 
growing replacement market.) 


>mendous 


RECORD SALES AND PROFITS 
MR. C. KING WOODBRIDGE’S ADDRESS 


Dictaphone dictating machine 
iid help considerably in 


Vin 


ng the problems of per- 


| shortage. 
Tremendous Prospects 


Many industries are already at 


stage of growth where re- 


acement sales are the big factor 
success ; they have tapped a 
gh percentage of their new busi- 


potential. By comparison 


Dictaphone organisation has 
‘ tar, perhaps, tapped no more 


20 per cent of its new busi- 
potential. (And every new 
of 


prospects are, accordingly, 
Dictating machines 
ur basic product—and it is 


ile boast that “Dictaphone” 


The Greatest Name in 


ition.” For, in this highly 
etitive industry, half of all 


ng machines bought are 
phone, machines designed 
rily to help their users com- 
ate more efficiently. With 
exception of specialised 


ding machines, like the 


hannel Tape Recorder, all 
exclusive plastic Dictabelt 


me remind you that the 
hone “Time-Master” dic- 
machine is a quality pro- 
d one that will stand up to 
vork under all sorts of con- 


s is a highly integrated 
sation, unique in its mndus- 
t plans, designs, researches, 
‘rs, manufactures, sells and 
5 its own products directly. 


very Dictaphone product is 
bought ultimately from a Dicta- 


salesman or authorised 
no dealers are involved. 
hone salesmen are selected 
Lined not just to sell but to 
In calibre and stature they 
it the top of the office 


pment industry. 


The Dictaphone Objective 


“Service” is the motivating 
thought in the Dictaphone objec- 


It is based on the convic- 


tion that proper use of what the 
Dictaphone organisation offers 
truly “double a_ person's 
capacity to get things done!” 
During the last 12 months we 
have developed and augmented 
our sales force both here and on 
the Continent of Europe. We are 
employing more people, we are 
increasing Our activity and, while 
we are never satisfied, we have 


to be pleased with the 
that are being made to 


meet the receptive market we find 
ourselves facing. 


proceedings terminated 


with a hearty vote of thanks to 
the chairman, moved by Mr. C. 
Harold Vernon, and seconded by | 

F. Graham Maw. 
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Going abroad this year? 


nd plenty of tips and informa- 


ink booklet called The Foys of 
tells you how to get your basic travel 
e approximate exchange rates 
Consulates can be found in 
and many other details of interest 
to motorists, postcard senders and cashers of 
Midland Bank Travellers Cheques. In fact The 
Joys of Travel is an indispensable companion 


abroad. Please ask for a copy at your local branch. 


MIDLAND BANK LIMITED 


OVER 2,100 BRANCHES READY 
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For 


PRESS ADVERTISING IN NIGERIA 
— a market of 32,000,000 people — use the 


WEST AFRICAN PILOT | 


the Mos: :fluential African-owned National Daily on the West Coast of Africa 


Published (Monday to Saturday) in the Federal Capital, Lagos, this 
vewspaper circulates throughout the Three Regions of Nigeria. 


Rotary Press is NOW being instal!ed and, when complete, will 
herald a NEW LOOK “Pilot” incorporating eight broadsheet 
pages of Feature articles, Pictures, World and Nigerian News. 


For complete details apply to 


The African & Colonial Press Agency Led., The West African Pilot Ltd., 
‘3. New Bridge Street, P.O. Box 573, 
LONDON, E£.C4. bd Lagos, NIGERIA. 
St. 0364/5 
*New address as from 18/7/55 


The newspapers that cover 


NIGERIA 


x DAILY SERVICE 


A national dally for 20 years with shipping, commercial and market news—LAGOS. 


x NIGERIAN TRIBUNE 


Widely circulated in the thickly populated Western Region—iBADAN 


x IROHIN YORUBA 


Read by all enlightened Yoruba-speaking people in West Africa—-LAGOS 


FOR RATES, SPECIMEN COPIES, CIRCULATION & LATEST INFORMATION 
APPLY TO THE SOLE UNITED KINGDOM ADVERTISING AGENTS 


JOSHUA B. POWERS LTD., 14, COCKSPUR ST., LONDON, S.W.1 


or the publishers 


THE AMALGAMATED PRESS OF NIGERIA LIMITED 


5/7 Apongbon St., LAGOS. P.O. Box 163. Telephone 20855. Cables: SERVICE 
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In_ this 


49 


a Special Correspondent draws attention 
to the fact that— 


Progress has given rise to new 
media to aid the advertiser 


F it is true that there is not 

enough printed matter for 
general reading in West Africa 
it is largely due to two 
factors: the lack of com- 
munications to enable news- 
papers and magazines to be 
distributed to the full, and the 
reluctance of advertisers to 
spend in proportion to their 
business turnover anything 
like the sum which is custom- 
ary in most other countries. 

The first of these problems is 
slowly being overcome through 
improved road making pro- 
grammes and the construction of 
shops and travelling bookshops— 
the latter maintained by Educa- 
tion Departments. The second is 
not so easy of solution. Exporters 
from Britain apparently have long 
memories. They know that, up 
to 10 years ago, it was difficult 
to find press advertisement media 
beyond those of small circulation 
produced along the coastal belt. 

And somehow they managed 
very well without them. 


More encouragement to-day 


There was, also, little encour- 
agement for advertising agencies 


here to expand their clients’ 
schedules, since it was hardly 
economic to prepare advertise- 


ments for the small sale papers 
in existence in those territories 
To-day the position is entirely 


different. Many new media have 
been launched In Southern 
Nigeria a leading newspaper 


has in the last year or two been 
completely modernised and in 
consequence has at least 
quadrupled its circulation. It 
also has a Sunday paper. The 
chief political parties in the East 
and West Regions support news- 
papers which are widening their 
readership and along with a few 
vernacular papers cover fairly 
well the resident populations. 
But Southern Nigeria occupies 
only a third of the whole country 
and has less than half the popula- 
tion of 30,000,000 


Ashanti 


4 scone 


«gion has pointed out, the 


from a West African market 


As an aut! 
African econom 


insition and the people are having more m: 


Northern Nigeria has a similar 
tale of newspaper progress to tell 


Although it does not yet possess 
a da paper, there is a widely- 
circulating vernacular weekly 


newspaper and an English one, 
both o: which have been estab- 
lished some years. In addition, 
during the past year a group of 
fortnightly papers printed in 
different dialects and each includ- 
ing a supplement in Hausa (to 
extend the use of this language) 
have made considerable headway. 
The group now enjoys a circula- 
tron per issue of over 100,000 
copies 

Being a relatively new ground 
for advertising media, Northern 
Nigeria has had to face the resist- 
ance which all new things are apt 
to suffer. Backed. however, by 
a strong and quickly developing 
range of publications it is now 
pressing for its rightful share of 
the advertisement revenue allo- 
cated to Nigeria as a whole 

In the Gold Coast there is a 
similar story of development. A 
new daily in the South has been 


established and nerea 


readership fast \ 
Sunday paper 

too, and there seve 
African - owne aper 


country, in As! the 


gold mining 
several years p: ed 
weekly newspapc eca 
not satisfied w the 
reading matter ot crwis 
to its employees 
thrive, not only t! 
areas 

In Sierra Leor 
newspapers is Owr 


developed, by the company f 


ing a leading Nigerian « 
the new 
forming a group 
popular appeal alongs 
African coastal strij 
the Gambia (which | 
population less tha 


dredth of that of Nigeria) ha 


or three small week! 
daily 
The answer to more 


advertisements in 


TWICE WEEKLY 


TIMES 


Gold Coa da 


West 
quite possibly lies in the | 


West class remains virtually untapped 

illy, Only a better balance between 

4 advertising expenditure and the 

‘un —s growing quantity of goods which 

‘wo Britain ships to West Africa can 

no create the impetus to publishers 

to develop this industry. For the 

press sake of our future influence in 

Africa these countries, we should not 
inds of delay in tackling this problem 


ADVERTISER'S WEEKLY 


FOCUS on the markets of WEST AFRICA 


British advertising agencies. If 
there were more than one agency 
in Lagos with branches in Accra 
and Freetown, as applies to-day, 
the need for more advertising 
might be better advertised, especi 
ally in the hinterland regions 
where most of the natural wealth 
of the territories lie 
Is the answer a co-operative 
unit formed by some of our 
leading agencies, having its own 
art and copy departments and 
process engraving plant’? In 
recent years many West African 
students have undergone 
courses in Britain in printing 
methods and at art schools and 
there should be almost enough 
trained men for this work. 


An example of what can be 
done even with untrained labour 
is the illustrated annual which js 
published by a printing works in 
Northern Nigeria. In six years 
/ it has been found possible to pro 


duce to a reasonably high stan 
dard each year a_ publication 
its Which uses art paper throughout 
on and contains over 100 half tone 


photographs 


ng, 

ther , . — 

Up Ventilating opinions 

ling One cannot expect that 


for Africans, who are on the road t 
self-government, will remain con 
was tent for long to have their leisur< 
of reading imported from outside 
red To underline the anxiety of West 
»to Africans for more publication 
through which to find freedom o! 
expression and to ventilate the: 
the opinions, it may be worth noung 
“ing that an authors competition for 


int- West African writers, devised this 
and year, brought in at least 300 
hus manuscripts A vast field for 


of private printing enterprise of this 


THE LEADING INLAND | 
NEWSPAPER IN THE 


GOLD COAST 


Cc. 4. G. NIDA LTD. 
9! St. Martin's Lane, W.C.2. TEM $735 


London Agents 
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West Africa . 
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THE MOST MODERN PRINTING 
PLANT IN WEST AFRICA 
PUBLISHES : 


vast and quick growing § 
marke! of wage earners j 


Major changes are taking place in West Africa. T services 
are being improved, and trading opportunities multiply as the 


* GASKIYA «nom 


number of wage earners increase. 

; : HE PEOPLI tropical and labour largely involved in 
The only newspaper in Hausa, circulating Africa wrocess of subsistence production which 
throughout the 12 Provinces of Northern transition fr most com- could - ~~“ Se 
Nigeris plete depende on subsist- Scope of an exchange economy 
igeria. ence activities to participation by the improvement and exten- 
ee ee f£ sion of transport and marketing 
in various i of money facilities.” It is pointed out 
* earning ; that the growth of production of 
Although large proportions of cotton and groundnuts in Nigeria 
the land and labour resources of and French West Africa, and 
the region _ still ——— in palm oil in the Belgian Congo, 
, — . . roduction for immediate con- French West Africa and Nigeria 
A group of Il riodicals in different °" a> a : ee 
A F pe _— . sum} ra than for market, has paralleled the extension of 
vernacular published fortnightly or there are few to-day among the oad, rail and river transport 
monthly, covering the Northern Region /!40 ™ bitants of rept, facilities. The importance of 
oN SR cal Africa w are not involv transport is recognised by the 
OF INIgeria. 1 money eaming either by the fact that expenditure on it is the 
sale of produce or by labour. largest single item in the official 

According to a report on the 


* NIGERIAN 
CITIZEN 


A weekly newspaper in English. 


"NORTHERN NIGERIA occupies nearly Two- 
thirds of Nigeria and houses nearly Two-Thirds 
of its 30,000,000 population. 


ALSO 
* WEST AFRICAN ANNUAL 
Now in its Seventh Edition. The only 
high-class illustrated publication actually 
printed and published in British West 
Africa 


GASKIY A CORPORATION 


Printers and Publishers 


Zaria, Northern Nigeria 


London Agents 
2 C.H.G. NIDA LTD. 
4 91, St. Martin's Lane, W.C.2 


TEMple Bor 5735-6 


region which has been issued by 
the United Nations Departmentof 
Economic Affairs, and titled The 
Enlargement of Exchange 
Economy of Trop Africa, the 
growth of such economic activi- 
ties “ is associated h profound 
changes in the s | structure, 
which are the source of the 


major problems facing the 
peoples and governments of 
tropical Africa to-day.” 


Scope of report 


For the purposes of the study 


‘tropical Africa” includes the 
Belgian Congo, French Equa- 
torial Africa and West Africa, 


the Gold Coast, Kenya, Nigeria, 
Northern Rhodesia, Southern 
Rhodesia, Tanganyika, Uganda. 
The Union of South Africa and 
North Africa are excluded 

The development of produc- 
tion for exchange gives rise to an 
internal market demand for food. 
In the cocoa regions of West 
Africa, for example, demand for 
food has assumed great import- 
ance, especially in the southern 
regions of the Gold Coast where, 
it is estimated, there are some 
300,000 cocoa farms and some 
1.5 million people wholly or 
partly dependent on them 

As regards wage earners, there 
are nearly 400,000 employed in 


mining and some 600,000 em- 
ployed in industry, commerce 
and transport, most of whom 


depend on wages to satisfy their 
food requirements 

The report declares that no 
considerable development is pos- 
sible in the region without 
further commercialisation of in- 
digerous agricultural resources; 
and one essential is the improve- 
ment of transport and marketing 
facilities 

“It is evident,” says the report, 
“that there are in all parts of 
tropical Africa resources of land 


development plans of most of the 
territories. 


Key role of 

Nigeria 
ize 

OISED on the threshold of 

adult statehood, Nigeria 

provides a study as fascinating 

as any to be found in the 
British Commonwealth. 

When we look at the trade 
figures we see immediately that 
Nigeria, provided it remains 
united, will be an important com- 
mercial nation—a fact that will in 
itself make for continued unity. 


In terms of total trade (excluding 
re-exports) with the United King- 


dom, leading members of the 

Commonwealth rank as follows: 
1954 

£ million 
Australia 514 
Canada 403 
New Zealand j 301 
India 262 
South Africa 241 
Nigeria 156 
Kuwait 145 


Rhodesia & Nyasaland 133 
Malaya with Singapore 117 
Pakistan 72 
Gold Coast 64 
Ceylon de 60 
Nigeria is the world's largest 
exporter of oil palm kernels (52 
per cent of world exports) and of 
groundnuts (34 per cent). As a 
survey from Joshua B. Powers 
Ltd. has pointed out, the country 
ranks third among cocoa produc 
ing countries, with 13 per cent of 
world exports and is also a source 
of cotton, tin, columbite (used in 
the manufacture of jet engines), 
bananas, hides and skins and 
timber. It is self-supporting in 


@ Continued on page 5! 
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West Africa is open to- 
a wide range of imports 


coal and has a small export sur- 
plus of this commodity. 


The United States is Nigeria's 
second best customer (following 
a long way behind the UK) and 
the country is a net dollar earner. 
Among suppliers, Germany is the 
second biggest, closely followed 
by Japan, whose cheap cotton 
textiles find a natural ready-made 
market 


The market is wide open to 
a big variety of imports, with 
cotton and rayon piecegoods by 
far the largest item. Other 
leading imports are iron and 
steel manufactures, motor 
vehicles, machinery, petroleum, 
bags and sacks, fish, bicycles, 
tobacco and cigarettes, beer, 
salt, chemicals and pharmaceu- 
ticals, boots and shoes, flour, 
cement, sugar. 


More beer consumed 


The consumption and import 
of beer has been particularly 
notable in recent years, over 
5,000,000 gallons having entered 
the country in 1953 compared 
with 500,000 in 1937, despite the 
establishment of a local brewery 
producing about a million and a 
half gallons. 


In contrast to most countries 
to-day, Nigeria still offers and 
will probably continue to offer 
for many years to come a steady 
market for consumer goods. At 
present capital goods account for 
about 124 per cent of imports, 
although this proportion may be 
expected to increase as capital 
and skilled labour—and especi- 
ally the latter—become more 
freely available. Import duties 
into Nigeria are, on the whole, 
moderate. There is no preferen- 
tial tariff and it is estimated that 
the population now exceeds 35 
million 


A federation of four states, 


their specia! characteristics may 
be outlined as follows: 

Northern Region: More than 
three times the size of the other 
three regions combined, the 
Northern Region contains a little 
more than half the country’s 
population. In the extreme north 
it borders on the Southern Sahara, 
but it includes most of the area 
under groundnut cultivation. It 
s traditionalist and largely 
Mahommedan. Its ancient walled 
capital, Kano, is still a centre for 
aravan routes leading to all parts 
of French West and Equatorial 
Africa and is connected by rail 
with the ports of Lagos in the 
Western and Port Harcourt io 
the Eastern Region; Kano has a 
good airfield served by West 
African Airways, BOAC, Air 
France, KLM and Sabena. 

Western Region: This is the 
wealthiest and most sophisticated 
part of Nigeria. Despite its large 

1s under oil palms, cocoa, 
pineapples, rubber, rice and other 
crops, its mixed farming and 
sheep and cattle ranches, one of 
its outstanding characteristics is 
the large number of towns. 
Ibadan, which now has a popula- 
ticn of about half a million, is 
the third largest city of the con- 
tinent of Africa and the largest 
pure'y African city in the world. 


Tribe and crop 

Eastern Region : If the Western 
Region is the most advanced, the 
Eastern is thaps the most 
dynamic. Its Ibo people, crowded 
on relatively poor soil, spill over 
the borders into the other pro- 
vinces where their presence raises 
new political problems. The 
region has only a few large towgs, 
the bulk of the people living in 
big villages which are often situ- 
ated close together. 

Mainly a forest area, the 


@ Continued on page 52 


New readers in the making 


} 


Large scale measures are being taken throughout West Africa to 
increase literacy and the picture shows a reading class in progress. 


Important developments are also taking place in the field of transport 
and communications. 
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min’ hat revolves around Overseas 
Ad sing all day long, to the 
fall else. It has been doing this 
urs a years and has acquired 
e al y and authority of a Specialist. 
rte f branded products might 
rof ly spend a few moments 
nemorizing our name, which 


curious nough suggests our occupation. 


22 Old Bond Street, London, W.1 
Telephone Mayfair 8727 


Associates include weet armca Pumacrrt UTD... Lagos, Acora, Freetown 
Nigeria, Gold Coast, Sierra Leone, Gambia. French West Africa 


CENT 4s ADV ER TISONG CORPORATION LTD Nairobi & Mombasa. Kenya. Uganda 
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SELL YOUR GOODS IN THE 
GOLD COAST 


Through 


™ New Nation 


NEW mont! 


Established to provide s 


The y illustrated magazine 


mple but responsible reading matter 
to Gold Coasters, The NEW NATION has the support of 
Church 
education has been 
NEW NATION'S 


popularity. 


and Educational authorities. For generations 


ands of missionaries and The 
Christian emphasis ensures universal 


the 


Writter uinly by Gold Coasters in their own colourful 
NEW NATION has special features covering 


srests, farming, education and other facets of 


style, 
womer 


Gold Co: 


Advertising space is demand. Consequently, arrange- 


ments are being made to increase the present twenty-page 


ssue 


The NEW NATION is a fine advertising medium—it is a 
sincere publication — its readers have faith in it. 
JOSHUA B. POWERS LTD. 
14, COCKSPUR STREET, LONDON, S.W.1. 
Te wh 3366 
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"AFRICA 


Powers 
give you 
Service 


Scandinavia 
North America 
Latin America 
Brit. W. Indies 
Holland 
Switzerland 
Cyprus 


Publishers’ 
$.W.«t. 


and in 


Representotives 
WHiI 3366 


Internationa! 
London, 


JOSHUA B. POWERS LTD. 
14 Cockspur Street, 


97 SHIRLEY ROAD CROYDON 
AODOIMSCOmBE Bia?r-s 


HIGHEST GRADE 
CLEAN » SHare 
RATT \ Mansur 


SPLEOY SERVICE 
\ EXPRESS ¢ 
LIVERY 


Sole Agents: 
OVERSEAS PUBLICITY & 
SERVICE AGENCY LTD., 
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NEWS FLASHES FROM WORLD MARKETS 


Guidance for UK traders 
about Pakistan prospects 


ROBLEMS 1!  oppor- 
tunities created for 
United Kingdom exporters by 
the great expansion in 
economic activity which has 
marked the last years in 
Pakistan are outlined in the 
latest of the eco: ic surveys 
published { Board of 
Trade.* 
Ihe UK Sen 
missioner in Pakis 


Arnold, 


th 
n 


trade Com 
in, F B 

he survey, 

at Pakistan Govern- 

s determined to put through 
z-t development pro- 

with such foreign aid as 
The stringent im 

ntrol which has 

¢ 1952 because 
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industries and has thus affected a 
section of the market where UK 
products have held a predomin- 
ant position. 

If industrial development 
brings about an increase in the 
standard of living, as is hoped, a 
demand should arise for many 
classes of goods which at present 
are denied to the market or are 
available in insufficient quantities 
The key to Pakistan's develop- 
ment, writes Mr. Arnold, is 
power, and in view of the gov- 
ernment’s dependence on over- 
seas countries for heavy electrical 
plant, the demand for such 
equipment is likely to be consid- 
erable. 

Details of the industries in 
which the Pakistan government 
welcomes the participation of 
foreign capital seeking invest- 
ment in industry are given by Mr. 
Arnold, who points out that 
while the large increase in foreign 
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WEST AFRICAN MARKET SURVEY continued 


Eastern Region lacks both the 
traditionalism of the North and 
the commercial experience and 
city habits of the West. Oil palm 
produce is the main source of 
wealth, though timber, cocoa. 
groundnuts and coffee are of 
importance The area around 
Enugu, the capital, produces the 
whole of Nigeria's coal output 

Cameroons: A large part of 
the territory is mountainous, and 
in the south the Cameroons 
Mountain towers to a height of 
13,350 ft There are, however, 
fertile stretches 

As in the Gold Coast, and in- 
deed in all parts of West Africa, 
high enthusiasm for 
among both children 

Its advantages in 
and income are 


there 1s 
education 
ind adults 
terms of jobs 


for all to see. British 
running correspondence 
courses have told Joshua B 
Powers Ltd., that not only do 
they receive a high return in the 
form of inquiries from their ad- 
vertising in West Africa, but the 
conversion rate is higher than 
anywhere else in the world. That 
augurs well for the future 


Potential is vast 


The whole region is fertile 
ground for the exporter. The 
immediate business which can be 
obtained now by firms prepared 
to devote time and effort to 
studying the market is consider 
able But, above and beyond 
that, the potential expansion 1s 
vast and gives every indication 
that it will be very rapid indeed 
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COMPANY MEETING 


Daily News Ltd. 


(Proprietors of News Chronicle and The Star) 
MR. L. J. CADBURY ON EFFECT OF STRIKES 


The annual general meeting of 
the Daily News Ltd. was held on 
June 22 in London. 

Mr. L. J. Cadbury, who pre 
sided, said: 

| am glad to report that profits, 
in 1954, before taxation rose from 
£188,000 to £422,000. Taxation 
takes £210,000 and we have added 
£160,000 to our reserves. 

Since these accounts were made 
up we have had a very substantial 
increase in wages and salaries. 
The price of newsprint is also up 
compared with 1954. In addition 
there has been the heavy cost of 
the 26-day newspaper strike. To 
some extent these losses have been 
recouped by larger newspapers 
made possible by the newsprint 
accumulated during the strike and 
the amount of advertising held 
over which it has since been pos- 
sible to carry. 

The newspaper strike has been 
only one of the misfortunes that 
have overtaken us in 1955. The 
railway strike compelled us to 
distribute national newspapers by 
road. This restricted the tonnage 
we could send out, and all the 
popular morning papers were 
torced back to six and eight page 
ssues with a corresponding loss 
of advertising revenue 


Circulation and Advertising 

Although the effect of the 
newspaper stoppage on sales 
generally has been adverse, the 
Vews Chronicle has fully re- 
covered its immediate pre-strike 
circulation. The increase in the 
price of the three London even 
ing newspapers to 2d. which fol- 
lowed the return to work is esti- 
mated to have brought about an 
overall decrease of 10 per cent 
in the combined circulation of the 
three London’ evening news- 
papers. But the figure for The 
Star, which has the world’s 
second highest evening net sale, 
shows a decline since the price 
increase of only 8.5 per cent. 

In 1954 the confidence of 
advertisers in the News Chronicle 
and The Star was reflected in the 
record advertising revenue of 
both papers. The News 
Chronicle showed an _ increase 
of over 15 per cent and The Star 
of 47 per cent over 1953, which, 
n the case of both papers, was 
also a record year 

Only the continued rationing 
of newsprint prevented a still 
greater increase in these figures 
and the available space had to 
be allocated as equitably as pos- 
sible 

I regret to report the deaths 
last autumn of Mr. Frank Waters. 
our managing director, and Mr 
Roy Clark, the advertisement 
director of The Star. Mr. R. J 
Cruikshank, editor of the News 
Chronicle, has had to resign 
owing to ill-health and Mr. M 


Curtis.has been appointed in his 
piace 

lt was with great pleasure that 
we saw the name of Mr. Oscar 
Hobson, the News Chronicle City 
editor, in the New “Year's 
Honours List. He is the first City 
editor to receive a knighthood, 
which is a fitting tribute to his 

itstanding position in financial 
ournalism. 

Both papers have shown much 
\\torial enterprise 


News Chronicle 
lames Cameron and William 
est, two outstanding “roving” 
rrespondents, are making im- 
int contributions to the News 

Chronicle foreign news service 
Forrest travelled extensively in 
Russia and described for the 
paper conditions he found there 
Cameron was the first British 
newspaperman to make a “go- 
where-you-please” tour of Com- 
munist China 

[he News Chronicle holds the 
exc usive newspaper rights in the 
British Gallup Poll, which has the 
most consistent, accurate record 
on election forecasting of any 
pol. ng organisation in the world. 

I News Chronicle actively 
Supports many amateur sports, 
and has added sailing to its pro- 
granime by sponsoring the Burton 
Trophy meeting. In athletics 
HRH the Duke of Edinburgh 
attended the international event 
which the News Chronicle spon- 
sored at the White City, London, 
in July 1954. Crawford White 
was sent to Australia to cover the 
MCC tour, and was chosen by 
the BBC to give commentaries on 
all the Test matches 

The BBC continues to pay its 
tribute to the authority and in- 
tegrity of News Chronicle jour 
nalisis. More members of our 
staff have broadcast and appeared 
regularly in television pro- 
grammes than of any other news- 
paper. 

The Star 

The Star published exclusively 
Sir Harold Scott's story of his 
eight years as head of Scotiand 
Yard. Another outstanding exclu 
sive was the publication of Mr 
Attlee’s personal impressions of 
his visit to Moscow and China as 
head of the Labour Party delega- 
tion, a journey which gave rise 
to international controversy A 
highly successful readers’ letter 
feature was Bright Ideas, now in 
its second year, which has 
attracted hundreds of thousands 
of letters. Veronica Papworth 
holds her place as the leading 
evening newspaper columnist on 
fashion, beauty, and women's 
affairs Christopher Mayhew 
and Eamonn Andrews of TV 
fame, were two new regular con 
tributors to The Star who con 
tinue with increasing popularity 

The report was adopted 


Hedley. Byrne, up-and-coming, middle- 
sized, want a distinctly bright young 
LAYOU' \:AN. He will be wasted where 
he is now too advanced for the copy 
boys, too couracous for the contact men. 
Every now and then he'll qualify for 
Graphis. and most of the time he'll be 
glad and pleased with what he’s doing. 
He'll get brisk money, good working 
conditions, and a first class view of 
Marble Arch. He'll work on important 
accounts. If he hasn’t had a holiday 
since 1953 we'll listen with tears in our 
Age 


eyes. probably under 30. He 


should write to 


HEDLEY, BYRNE 
140 Park Lane 


No specimens at this stage, please. 
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FACTS ABOUT 


PAKISTAN continued 


industrial investment ove the 
past two years has come ly 
from this country, the Pa } 
authoritics claim to have tound 
other countries more ! n 
ing than the UK—a new ; 
menon whose extent 
fully gauged at pre 
which shows every gen 
creasing 
Exporters, Mr. Arnwid 
writes, would be well advised 
to familiarise themselves with 
the Government buying organi- 
sations and their methods «of 
working, and to bear in mind 
that it is, in general, necessary 
to have representatives in both 
East and West Pakistan, 
divided as they are by a 
thousand miles of Indian terri- 


After-sales-service facilities and 
an adequate supp pare 
parts for such goods as motor 
cars, diesel engines, pump yp 
writers, etc., are essential, stres 
tne a whose norenensiy 
ned cludes Chapters on 
Pakistan's “industry and agricu 
u lance commerce, 

ns transport s0cial 
ns affecting tu ade, and its 

ce OM external supplies 


Be dain fair 
success 


THIS YEAR'S Brussels Inte 
national Fair (held a few weeks 
ago) confirmed he interest 
which Belgian and fore gn pD 
ness circies traditiona! ¥ 
wo it Intended to facilitate free 
circulation of goods, the fair is 
in fact a huge market where 
ducers and buyers from al! 
the world meet to d 
together 

Once again, the object 
aimed at was attained Ww 
some sectors may not . 
reached the target they set them 
selves beforehand, due & CI 
optimism or to circumstances out 
of their control, it is non he 
less true that, on the whole, 
exhibitors were wel! satisfied with 
the results obtained 

There were 28 nations taking 
part, offering a wide range of 
their respective products to 
buyers from 69 different coun 
tries. Nearly a million visitors 
were able to know more of the 
products and goods exhibited 
Apart from the customary par- 
ticipation of the West European 
countries, the last fair justified 
its imternational character by 

esenting official participation 
y Canada, the United States, 


§ 


ve 


India, Japan, the German 
Democratic Republic, Cvecho- 
slovakia, etc, . . . which con- 
siderably enlarged business 
possibilities. Similarly, mention 


must be made of the presence of 
importers from the Belgian 
@ Continued on page 55 


EXHIBITIONS & DISPLAYS 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Ltd. 

ARC 6241 
DESIGN 
DISPLAY 
EXHIBITION 
SILK-SCREEN 
PHOTOGRAPHY 

ALL THE ABOVE 


SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 


REPLICA HOUSE, 
BAVARIA ROAD, N.19 


Berta Studios Ltd. 
A & A Displays Ltd. 


Window Displays 
and 
Exhibition Stand 


Contractors 


12 Manette St., London, W.1 
GERrard 8757 


CRAFTSMEN BUILT 


EXHIBITION 
STANDS 


DIGBY'S 


REET ROAD. HAMPSTEAD. NW). GUL 388 


THEATRE & EXHIBITION 
CONTRACTORS LTD. 
26 Progress Way Croydon 2624 


|Specialists in Exhibition | 
‘Feature Construction, 


Wh not put your TV Feature 
yy ot put » 


ON ICE! 


We have complete equipment as 
supplied to 

Radiolympia . Radio Earls Court 
Daily Express Food Fair . Theatres 


54 
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U.K. DISPLAY SERVICE 
Crepe Paper Window 
Dressing Contractors. 

93 OLD SOUTH LAWBET! ROAD, $.W.8. 

RELiance 4848 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0656 
OLD HANDS WITH 
YOUNG IDEAS 


WHITE HART STUDIOS 
SCULPTORS 4& DESIGNERS 


of 
ADVERTISING & DISPLAY 
Ss 


MODEL 
SINGLE OR QUANTITY 
PRODUCTION 
in RUBBER ATEX 
ta, THE WALORONS, 
CROYDON, SURREY 
Phone : Croyc 1343 


SOUND advertising 
with VISION 


Synchronising units on hire 
for the automatic demonstra- 
tion and repetition of short 
sales talks at exhibitions, 
Store displays, etc 


WEYBRIDGE LTD. 
76 Rochester Row, S.W.t 


Phone: VIC. 2821 


J WATSON (\or00m i F5 


BASSEIN HOUSE 
BASSEIN PARK RO. 


LONDON - W-I2 
PHONE 


BUSH 
4363 —é—=‘«s«yz 


DISPLAY 
UNITS IN 

PLASTIC 
& METAL 


display y 


lettering 


13 disunpuahed faces. y of sizes 
3/16 to 12 inches 
LONDON INDUSTRIAL ART LTD. 


3 All Saints Road, London, W.// 
Tel. PARK 9431 


OUTDOOR ADVERTISING 


YOUR COMMERCIAL VEHICLE 


is seen daily by thousands. It is 


a valuable ADVERTISING SITE 


on wheels. Are you using it to the best 
advantage ? 
We will supply DESIGNS & COLOUR 


SCHEMES to meet your requirements 
and execute the job for you expertly. 


HARROW SIGNS 
& Decorations 
Craftsmen Signwriters. 
Experienced Artists. 
BYR 4, Sandringham Cres., 
$025 South Harrow, Middx. 
ESTABLISHED SINCE (945 


PRINTING TRADE 


PRINT 
THAT SELLS 


SERVICE 
THAT SAVES 


eS 


154 Clerkenwell Rd, London, EC! 
Telephone TERminus 7363 


SIGN- WRITING BLOCKS & DIES 


PERMAC SIGNS 
28 BRIXTON ROAD 
SIGNMAKERS & WRITERS 
SILK SCREEN PRINTERS 
EXHIBITION & VAN WRITERS 
TELEPHONE BRIXTON 1628 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Curtter crush dies for 
showcards, etc. Steel dies for metal. 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, EC! 
CLE 6474 Est. over 40 years 
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FOR ALL 


ENGRAVED STATIONERY 
FRANK E. SEARY LTD. 


Cramer St., Marylebone High St., W.1 
WEL 5248 


PROCESS ENGRAVERS 


Creative 


Photography 


leading the way 


SCOTTISH STUDIOS 
AND ENGRAVERS LTD. 


OvenmN MOUS, 1% CLYDE 5ST 
Ccrry ever-s 


EGCURTIS "PAPER 


IME BAG MARS. 
& (0. PRINTING £ 
PACKAGING 
SPECIALISTS 


185 HAYDONS RD. 
WIMBLEDON,S.WI9 
Jel. LIBERTY 45/4 


DESPATCHING 
SHOW CARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 


E. CHRISTIAN & CO. LTD. 
63 St. Paul’s Road, N.! 
CAN 246! 


MISCELLANEOUS 


choose . ti ts’ 
rtis 
Mikes brushes 


Ask your dealer for VINCI brushes or 
write now to 


L. P. Brush Co. Led. 
5! St. Stephen's Gdns., London, W.2 


movsano PHOTOGRAPHS 


of Horticultural Interest 
communicste with 
REGINALD A. MALBY & CO. 


19 CHELMSFORD RD., WOODFORD, 
Els 


BUCAbarst 0222 


Dit- oc, ~~ "USCELLANEDIS 


Phone: Hol. 8641/2 


= 


Circularising Co. Ltd. 


87 93 LAMBS CONDUIT ST., W.C.I 
Directors : 
P. Millward, F. Halls 
House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper Seiling. 


SILK SCREEN SERVICES 


POSTERS [all sizes) 
St OWCARDS & DISPLAY 
UNITS 
SILK SCREENED or 
SINGLE COPY 


E & D ADVERTISING 
35 \terton Rd., London, SW18 


ephone: VANDYKE 6860 


» FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


57 BAYHAM PLACE aw 


SHOWCARDS POSTERS 
WINDOW BILLS + CUT-OUTS ex 


LICENSED DAY-CLO Painters 


SILK SCREEN 


jane | 
LETTERPRESS 


la powerful combination for | 
‘= or short runs of colour | 
printing. Any Material 


OBE LISA PRESS GAS LTD | 


| Myron Place, London, S.E.13 | 
Lee Green 6133/4 


oe “= 42.HOXTON SO 


SILK SCREEN SERVICES fi 


SHOWCARDS - Pos 


“SILK 


SCREEN PRINTING 
Lorge or small quanti? es 


Riinthec 


SCREEN PRINTING 
IN FLUO ©SCENT 


AND 


SILK SC! <EN INK > 


15-16 GOL * SQUAF 
LONDO® £04 
(Adjoining Or n's Ho 

Telephone Y 278 


:LONDON. N.I. CLE. 2354 


SILK SCREEN MATERIALS 


SILK and 
SCREEN 

PRINTERS 
SUPPLIES 


GEORGE HALTS 
of course! 


GEORGE HALL (Sales) LTD. 
111 Wellington Road South, 


Stockport. Te/. STO 3375 


@ Continued on page 56 
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BELGIAN FAIR 
SUCCESS. continued 


Congo and Ruanda - Urundi 
From contacts made on this occa- 
sion one may already expect an 


appreciable trade increase be- 
tween this country and the 
colony. 


It has been rumoured that be 
cause of the 1958 Brussels Uni- 
versal Exhibition and the neces 
sary preparatory work, the 
Brussels International Fair would 
not be held in 1956 and 1957 
The management of the far 
categorically deny the rumours 
All necessary arrangements have 
been made for the 1956 and 1987 
fairs to take place normally, on 
the dates scheduled. 

However, as the 1958 Brussels 
International and Universa! 
Exhibition will be held in the 
Centenaire buildings, # has been 
decided by common agreement 
not to hold the Brussels Inter- 
national Fair in 1958. In 1959, 
the fair will again take its tradi- 


tional place among the great 
economic events of the spring 
time, 


New display unit 
for jellies 


One or the most colourful yet 
of the new corrugated card mer- 
chandising units has been put out 
by Chivers to market a new line 
Designed to occupy an island 
position this self-service unit is 
printed on all sides of its hexagon 
in two colour rubber block print 


ing and in 10 colours by screen 
process on the double sided 
crowner 


Designed and produced con 
jointly by Leon Goodman Dis 
plays Ltd. and the Thompson & 
Norris Manufacturing Co. Ltd 
this unit was evolved under the 
direction of Chivers advertising 
department. 


ChvERs “Jellies 
_ 


Fa 


ae 


ai 


The new unit is well suited for an 
island display 
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ADVERTISING NOVELTIES 


* 
ad. mgr. - 2 
blows up... o 
. and pats head of Account 
Executive, who ougt of 
‘Gartex’’ advertising ba 


They're always  befo 
public's eye, reminding s€ Z 
swelling sales. Your Gart ex 
order is printed to sell your 
product For details, write 
Sales office, Young & Fogg 
Rubber Co., Ltd., Garfield 
Road, Wimbledon, S.W.19. 


* LIB 6281-5 
| GIETs 
GIVE AWAY 
GIMMICKS 
t ASK FOR DETAI us OF OUR 


E OF GIF 


ciTy ae COMPANY 


% CO PTHALL AVENUE, €.c.2 


BADGES OF 
DISTINCTION Sy 


: D 
Ane Rooen S| ( 


55 HATTON GARDEN, LONDON, E.C.!. 
Tel.: HOLborn 0139 


The Latest WOVELTY in DESK DIARIES 


CALENDIARY seca 


Please ask for details of this and our 


LARGE RANGE of ADVERTISING GIFTS 
ANGLO FANCY PRODUCTS LTO 


Manufacturers. 
266, Belsize Road, NWS 
Telephone: MA! 0867 (3 fines) 


SHOWCARDS 


Fanenet Reese Bane 


TEM 
0397 


London, W.C.2 


THE PEOPLE FOR 
MODERN DISPLAY 


26 Charing Cross Rd be 


@ Continued from page 55 


COMMERCIAL ARTISTS 


The most complete 

Art & Photographic 

service for Agencies 
under one roof 


at 


118 Park St., W.1 
Mayfair 4316, 5530 


INDIVIDUAL ARTISTS 
(London) Ltd. 
1A, PHOTOGRAPHIC 
Led. 


VERY RARE 
‘ photographic’ 
RETOUCHING 


SMH 


THE 


TUDOR ART AGENCY LID. 


representing 


FREE LANCE ARTISTS 


| FURNIVAL STREET, LONDON, E.C.4 


HOLborn 684! CHAncery 3508 
THE 
COMPLETE 
STUDIO 
SERVICE 
AR tests I Gama Le =. 
<A 
KEYSTONE HOUSE 
4-7 RED LION CT. 
LONDON E.C.4 


Tefaphene. CEN 628! -2 


| PHOTOGRAPHERS = 


Yours to cominend .... for 


SERVICE & QUALITY 


R. FOX LTD. 


PHOTOGRAPHIC 
EN LARGEMENTS 


AO size 
BLACK & WHITE OF COLOURED 
or as pa SPARENCIES 


EXHIBITION 
aaa 


SILK SCREEN 
PRINTERS 


Tel. HAM 9861 (5 lines) 


HAMPSTEAD HIGH STREET, NW 


See Ware about 
Publicity Pictures 


with a news angle 


ACK WARE (ee peacs) LTD. 
284 Basinghall St. London, £.C.2 


MO ape on MONG T 


1000 


naz <o@ 


3 Dorset Buildings, 
Salisbury Sq., London, E.C.4. 


CENTRAL $300 or 792! 
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| PHOTOGRAPHERS = 


COWDEROY 
AND MOSS 


LIMITED 


Photographers & Colour Specialists 


25 MANCHESTER SQUARE, W.! 
Telephone: HUNter 9911 (2 lines) 


Photographic 
Prints) siz 


SIZE 
Write or Phone | QUANTITY 


ANY 
Lotowork. |” 
P oto ° 
€ LILYWHITE LTD. 
Brighouse, Yorkshire. Phone: 1240 


73 BAKER STREET, LONDON, W.! 
Phone: WELbeck 0938-9 


LONDON ART SERVICE 


PHOTOCRAPHIC LTS 


f Chanseny dente WC? 


COMMERCIALL ADVERTISING 
PHOTOGRAPHERS 


We are proud 
of our Studios and 
of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


IVE ZANT eT ANC OMS 
LAT YD) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 
and Exhibition 
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HAS BRITISH 
TAG LOST 
ITS MAGIC? 


“The tag Made in Britain has 
lost its magic. Failures of firms 
in the post-war years, combined 
with the ideas about the rigid be- 
haviour of UK industries in the 
past half - century, have got 
into memo pads of the world and 
are still universally remembered.” 

This warning is given by T. 
Reid Burnett in the current issue 
of The British Manufacturer in 
an article entitled, “The Three 
Salesmen,” in which British, Ger- 
man, and US selling methods are 
contrasted. 

The rise of Germany as an ex- 
porting nation is illustrated by 
the following figures quoted by 
Mr. Burnett from the United 
Nations Statistical Year Book. 
The figures represent exports in 
millions of dollars: 1938, Ger- 
many, ; UK, 2,349; US, 3,046. 
1951, Germany, 1,976; UK, 
6,088; US, 10,149. 1954, Ger- 
many, 5,261; UK, 7,489; US, 
14,961. 


On the spot 


Mr. Burnett continues: “The 
Germans are making sure that a 
good, live salesman, on the spot, 
will always be able to adjust his 
selling, his product and himself, 
and present it in person in a most 
desirable manner. Credit will 
always be arranged. They don't 
like to do business by remote 
control. 

‘The American firm advertises 
better values, quicker service or 
more attractive packaging. If 
somehow they get wind of a 
possible prospective sale they 
charter a plane and deposit a 
friendly salesman, whose know- 
ledge of the customer, com- 
munity, and country may be 
limited but whose enthusiasm is 
boundless. Having sold, he gives 
quick delivery, good after-de- 
livery service, and is always 
ready to discuss credit terms or 
that ‘private’ commission.” 


More than a crime 


American and German manu- 
facturers, says Mr. Burnett, are 
prepared for and anticipate the 
‘unusual practices” in dealing 
with foreign groups. 

“They have also discovered 
that late delivery is more than 
a punishable offence—it is death. 
Now that the German airlines are 
being scheduled for trans-Atlantic 
flights to New York, Buenos 
Aires, and Teheran in 1956, they 
just won't be kept down.” 

Mr. Burnett's conclusion is 
that the British salesman will re- 
gain his prestige as the “shop- 
keeper of the world” when he 
realises that personal contact is 
“more effective than correspond- 
ence, display more convincing 
than coloured pictures, and faith 
with personal interest in the 
manufacturer’s agent more lasting 
than written testimonials.” 


S. Royds Ltd. cricket team dre 
Seen here are members of the team. 
Mullett, P. Delaforce, D. Bye, S. Howlett, A. 


Knight and A. Cadman. Seated are J. Shrimpton 


Miss J. Flockton (scorer) and C. O 


‘DIFFICULT YEAR AHEAD FUR BEM! 


A. MacLehose has a far 
easy year ahead of him as 
fent of the British Federation 


con of the Home Counties 


recently by Jos. F. Morris 
wn Knight & Truscott, Ltd.), 
— president 


‘4dvertiser’s Annual > ac dition 


the first issue each month of 
RTISER'S WEEKLY we shall 


s by giving additions and 


| and page numbers are 
o that the 1955 Blue Book 
kept as up to date as 


alterations : 
Puen changes and oson MOTORI* 
Advertiser's Annual, 
at the earliest possible moment. 
SECTION 1—Ne pers 
an TON NEWS, c.w.1j” ; cl * 


BIRKENHEAD _ ew ii” 


(Wed 
BOURNEMOUTH TIMES, 


Poole & Dorset Herald, Swanage Times. UNIVERSE, THE, 


BC (p 
CANNOC kK CHASE cou mn Bridge 


SHOE & LEA'HER 
HE 


Betts, Alas, Ltd.—Acro 
Led. ; Horace Biggs Press Organisation 
Ltd J. W. Bollom & Co., Lid Book 
Machinery Co Lid 
Ltd British Hartford-Fairmont Ltd 

Castile Soaps of Cambridge Lid 

Cheiron Press Lid. ; Display Craft Lid. . 


! tp : ‘ 
CUMBERLAND NEWS, delete S.D 6, 


= Ip. 9 
POOLE & DORSET HERALD, 


{p ENGINEER APPRENTICE 
SALISBURY & WINCHESTER foun. 
1.10/- -; 
Southern Jal. & Wessex Post and 


: POWER ano: 
Southern & Dorchester Jal, 


New address for abov 
ceeves HERALD Omega Plastics Ltd 
Lid Portsmouth Building Society 


Roof & Road Surfacing Ltd Edmundo 
Ros Orchestras Lid 


& Co., Ltd Woodfield Hoist & Asso 
ciated Industries Lid. [new entry p. 466) 


' CARPET REVIEW, 
P E 
SoU HERS “ ‘DORCHESTER JOUR- 


4 CANVAS REVIEW, 
ti 


market, S.W.1 ; 
Leverton, H.. & Co.. 


CHESHIRE LIFE, L.A Mgr., 
(p 
FOLK DANCER, THE, 505 Wilbraham 


WASTE & RECLAMATION TRADES 
REVIEW, as for Weeot note Se 
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1956 Food Fair 
‘will be best ever’ 


Intensive press publicity, ex- 
tensive advertising and the long 
est fun yet will all combine to 
make next year's British Food 
Fair the “greatest ever,” claim 
the organisers. The Fair is pro- 
moted by the Food Manufac- 
turers’ Federation and sponsored 
by the Daily Express. 


It will open at the Grand Hall, 
Olympia, on Tuesday, August 
28, and continue until Saturday, 
September 15. 

The Fair catalogue for 1956 
will again contain recipes and 
helpful articles. Rates for adver 
tuisement space are £70 per page. 

In addition to the intensive 
press campaign, posters will be 
used in Greater London. 

Further specially - designed 
material will be exhibited on 
buses, trains and railway stations. 
Overseas, posters will be used. 

The Express group say that 
they will be backing the Fair with 


their “concentrated publicity 
resources,” 


and amendments 


SECTION 3. List 3 
Radiovision (Westminster) Lid., 
Stephens Chrs., Telegraph St.. E.C.2; 
Metropolitan 0438 ; H. Scott Thompson, 
Norman D. Miller. [new entry p. 401) 


SECTION 4 List 1 
BRUNSKILL, LITTLE & PARTNERS 
LTD., 4 Old Burlington St, W.1 .; 
Regent 7925 409} 
> H. S&S. ADVERTISING sekvice 
LTD., 1-9 Tudor Drive, Morden 
Surrey ; Derwent 1101 [p. 413) 


STEPHENS ADVERTISING VICE 


LTD., 11-12 Clifford St.. W.1: Hyde 
Park 1641 


ip. 425] 
BENNETT WILLIAMS (ADVERTIS. 
ING) LTD., (S.B.) Mrs. W. Muldoon 


BROWNE, L. GRAHAM abven’ 
TISING LTD., SB) D. B Newcom 


MLPA DAA 429 


LASHBROOK, G. J. ADVER Feancc. 


123-5 High St., Uxbridge ; 5036 
[new entry p. 43) 


List 3 


Davis, Norman Lid., Princes Hoe 


Piccadilly, W.1 Regent ROO Ip. 44) 
Voice & Vision Lid., 107 Baker Ss: 
W.1 ; Hunter 9933 (p. 447 


List 6 


Marketing 


Charies Brett 


The Engineers’ Digest Finnair 
Reginald Harris Publications Ltd 


Inter Wynne Keith & Boyle Lid 


Kemworthy Jig & Press Tool Co, Lid 
Nichrotherm Electrical Co. Ltd 


Pearson Phillips 


Singleton, Benda 


SECTION 6 


Acrograph Co., Lid., 47 Holborn Vis 


faigar 4500. [p. 722] 
44 Ltd., Spalding ; 
3221 Cc — tractors and farm 


machinery . A. Rycroft, DAA. 
AMLAM A. (); Joba Benington 
Ltd. (AA) (p. 752) 


Gremt, William, & Sons, Lid... 206-4 
West George St., Glasgow, C2 ; Mather 
& Crowther Lid’ (AA) "Ip. 780} 
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THIS WAS A CARLTON PHOTOGRAPH 


16-SHEET POSTER FROM AN EKTACHROME 
AGENCY: Mather & Crowther 
ART DIRECTION: Eve Smith 


ADVERTISER: National Milk Publicity Council 
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behind the magnesium curtain 


The over of Mr. Westover's 
pamphlet, printed letterpress from 
nagnesium plates produ ed by the 
I « rapid-etch process from Roto- 

o films and entirely without the 


ise Of metai type. 


in black and 


British standard 
on new inks 


offset 


Original cover is 


Iwo coiours. 


Four-colour printing is 


being increasingly used in 
America and the continent, and 
there is little doubt that its use 
n the United Kingdom will 
ncrease 


tion by the offset process 
has hitherto been achieved by the 
»f six or even more printings, 
various recent developments 

should all facilitate the introduc 

n of four-colour offset print- 
ing on a greater scale than has 
hitherto been practicable 

The popularity of letterpress 
inks complying with British Stan- 
dards 1480 has led to a demand 
for a series of offset inks com- 
parable in hue with the letterpress 
series. For this reason a British 
Standard has now been published 
covering a series of lithographic 
nks which will shortly be gener- 
illy available. 

Copies of this standard may 
be obtained from the British 
Standards Institution 


° > | 

Printers’ pub 

A number of journalists, 
printers and typographers were 
invited by Whitbread & Co. to 
the opening of their new inn, the 
Devil, in Fetter Lane, 
Whitbread’s policy 
neorporate items of local 
historical interest in their new 
houses, and at the Printer’s Devil 
many interesting examples illus- 
trating the history and the 
development of printing from its 

rliest origins are displayed 
well-produced 98-page book 
was presented to the guests at the 
opening This catalogues the 
collection and includes 
several essays on printing and a 
glossary of printing terms. 


is to 


also 


59 


THE GRAPHIC ARTS 


A WEEKLY NEWS SURVEY 


CONDUCTED BY ROGER DARCY 


This week's heading is set in 
Stephenson Blake's Condensed 
Sans Serif No. 7, said, by this 

i-established typefoundry, to 


be one of the narrowest sans 
etters in existence 

It has been used successfully 
f iany years, but is enjoy- 


ing great popularity to-da 
press advertising, as part of 
the revival of grotesque t 

The italic in the head 
Grot 9 Ital vhich has 
cut since the rasaco 
ment to the firm's px 


t 


Grot No. 9 


‘GENERAL TERM NEEDED 
FOR MAGNESIUM WORK’ 


PLEA for a standard form of nomenclature for the new prove 
4 of printing from magnesium plates is made by ©. corge Westo. 


inventor of the Rotofoto photocomposing machine, i» 
produced by the London School of Printing and Grap'; 


“Behind the Magnesium Curtain.” 
“Mr. Westover points out that 


zinc ighs four, copper weighs 
five i type metal weighs six 
time s much as magnesium 
Magnesium plates may be used 
for ine and continuous tone 
repr ction, and, says’ the 
auth ‘comparison by weight 
with linary zincos and copper 
half is just as easy, and the 
res re invariably in favour 
of esium.” 

In appeal for standardisa- 
tion ymenclature, Mr. West- 
over s that “indirect letter- 
press ffset letterpress” or “dry 
offset e all the same process. 

It is not restricted to the use 
of ph ymposed negatives, but 
can be operated using magnesium 


plates etched from negatives pro- 


duce the camera, or by con- 
tact, f 1 first-class impressions 
from linary type. 

“The sential requirement is 


an offset press, without any damp- 


ing equipment. The advantage to 


the flat-bed printer is that it 
enable him to change over to 
rotar operation, using thin 
plates, but without forsaking his 
letterpress principles,” says Mr. 
West r 

He points out that the word 
“offset” has so long been asso- 
ciated with lithography that it 
will take some time to disassociate 
it from that context. “Offset” 
simply means intermediate or 
indirect 

The reference to “dry” is mis- 
leading. All letterpress is dry and 


all lithography is wet. Mr. West- 


over § 


eems 


a new book!et 
Arts, entiticd 


to the te 


“indirect-letterp 


Unti 
nesium 
filmset 
obviou 


position 


1 the 


ad vf 


plate—t cility 


lett 


ery ne on 


s outlet pt 


(or ! 


lithography and 
e, says Mr Westove 


Thes 


minority 


processe mp 


with letterpress | 
ny a letter 


“Ma 


be willing to ent e ide 


composition in fh n alte 
tive to compositi en 


but 


would p 
of printing by phy 


shy 


gravure as an ait to lett 


press, 


process 


adds. 
Two 
Magne 


which 


versions , 


Stumm 


is I e pr 


which |! yws 


Curt 


produced, but b 


use 


of metal ty; 


Rotofoto compos QO 
sion has been pro ; 


lithogrs 
been 


aphy 
printe 


magnesium 
the Dow rapid-etc Ss 


and ¢ ’ 
d let ss from 
plates , 


‘House of Esson’ 


2 Esson & ¢ I 
printers, book 
Staluoners, of J t soure 
South Africa, have j ! 
history, under th t ! 
House of Esson 
The firm claims | the f 
to introduce th e-ieal 
system into South A 
4 4 This 
= Austria Va 
measurit 
7 ft ‘ 
main fi 
vars p ry 
printed word is a 
played IPEX, in 
the edu na e 
tion. I é ted 
by kind permission 
iG. S. Roy who 
om ned il 
fr , irtnhur 
Cousins a member 


of the creative 


of G S. Royds Ltd 
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SPOTLIGHT ON IPEX 


‘Open week’ 
at PATRA 


The Printing, Packaging and 
Allied Trades Research Associa- 
tion is holding an “open week” 
next Monday, July 11, to Friday, 
July 15, coinciding with 
second week of IPEX. 

Parties of visitors will be con- 
ducted on a tour of the labora- 
tories at 10.30 a.m. and 2.30 p.m. 
each day. 

Coach transport to PATRA 
will be provided from the West 
End in the morning and from 
Olympia in the afternoon. 

* * * 


Surprise items from the Mono 
type Corporation Ltd. in the field 
of photomechanical equipment 
are the Universal Process and 
Model 3 Vertical Photocompos 
ing Machines. Designed princi 
pally for the efficient production 
of step-and-repeat work both 
machines are claimed to com 
bine an assured accuracy of 
image placement to within less 
than .0O1 of an inch with extreme 
simplicity and convenience of 
operation. They are on show at 
the Corporation's stands at IPEX 

* * * 

The Wiggins Teape group have 
ssued an attractive card inviting 
visits to their stand at IPEX. It 

printed yellow, black and grey 


hy letterpress on Alabaster Ivory 
hoard, blue white shade, satin 
finish, 20 x 25, 28 lbs. 1005 394 
g.5.m 

* * * 


Both The Times and the Finan 
cial Times published special print 


ing industry supplements on 
Monday 

* * * 
The British Federation of 
Master Printers has issued a 


reprint of the special IPEX Sup- 
plement which appeared in the 
June issue of the Federation's 
“Members’ Circular.” It contains 
messages from the president of 
the Federation, Hamish A. 
MacLehose, who is also president 
of the exhibition, and from the 
chairman of the organising com- 
mittee. 

It also has articles by five lead- 
ing members of the industry on 
what they hope to see at IPEX, 
with the object of helping mem- 
bers to form a plan of what to 
look for. 

* * * 

The Pershke-Price Service or- 
ganisation has issued a special 
bulletin for IPEX so that visitors 
may have a comprehensive list of 
the machines to be exhibited by 
the organisation. 

* * * 

Kinocrat Films Ltd. have made 
part of a film at Newspaper 
House, the offices of the “Kilburn 


Times’ and “Willesden 
Chronicle,” which is being shown 
at IPEX. The film, in colour and 


lasting about 11 minutes, was 
made for Fry's Metal Foundries 
Lid. 
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OFFICE BOY CLIMBS TO THE TOP 


M ort than ha a ry’s 
in ru AiiSTT ( cial 
. . . — ng, 
‘ “4 ¥ the 
f Freak M. Adams 
i Ss and pupil 
( ernment 
nd 
ibutions from 
from me to time in 
WEEKLY supplements 
lreland 
to editor” sums up 
career. He began in 
he Crewe Guardian, 
ywn, and moved on to 
porter on the Berk- 
a rds becom- 
orier on _ the now 
ge Observe 
with the Western 
n Plymouth, the 
Hanley—fe 12 
‘ Ippoiniment 
R . one ot the 


Viscount Craigavon, John 

Mi. Andrews and Viscount Brooke- 
borough. 

He built up the Government 


publicity service until its activities 
now extend to all parts of the United 
Kingdom and to many overseas 
countries, among them the United 
States, Canada, Australia and New 
Zealand. He has been responsible 
for the production of many official 
publications, the most elaborate of 
the series, This is Ulster, being pub- 
lished in 1953 to coincide with the 
Queen's Coronation visit to 
Northern Ireland. For more than 
nine years he has written and pro- 
duced an illustrated monthly news- 
magazine, Ulster Commentary. 

During the war, Mr. Adams added 
to his responsibilities the duties of 
a officer of the Ministry of 
Information 

He was chairman of the pub 
licity committee for the Festival of 
Britain in Northern Ireland in 195! 
and in the following year he con 
trolled the press arrangements at 
the Belfast meeting of the British 
Association for the Advancement of 
Science. It was in 1952 that he was 
awarded the OBE. 

Mr. Adams’ successor is Eric 
Montgom formerly PRO ~ 
Slevthomn faslend Military Hea 
quarters 

* * - 


MILESTONE in the history of 
John Tait and Partners Ltd. was 


their 21st birthday, which they cele 


* ADVERTISING MANAGER’S CORNER 


HORSE SENSE 


it's no stable secret, it’s just plain horse sense that 
if you want to pick a winner, it pays to study form. 
That's why Harris display designs are such a safe 
bet—they’ve been in the running for over 40 years 


and they still lead the field. 


If you are looking for 


inside information on an original way of putting 
a spurt into your sales figures, you'll find that 
Harris is tipped as a hot favourite by men in 


the know. 


distinctive 


showcards, 


clever cut-outs by 


HARRIS 


THE FIRM WITH 


EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON W.! 
Telephone : REGent 3295/6/7 


C. H. Gibbs, sales 
welcon od Miss ' 
Incorporated 

members to ! os. Forman 


R. Russell 


i. E. Ortton (advertising manager, 
Villiams (British Ropes Lid.), 
E. M. Fendick (advertising manager, British 


Co., Lid.), 


R. Hazell (assistant advertising manager, 
Dolphin (late advertisin 


td.) anc 


iJ. R. Buxton ( 


Association, 
& Sons, Ltd., 
(advertising manager, 
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irector of Thos. Forman & Sons, Ltd. (third from left) 
VM. Davidson, chairman of the Sheffield branch of the 
tising Managers’ 


at a visit by branch 
works. Also in the picture 
Moore & Wright 
Thos. Firth & John 
Miss M. Brown (Davy & 


United Steel Co. 


manager, English Steel Corporation 
hos. Forman & Sons Ltd.). 


week with an informal 
Trafalgar Square 


welcomed by Anthony 

has been with the 

ulmost the entire 21 

John Tait welcomed 

media men and 

representatives from other agencies 

wi ielped celebrate the happy 

Occasior 

Among the guests I saw were 

R. A. Bevan (S| H. Benson Ltd), 

Leslie Needham (F xpress group), 

and John Rosswick (Daily Herald) 

Many tclegrams re received from 

advertising and | shing personali- 
ties who were unable to attend. 


their 


‘Tips’ in Canada 

FOLLOWING the wide-spread 
success in this country of the J 
Arthur Rank series of “Tips” comes 
news that space in the first Canadian 
edition of “Tips” has already been 
sold This follows the formation 

f Arthur Rank Screen Adver- 
tising Services of Canada Ltd. 

Production, which for the time 

ng is taking place in this country, 
starts this week. Release date 1s 
to be mid-September. 

Commére, whom I met last week, 
will be Rosemary Boxer, a well- 
known Canadian broadcaster who 
has been fashion editor of Chate- 
laine Magazine for the past four 
years and is, I believe, quite an 
authority in this field. 

1 London, too, as creative direc- 
tor, is John Belknap. He will advise 
the company on all creative matters 
to ensure that all productions have 
that necessary Canadian touch. 

* * * 


T HERE was quite a gathering of 


overseas space buyers and repre- 
sentatives of overseas publications 
at the Waldorf Hotel on Thursday 
of last week. They had met there 
to do honour to H. W. Andreae, 
who represents Indian, Pakistan, 
and other on his 55th 
birthday Andreae, who was 
present at the luncheon, heard many 
tributes paid to her husband and 
saw him presented with a wallet as 
a mark of esteem. 
* * * 


AUTHOR of wwo more books in 
the Good Companion Guides series, 
published by Nicholas Vane Ltd.— 
on Germany and Switzerlend—is 
H. Johan Way, publicity officer of the 
Cyclists Touring Club, who worked 
in collaboration with William F. 
Stiles, foreign travel manager of 
that organisation. 


| SeeeReR rs Foley kT 


J. R. M. Brumwell (right), chairman 
of Stuart Advertising Agency, 
explains details of the agency's new 
pensions scheme to Jimmy Moyce, 
a senior member of the studio. The 
scheme, a non-contributory one, 
applies to all members of staff over 
a certain age who have completed 
two years’ service. It includes death 
benefits and widows’ _ pension 
options. 


- * 
Gifts to NABS 


FROM Miss Vivienne Wright, 
newly elected president of the 
Women's Advertising Club of Lon- 
don, I hear that the collection for 
NABS during the past year by Miss 
I. E. Franklin of just over £1,400 
was not, after all, a record for the 


1945, she tells me, Miss 
omas collected a record 
total of £1,678 Is. 3d. Both sums, 
however, reflect great credit on the 
generosity of the club, for the mem- 
bership figure is still not quite 50. 


CONTACT 
WEEK'S WISECRACK 


~ 


“We've solved the mystery 
of the big bang, old man. 
It was our copy chief 
working late and dropping 
a clanger.” 
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_ MOST EFFECTIVE COVERAGE IN THE FIELD 
OF CIVIL AND STRUCTURAL ENGINEERING 


| RECORD C/ROULATIO 


ATES £3 ote 


POWER TO THE PO! iT 


Civil & Structural Engineers Review reaches all over 
the world to the men who construct factories, schools ar 
buildings, docks, railways and bridges, 


aerodromes and roads. 


LLON | PRINCES PRESS LIMITED 
ee FOMN De songn Advertiement Manager | [47 VICTORIA ST., LONDON, S.W.1 
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ADVERTISER'S WEEKLY 


Rates up with 
circulation 


foreign language reading ability 
have already been conducted in 
Norway, Sweden, Denmark, France, 
Switzerland, Italy, Austria, the 
Netherlands Western Germany 
Cuba and Mexico, it stated 

Ihe brochure is illustrated with 
colour drawings, pictorialised in- 
formatio ind also stylised pic 


tures of William the ( 


onquceror 
described as * 


the first businessmar 


because of his ,.Domesday Book 
survey A separate  single-sheet 
leaflet quotes approving comments 


from leading British researchers 
* * 

In celebrating its 75th anniversary 
the Cabinet Maker this week pub 
lishes a number of messages o 
congratulation from leading figur 
in the trade 

* * * 

Last week's Municipal Journal 
carried a fully illustrated feature 
on the post-war development of 
Portsmouth, to which 23 editorial 
pages were devoted. 


* a ~ 
The Weekend Mail will publish 
at the end of this month a 96-page 
book of jokes Price is Is. 6d 


Prominent announcements will be 
given in the Weekend Mail 
7 * - 


In Woman next week Veronica 
Scott shows how, with less than £9 


to spend, women can be wel! 
dressed “tr re ™ for the holidays 
* 

The Financial Times Annual R 
view of British Industry, 1955, wi 
be on sa »morrow (Frid Con 
taining 112 pages, and costing Is 
it will have as its theme th ew 


industrial revolution 


WASS PRITCHARD 
& CO. LTD. 

Colour Printers 

85, FENCHURCH STREET, E. 


C. 3 
ROVAL 714i © 


The of the Daily 
Telegraph | 1 Cookery Brains 
Tru al Hall, where 
er men attended two 
ns. 
* * * 

The f 1 ment of a new strip 
car n i appear in Nursing 
Mirror k It illustrates 
fi in medicine 


* = 
W ednesday ) the Bir- 
ied an eight-page, 


mingham Post 
2 ed supplement in 


comin n of the golden 
t f Austin Motor ¢ It 
he development 


The supplement 
th this year. 


Ads for ‘Showgirl’ 


F re Octob the bi-monthly, 
The Showgirl, carry advertise- 
mer Tt ‘ ve sold at £40 a 
black-and whi n-of-issue page, 


with full colou uilable for the 
inside front and k covers at £150 
and back cover £200. Publishers 
e A. G. Wo Ltd., of Leicester, 
id the new ad tisement manager 
Arthur Hawki of Silver Cloud 
Publicity. A circulation of 40,000 
aimed for the journal, and it is 
f oned to make it a monthly early 
next year 
* * ” 
Iwo anniversaries featured in 
The Aeroplane this weck are the 
gold ibilee of the Royal Aircraft 


Establishment at Farnborough, and 
he 40th Saniversary of Boulton 
Paul Aircraft Ltd Next week's 
issu (July y 15) will feature the 
Canadian aircraft industry in detail. 


* * = 
Homecrafts are again organising 
the National Handweaving Com- 
petition to find “Britain's Weaver 
of the Year." The annual weaving 
exhibition this year will be held in 
the Royal Museum, Canterbury. 
* 
week an article 
c power can be 
il acquisition for 


x * 
In John Bull next 
will show how aton 
turned into a vit 
industry 


Queen’s message 


Her Majesty the Queen last week 
sent a message of congratulation on 
the centenary of the Daily Tele 
graph. 

* * 


A new sernes in Sporting Record 
beginning in next week's issue will 
give soccer clubs’ prospects for the 
mew season. All clubs in the Eng- 
glish and Scottish Leagues will be 
included 
. * 

An Albert E. Reed a group 
supplement published in The Times 
on Tuesday, was designed, written 
and produced by Godbolds, adver- 
using agents for Reed. 


July 18). 
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We Hear 


Premises in South St. Andrew 
Street, Edinburgh, have been 
acquired by George Outram & Co., 
Ltd., for an extension of the local 
offices of the “ Glasgow Herald” 
and allied papers. 

* * * 

A blank cheque from a man ino 
Ohio, USA, was one of the replies 
to an inset in the Scottish Farmer 
for SAI Ltd. The inset advertised 
Bradford Sheep Marking Fluid. 
Agents for SAI are J. G. McCallum 


& Co., of Edinburgh. 
* a * 
First issue of Warerite News, a 


bi-monthly four-page illustrated 
paper reviewing the applications of 
Warerite decorative laminated plas- 
tics, has been published by Warerite 
Ltd. Copies are being sent to users 
and potential users of Warerite. 
Warerite News is written, designed 
and produced by Technical & 
General Advertising Agency Ltd. 
* * * 

The Daily Express is to sponsor 
a floodlit athletics match at the 
White City, London, on Wednesday, 
September 21. 

* . * 

Some 6,500 requests have been 
received by Dolan Davis Whit- 
combe & Stewart Ltd. for reprints 
of their British Trawler Federation 
half-page advertisement “Let's Go 
Fishing—It Only Costs £200,000 A 


Ship.” 

* * 
Hugh C. Maclean Publications 
Lid., Canada, have produced a 


booklet entitled the First 100 Years. 
Object of the booklet is to tell of the 
men and the publications of their 
company in Canada. 

* * * 


Studio Lisa Ltd. have enlarged 
their premises in Grape Street, and 
a new studio will be opened soon. 

7 a * 


The Ford Motor Co., Ltd., have 
issued a new booklet called Modern 
Farming, which has 3-dimensional 
illustrations showing the versatility 
of the tractor in farming to-day 

* * * 


Stowe and Bowden Ltd., have 
announced this week that they have 
become associated with the Garmo 
Inc., New York advertising agency 

* * * 


Changes of address: Cowlishaw 
& Lawrence (Advertising) Ltd. to 
14-16 Ludgate Hill, EC4; African 
& Colonial Press Agency Ltd. to 
13 New Bridge Street, EC4 (from 
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Advertiser’s Announcement 


“MISS TELEVISUAL” 
aioe oo ae re — 


“ Miss Televisual ” is now available to advertise 
your product on Commercial T\ 

For information on how the Televisual Plan can 
be tailored to suit your own special needs, write 
Televisuals Ltd., 15 Berkeley Street, London, W.1, 
or telephone Mayfair 2712. 


For full information about 


TELEVISUALS 


(Trade Mark) 


THE NEW TECHNIQUE 
IN T.V. ADVERTISING 
FOR THE 
SMALLER ADVERTISER 


Send today for your copy of 
THE TELEVISUALS PLAN 


(Copyright) 
to 


TELEVISUALS LTD. 
15 BERKELEY ST., LONDON, W.1 
(Mayfair 2712) 
The words “ Televisual” and “ Televisuals ” 
are the Trade Marks of Televisuals Ltd 


ADVERTISER'S WEFKLY 


\ For more than twenty years 


Fawdrys have been studying reactions 


to the printed and spoken word 


... this means more sales for their clients. 


Mi 


PPAWDRYS 9 


POMERAT PPE TOE ne 


Mune 


l 


mam 


Mark Fawdry Ltd., Hanover Court, Hanover Street, London, W.1. 
Telephone: HY De Park 9176-7-8-9 


ADVERTISING « MARKETING «- PUBLIC RELATIONS 
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International 
Advertising Film Festival 


/ 
MONTE CARLO SEPT. 26—OCT. 1 1955 
Designed to display and publicise contemporary standards and techniques, the 
International Festival of Screen Advertising, organised by LS.A.S., is of 
significance to agents and advertiser- and all concerned in the media of the 
cmema and commercial television. The Festival is to be held in Monte Carlo 
from Sept. 26 to Oct. 1, under the patronage of His Serene Highness Prince 
Naver IL of Monaco. The Festival is open to all producers thoughout the world. 
PRIZES WILL BE GIVEN FOR: 
LIVE-ACTION Group A up to 40 metres 
Group B41 to 80 metres 
Group ( 81 to 150 metres 
\ CARTOONS — up to 150 metres 
an PUPPETS — up to 150 metres 
9 ANIMATED MODELS — up to 150 metres 
FILM SERIES — (Min. 3, max. 6, featuring one product) 
—up to 150 metres 


T.V. COMMERCIALS — up to 30 metres 


SPECIAL AWARDS FOR: 
photography, colour, advertising impact and other 
specific qualities. 


GRAND PRIX, 
the advertising film * Oscar,’ for best film in any 
category (excluding T.V.) 
Conditions of entry, delegate fees, reduced hotel rates and other details of the Festival 
may be obtained from: B. Kiwi, Esq., Hon. Sec. ISAS (International Sereen Advertising 
Services) 17 BetKeley Street, London, W.1., Tel: May 7494 


; 
" 
e 
of é 
¥ 
. 


— — — = 
° 
4 
a : 
4 > f 
/ “ 
| el 
5 HS — Bie 
| Pi os e Maes i 
~~ ae 
S 
| / 
Ps 
, i/ 
F 
3 A 
A Fig, ; 
* wie aid 
, “ee " m 
‘ i, 2 
iS Pi i 
Pa Te 
, F 
fe > # 
j F 
; . ie 
oo 
. Ee 
db 4 : _ 
“ co 
as f 
j ‘ 4 - 
; 
3 
: i Z 
eee. 

; ae 
~<a 
- tae 
Ps 

a) \ 
a \ Py : 
a \ \ 
4 \ =i 
7.4 
i 
watt ’ 
“2 
: 
ee q 
‘ Pe < 
ci - 
ae a 
a i 
nk 
< ms Phe 
7 \ 
a \ 
=x \ 4 
\ Se ‘\ % 
e \ fran 
' Ne 
ai i 
ret 
aa 
“5 
er 
en 5 
i 7 
ae 


Loe 


é 


Mar, 


| 


Juty 7, 1955 


CURRENT ADVERTISING 
AT A GLANCE 


Accounts 


PEERLESS BUILT-IN FURNI- 
TURE LTD., using trade press. 
LPS (TINSELS) LTD. using trade 
press: ANDREW MERRYFIELD 
LTD., using national press and 
Radio Luxembourg, for Cavendish 
Publicity Service Ltd 

BRITISH SCHERING LTD. (Agri- 
cultural Division), for James A. 
Hodgson Ltd 

YORKSHIRE DYEING & 
PROOFING CO. LTD. for 
Donald Macdonald (Advertising) 
Ltd. Campaign in trade press. 

“GO” MAGAZINE and LESTON’S 
(motor accessory store), (PR 
accounts) for John Webb Press 
Services Ltd. 

CAFE MOZART and CAFE DE 
LA PAIX (PR accounts), for 
Peter Collins. 

GEORGE COHEN & CO. LTD. 
(600 group of companies), for 
S. C. Peacock Ltd 

RIMA & ATRIMA, wholesale 
couturiers, for David Macaulay 
Advertising Ltd 

WATSON-OSWIN LTD., for Tib- 
benham Publicity Lid. Campaign 
using trade press, direct mail and 
posters. 

ARMSTRONG CORK CO. for 
Brewster Owen & Co 

SIDNEY FLAVEL & CO. LTD. 
for Grant Advertising Ltd. Large 
scale campaign using national and 
provincial press and magazines 
planned 

STADIUM LTD., manufacturers of 
notor car and motor cycle acces- 
sores, and HEWITT-ROBINS 
(GREAT BRITAIN), LTD., in- 
dustrial rubber manufacturers 
(trade and technical press) for 
John Haddon & Co. Ltd. 


Campaigns 


BELLING & LEE, using London 
evenings and suburban weeklies 
for acrial campaign. (Gilbert 
Advertising Ltd.) 

OPTREX LTD., using large spaces 
in the London evenings until the 
end of September to launch 
Optone Eye Drops. (Rumble, 
Crowther & Nicholas, Ltd.) 

HATTERS’ INFORMATION 
CENTRE, using large spaces in 
London evenings and provincial 
press, bus sides, and dealers’ dis- 
play material for National Hat 
Week. (F. C. Pritchard, Wood & 
Partners Ltd.) 

BRITISH CARPETS PROMOTION 

COUNCIL, using large spaces in 

nationals and London evenings 
to publicise Carpet Fortnight, 

October 1-15, advertisements in 

women’s weekly and monthly 

magazines, 48-sheet posters, and 

2,000 Tube cards; also 10 in. 

doubles in 300 provincial Papers 

to advertise £250 competition. 

(Cc. J. Lytle (Advertising) Ltd.) 

‘ACUUM FLASK MANUPAC. 

TURERS GROUP, of the Glass 

Manufacturers Federation, two 

campaigns using quarter pages in 

wemen's and sporting magazines. 

Richmond Towers Ltd.) 

RONSON, using half-page in Daily 
Express and large spaces in other 
nationals and Radio Times to 
launch new lighter model 
(Mather & Crowther Ltd.) 

KODAK LTD., using large spaces 

in Daily Mail and Iilustrated 

London News for new camera. 

(S. H. Benson Ltd.) 


us 


National Hat Week follows ‘great 
success’ of test area scheme 


From Saturday to Saturday, 
October 8 to 15, the first National 
Hat Week to be held in this coun- 
try is to be launched with a country- 
wide publicity drive. The week will 
include a £500 window display 
competition and a nation-wide con- 
sumer competition offering a Ford 
Anglia car as first prize and two 
consolation prizes of £100 and £50 
and 100 prizes of £1 gift vouchers. 
iils of the scheme were given 
esentatives of the hat trade 


t« 


2-7. 


Kodak Ltd., are shortly to adver- 
tise a mew camera, the Kodak 
Bantam Colorsnap, which, they 
claim, will make photographic his- 
tory. It will be launched with large 
spaces in the “Daily Mail” and 
“Illustrated London News.” An ex- 
tensive list of photographic journals 
will carry full-pages and other large 


spaces. Agents are S. H. Benson 
Ltd. 
_. 
wh« ne from all parts of Britain 
last k to attend a special con- 
ferer it the Café Royal, arranged 
by Hatters’ Information Centre. 
at h promotional plans were 
out! 

Re entatives were told that a 
prey experimental Hat Weck 
held Cheltenham last year was a 
grea cess as a practical demon- 
stra f how combined effort can 
sell n hats 

Lar spaces in provincial papers 
and london evenings announcing 
National Hat Week and the com- 
pet will be featured. Appearing 
at t same ume will be announce- 
mer the sides of 4,000 buses 

Featured in the competition will 
be film siar Richard Attenborough, 
for whom competitors will be asked 
to chose a hat. Advertising is being 
handled by F. C. Pritchard, Wood 


& Partners Led. 


Double drive for 
vacuum flasks 


To illustrate the many uses for 
British vacuum flasks, members of 
the Vacuum Flask Manufacturers’ 
Group of the Glass Manufacturers’ 
Fed m will be holding two 
adv ng campaigns, running con- 
currently, during the next six 
mon 5 

Quarter pages in Woman's 
Weekly, Wife and Home, House- 
wife, My Home, and Weldon’s 


Home Journal will contain sugges- 
tions for the use of the many types 


of flasks, jogs, jars, bowls and 
picnic sets that are available to 
retail houses. At the same time, six 
sporting magazines—Angling Times, 


Camping & Outdoor Life, Ya hting 
World, Motor Cycling, Cycling, and 
Autocar—will carry quarter-page 
advertisements suggesting the many 


uses for vacuum ware in outdoor 
activilies 

All_ advertisements will feature 
the Group slogan: “Keeps Hot 


Keeps Cold in a Vacuum Flask.” 
The campaign will be handled by 
Led. 


Towers 


ADVERTISER'S WEEKLY 


Golf trolley launched 
by new agents 


Tibbenham { oblicity Led ve 
been appoint Iveriising s 
for Watson4 Lid., n 
turers of | Tractor ; 
described as first a ic 
golf trolley. ‘\ small can ’ 
using full pag: ylour in ¢ z This new mobile will display Brown 
journals, direct mail. poster & Polson Custard Powder in any 
colour brochur ind put or all of the three popular packs 
tions. Gas aera incide the family tin, the 8 oz. packet and 


the 4 pint carton 
production 
ciation 
Pr agents 


A Miles Griffin 
it was designed in asso- 
with Brown & Polson's 
Masius & Fergusson Ltd. 


the first showir his mac 
the public and 
Open Golf Ch 


Further lans ‘or Carpet Fortnight 


To publicise et Fortr “Win a Carpet" £250 competition 
which the Briti I Featuring a little girl, “Sales-Win 
Council will ru n O ning Sally,” this will in many cases 
to 15, C. J. Lytl dv ertising form the basis for composite pages 
are booking | c for which a mat service will be 
national and available for local stockists. 
papers, as we ng A new colour selector and the 
advertisements \ ea latest edition of the consumer book 
mass-circulation let, How to choose and care for 
and monthly ma carpets, will also be issued A re- 

A number of tailers’ sales promotion contest and 
be used in th a window display competition for 
centres, as well a ibe the Carpet Review Challenge 

In about 300 Trophy will be other features of 
10 in. doubles the Fortnight. 


Roe © itdcor Advertising 
BUILDS BIGGER BUSINESS 


\e 


ws Gs x “it 


\ 


>) 


* Over 70 advertisers use 
Roe Outdoor Advertising Limited 
for poster and transport advertising, 
signs, displays, films, and 
exhibitions throughout the country. 


ROE GOUTDOOR ADVERTISING LIMITED 
London: 73 Grosvenor Street, W.! 


Manchester: 20 St. Ann's Square, M/C 2 


: Ts 65 pel 
Ld Current Advertising. 

a : 

L | 

‘ = 
. - ee 


ADVERTISER'S WEEKLY 


Please Note 


WESTERN INDEPENDENT 


and SOUTH DEVON TIMES 
NEW ADDRESS IS 
ROYAL BUILDING, 
ST. ANDREW'S CROSS, PLYMOUTH 


pinnipenbineag Numbers Unchanged: PLY 62123/4/5 
LONDON OFFICE CLACKSON, 80 FLEET STREET, E.C.4 Tel. FlEet 2626 
\ MAN R FORD HOUSE, MARKET ST Tel.: Blackfriars 6987 


oad 


aie at caaamacaaaaee 


a NN 


on™ 


ase 


| KING ST WEST - MANCHESTER 3 
TEMPLE AVENUE - LONDON E.C. 4 


MouTuiy 


The Herbert Publishing Co. Ltd. Pinar 
; LAT 


Heathcock Court, Strand, London, W.C.2. 
Telephone Vent Garden 2640 


TELEVISUALS 
FOR 
BIRMINGHAM AND 
THE MIDLANDS 


| rm 
; MUL-TYPO 


(Incorporating the Postal Advertising 
Company) 


Facsimile and General Printers 


r Vari-typing Specialists Special Showings of ‘* Tele- 
: Ribbon * ammagregiy * emmaaattened visuals '" will be held in 
a 143 WEW BOND STREET LONDON W.1 Sarmningpam Garing the letter 

MAYFAIR 1828 part of July. Advertisers and 


like 
are 


Agencies who would 
to receive invitations 
asked to write to :— 


BLOW-UPS- 


YPE 
AUTON bs 


AUTOTYPE COMPANY LTD.., 
Brownlow Rd., London, W.!3. Ealing 269! 


TELEVISUALS LTD. 


1S BERKELEY STREET 
LONDON, W.! 
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PLANNING FOR TV-DAY 


‘Premature to prepare for 
autumn sales impetus’ 


The managing director of a 
London agency states: 
this age hose of our 
clients wt rested in com- 
nercial and on whose 
half w ilready made 
bookings i1utumn, are 
-nding a o regard the 
ise of the ium as largely 
xperint 4 
For tt e eir attitude is 
that there s j ye no funda 
nental change sting market- 
ng f 
Our e1 is that the 
majority of ts who are in- 
ire ating additional 
“” r Th vertising nce 
he f sh to disturb their 
ertising arrange- 
Whethe s will continue to 


| depend upon 
yrs including the 


‘New boost for 
trade press’ 


Retail chains will expand their 
ocal tlets modern self 
service lines ar increase their 
pre cial and itional news 
P adve ng 

The empha point-of-sale 
will be in ensuring a display, 
ather than or klessly scatter 

g masses of splay material 

d retailers be helped to 

yme more display conscious 


Trade press advertising is con- 
stantly increasing and receiving 
more expert treatment, with more 
frequent changes of copy. 


General conditions and logical 
ogress have already led to i1m- 
provement in product design and 
packaging and this will be 
accelerated by the visual appeal 
of teievis on 
Wider opportunities will exist 
for salesmen and demonstrators 
to implement the opening made 
for them by commercial tele- 
vision announcers 
Derek Roe, Manchester 
effectiveness of TV, and whether 


a product are suffi- 
increased to justify a total 
increase in overall expenditure 

It is far too premature to 
that TV this autumn will 
an impetus to sales that 
to be an increase in 
udvertising expenditure, not only 

» cover Iso to step up 
advertising in other media. 

One thing is perfectly clear to 
all our clients, and we have made 
a special point of stressing this 


the sales of 


cient 


namely, that commercial TV can 
not be judged finally on the 
results obtained this autumn. The 
rate of set conversion 18 a Very 
important fact ind the efforts 
xf the BBC itself to retain its 
existing audience will have an 


important effect upon the number 
of viewers who will see commer- 


cial TV. Both we and our clients 
are of the opinion that in these 
early stages it is a question of 
feeling our way. 

Another factor, of course, is 
that the only station in operation 
will be the one covering the 
London area, and it is obviously 
unwise to attempt to draw final 
conclusions as to the effectiveness 
of TV nationally from the results 
obtained over a limited area 


Convinced him 


Wg 
SDSS 


that the value 


of the adver- 


tising columns 


of the 


were of inestimable value, and no cam- 
Beds and Bucks 


would be complete without using the 


pagn in Herts 


Group for any publicity scheme 


PER TRADE 
S/COL 45/- FLAT 
INCH RATE 


A B.C. Net Sales 134,352 
Represented in London by 
WILL KITCHEN, Junr. LTD. 
13! Fleet Street, EC.4. Central 1960 
Head Office LUTON Phone 5050 
GS WwW 


Advertisement Manager Gilder 


-.a symbol of 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON. W.C2 HOLborn 252! 


j 
! HARROW 
BILLPOSTING 
COMPANY 


37 SPRING STREET W.2- 
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Following is the first list—up to 
midday on Monday—of those 
who are generously supporting 
this year’s programme of the 
“Two Freds” cricket match for 
NABS : 


A 
E. Allan-Cooper & Co., Lid., 
Allardyce Palmer Ltd., R. Anderson 
(Advertising) Co., Ltd., David Allen 
& Sons, I td., Astral Arts Group 
Lid., ADVERTISER'S WEEKLY. 


B 
Barrington Bree, Bath and Wilts 
hronicle and Herald, 8. H. Benson 
Clifford Bloxham & Partners 
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THEY’RE HELPING NABS 


lumn Club, Foote, 
Robert Free- 


M 


Mather & ( 


Milhado & ( Lid 


Journal 


match programme 


] 


¢ 


{ 
} 


Fishing News, John Mack & Son 
Manchester iardia 


Brandy, Mas c | —_ 
r | 


M 


Advertisers in “Two Freds’ 


M 


ADVERTISER'S WEEKLY 


T 


J. Walter Thompson Co., Lid., 
Time-Life International Lid., The 
Times, Trapinex Ltd 


Vv 
Vernons Pools Ltd. 

w 
Winter Thomas Co., Lid., World's 


Press News, S. H. Wright & Co., 
Ltd. 


y 


Yardley & Co., Lid., 
Rubicam Lid 


Young & 


td. Latest news of the “Two Fred's” 
td., Bowater Paper Corporation d To S. T. Garland match—page §. 
td ~ IT Federation, Ltd., BOAC, j n Service Ltd... Gee & 


( 

Lt 

I 

I National M 
— Rate and Data, The D. td.. Walter George 

Bry 


National Trad 
k- “Hart Co., T. B. Browne Ltd., Glovers Advertising Ltd., Newton Ltd. 
creem, Burlington Publishing is Ltd., W. H. Gollings and 
Ltd., Butler's Advertising / s Ltd... Gordon & Gotch 
Ser d ng Ltd., Gorings Ltd., E. D. O'B 
- f & Gillies Ltd., Greenlys Lid., Outdoor P 
Cc { iffiths and Millington Ltd. 
Carrington Van-Posting 
Casson Ltd., Caxton H 


‘Newsweek’ lunch 
for advertisers 


Lewis W. Douglas, former US 
g Co., Ltd., Central Adver- ; Howard Par Ambassador to Britain and a 
ng Ser Vi “er td ir A & “A Haddon & Co., Lid, Peacock Ltd., i! director of Weekly Publications 
pmar er bitesdiinitns ‘ 1 Harris Publications Ltd., Alfred Pembe Pr Inc publishers of Newsweek 
et ee ie vo , © F. Higham Ltd., Charles W Ltd., S. Prest . was the guest of honour at a 

ee Pools Lid, W. S Lid Printing News ‘ 
od Lid., George Cuming Lid. F ; luncheon given by Newsweek to 
J “ advertisers and agents at the 

D Dorchester on Tuesday 
adicut W 
Telegraph and Morning mi... — Ltd a Mr. Lewis, who spoke of the 
“Doin Adversias tia” LN Ronson Produc 5 hopes of abating trade restric 
Davis Whitc ymbe & Domest Newspapers Ltd. Lid tions, was thanked by Douglas 
Drapers’ Record and Men's Saunders, chairman of the 
Dudley Turner & Vincent I Samson Clark is J. Walter Thompson Co. Ltd, 
Dunlop Rubber Co. Ltd. & Robinson Ltd., C. & E Baker & Co., | y ’ who said that Newsweek was 
Ltd., Legget Nicholson & tising Co., td characterised by integrity and by 
E Lid., Legion Publishing Sherman's Pox intelligent reporting 
Advertising Lid., Erwin Ce j Littlewoods Organisa- Barton Ltd j 
& Co., Lid., Evening News, } don Press Exchange Litd., Stewart Sk r. B. H. Otway 

s Adve' rtis ~, F Lid., Export Long & Hoffmann Ltd., Lovell ‘ I mer Oy advertising 
presigec 


Wed hav. 
been lost 


colthout 
him ! 


Observer 


Newsweek's 
manager 


Many a conference, 

meeting to plan 

a piece of printing work 

has been thankful that 

Spicers Paper Consultant 

was there. But often it is 

not till the finished job arrives, 
that they realize just how much 
they owe to his guidance. 


speak to Gas 


Telephone : FLEET STREET 4211 


19 New Bridge Street - London E(4 
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Juty 7, 1955 


CLASSIFIED ADVERTISEMENTS 


iF... 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, #0 pcr display pamel inch. 
APPOINTMENTS WANTED, 3s. per lime, 35s. per dispiay pauel ich. AM other 
classifications, 4s. per lime, 45s. per display panel inch. Micimom. 3 limes, Box No. 
charge, one line plus is. covering postage, etc. Series rate ® application: all 
advertisements under seven insertions MUST BE PREPAID). Address “ Advertiser's 
Weekly.’ 186 Fleet Street. Loados, E.C.4 CHAwsc oa44 (Ex. 25) 


APPOINTMENTS VACANT | 


Siteations Vacant : “* The engagement of persons answering thes vertisements must 

be made through a Local of the Ministry of Laboor or a Sc»<duled Employment 

Agency if the applicant is a man aged 18-64 inclusive or « woman aged 18-59 inclusive 

unless he or she, or the employment, is excepted from th. provisions of the 
Notification of Vacancies Order 1952." 


Expansion of Colour Section... 
STUDIO IRWIN 


have further 
retouchers. 


vacancies for first-class olour 
Permanent positions, bonus and superannuation 
scheme. 

Write in first instance for appointment to Art 
Director, Studio Irwin Limited, 118, Chancery 


Lane, W.C.2. 
EXHIBITION STAND FITTING ABLE PRODUCTION MAN is offered 
DESIGNER wanted Must have early opportunity oO becoming 
modern ideas and be capable of first- Production Manager of medium-sized 


Box 135} class visuals. Good salary and condi- West End Agency, handling quality 

tiser’s Week en £04 tions. Please write in the first instance accounts All-round production and 

ertisers Weealy tov ° to Chief Designer, Olympia Ltd media experience with similar agencies 

Kensington, London, W.14 essential. Write in confidence, experi- 

ee — ence and commencing salary required, 
ADVERTISING SALESMI Pp 4) ADVERTISEMENT REPRESENTA to 

cesident M ne TIVE required in London for prom Box 1175 Ad. Weekly 180 Fleet St EC4 

ave Pp wd nent technical Journal Exceptional MEDIUM SIZE AGENCY requires 

g ‘ wn Opportunity with salary and mmis young man, finist National Service 

A we - with -_ ny A can abilit Full as Voucher ¢ Knowledge of 

Cetars rer typing desirat cessful - 

\ eet St BCA Box 1305 Ad. Weekly 180 Ficet S: FC4 rae - sgh : ed — ny —_ 

enema co-operatior wit the Accounts 

Department Write 


TYPOGRAPHER 


required by 
YOUNG & RUBICAM |. 


Able to specify type quickly and 


accurately, 


art directors 


and work closely with 


in 


advertisements 


Please contact Chief Typographer 


YOUNG & RUBICAM LTD. 


ROXBURGHE HOUSE, 285 REGENT ST., W.1 
Telephone : HYDe Park 6757 


to various 


Box 1341 Ad. Weekly 180 Fleet St BC4 


PRODUCTION 
| ASSISTANT 


West End 
Agency. Man or Woman. 
Good Salary. 


Required 


Five-day 
week. Apply Production 
Manager. 


Box 1347 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL ILLUSTRATORS re 
quired for permanent 40, 
hour, S-day week 
quired) at higher rate 
tries Led. (Ref. T1/21), Elstree Way, 
Boreham Wood. (On bus routes 52. 


redesign of 107, 306, 388 and 388.) Phone: ELS- 


tree 3311/5 


the 


ROOM FOR ONE MORE 


We want a young, keen 
visualiser—who is 

“ arriving” rather than 
one who has “arrived” 
—to join the lively 
Creative Group handling 
a wide variety of 
interesting accounts. 
Write, giving relevant 
details to the Art 


Director 


AT 


ROLES & PARKER LIMITED, 
Rapier House, Turnmill Street, 
London, E.C.1. 


SECRETARY required in busy Adver- 


tising Department. Good position for 


well-educated efficient Shorthand 
Typist keen to take over certain jobs 
as her own responsibility Staff 


canteen Generous discount on store 
purchases. Saturday half-day. Apply 
Staff Controller, Whiteleys, Queens- 
way, Bayswater, W.2 


TELEVISION 
SALES EXECUTIVE 


required by T.V. production 
company. Knowledge of 
Advertising and/or film pro- 
duction an advantage but not 
essential. Work does call for 
intelligence, persistence and 
real personality. Full details to 


Box 1350 
Advertiser's Weekly 180 Fleet St EC4 


ASSISTANT to Publicity Manager for 


engineering company. Graduate pre- 
ferred Principal subject English ; 
other languages advantageous but not 
essential Principally editorial duties 
Age 23 upwards. Apply, stating age. 
qualifications and experience. to 

Box 1342 Ad. Weekly 180 Pleet St EC4 


sizes 


ARTISTS 


required 


There is a career of opportunity 
and promise in this important 
Agency. If you have experience 
and ability in finished work or 
design and visualising and would 
like to work in happy and con- 
enial surroundings, then write 
ior an interview and enclose de- 
tails of age, experience and style 
of work at which you excel. 
Applications to 


Bex 1284 


Advertiser's Weekly 180 Fleet St EC4 


DETAIL 
SERVICE MAN 


with some knowledge of 
production required. 
West End Agency. Holi- 
day arrangements will be 
honoured. 


Box 1348 
Advertiser's Weekly 180 Fleet St EC4 


f 


‘our classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ADVERTISEMENT 
REPRESENTATIVE 


REQUIRED 


Also to take charge of monthly 
house magazine. Ability to pre- 
pare layouts and preparation of 
copy for press is desirable. This 
is a most interesting permanent 
position with attractive prospects 
and could probably be filled by a 
young man who is at present an 
assistant. Write stating experi- 
ence, salary required to 


Box 1355 
Advertiser's Weekly 180 Fleet St EC4 


CLASSIFIED ADVERTISEMENT 
REPRESENTATIVES required by 
well-known engineering journal for 
Southern, Midland and Northern 
areas Keen, energetic young men 
would also have an opportunity of 

clling display space Apply. giving 
age and full particulars, to 
Box 1310 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS VACANES 


ADVERTISEMENT 


a lively agency, 


Wakefield House, 


152/3 


Wakefields Want Another 
JUNIOR COPYWRI'ER 


If you have some experience of near-techn 
accounts and would like to take part in th 
we should be very happy 
Please send details of yourself to the Cre 
(Letters only please) 


Cc. P. WAKEFIELD LID. 
Fleet Str et, 


T gene 
iNnsion « 


meet 
Duector 


E 


REPRESENTATIVE 


(either sex) with good space 
selling record required for 
well-known Series of Weekly 
newspapers. Good education 
and appearance esrential 
Letters only in first instance 
stating age, details of career, 
present salary and when avail- 
able etc. to: 

Advertisement Manager, 

Croydon Times Ltd., 

104 High Street, Croydon 


ai 


you 


C4 ASSISTANT (either 


advertisement make-up department 
monthly trade journals Previous 


sex) required in 


ORDER ASSISTANT required 
ancy in Map Publishers Office 
—. details of experience, 
etc., 


36 Ka. “Weekly 180 Fleet St EBC4 


An important manufacturer of con- 
sumer goods is looking for a man or 
woman to extend and run his 


MARKET RESEARCH 
DEPARTMENT 


This department has been in existence 
for some years, although working on a 
rather restricted front The person 
appointed should have had some experi- 
ence of recording and handling investi- 
gators, framing questionnaires, coding 
and tabulation, and the writing of 


reports 
Box 1354 
Advertiser's Weekly 180 Fleet St €C4 


PERSONAL ASSISTANT 


MALE OR FEMALE 


ed by the ADVERTISING MAN- 
ER of a well-known London 
any manufacturing range of 
ts sold throughout the world 
ceneral experience of advertising 
al creative ability (roughs 
advantage. 
salary £500 pa. with 
Non-contributory 


ncing 
prospects 
scheme. 
civing full details of experience 
alifications to :-— 


Box 1389 


Adver: ser's Weekly 180 Fleet St €C4 


STUDIO MANAGER. First-class Studio 
Manager/ Layout Man wanted Must 
ave sound knowledge of layout and 
t buying Write or phone Richard 
f aon, 22 Hill Street, W.1. MAY- 

74 
LETTERING ARTIST required 
call, R armer 
Oxford Street, W.1 


‘Phone 
Advertising, 
MU Seum 


PRODUCTION 


Experienced man required by London 
Agency to handle the literature of a 
number of industrial and technical 
accounts. Sound knowledge of Agency 
routine essential. Holidays as arranged 
Write full details to 
Box 1352 
Advertiser's Weekly 180 Fleet Se EC4 


ADVERTISING 
wanted for 


REPRESENTATIVES 
monthly Trade Journal 
Salary and commission Good pros- 
pects for experienced men 
Box 1379 Ad. Weekly 180 Pieet St BC4 
ALL-ROUND ARTIST required ’ 
busy Advertising Agency Good 
ty finished work and slick Visuals 
TEMple Bar 9507 


progressive Circulation Man- 
yuired for expanding London 
1 House handling numerous 
tions, both trade and con- 
Excellent opportunity for man 


YOUNG 
ager 
Put 
put 
su 


Ar 


wi t 
Box 13 


GENERAL ARTIST 


(male or female) required for med. size 
Advertising Agency studio. Good lay- 
out & finished work essential. Figure 
work useful. Com. £8. p.w. 


Box 1349 


ve 
45 Ad. Weekly 180 Fleet St EC4 


Advertiser's Weekly 180 Fleet St EC4 


MATTACOL LTD. HAS THREE 
VACANCIES: (1) General Studio Artist 
(layout design, typography, ctc.) 
(2) Junior General Artist. (3) Colour- 
ist Large Prints and Trans- 
parencies. 40-hour week. First-class 
conditions. Permanencies. Write (no 
specimens) Art Director, 295 Camber- 
well New Road, S.E.5 

SPACE SALESMAN required ie speci- 
alised monthly journal Ap 
Box 1380 Ad. Weekly 180 Fleet St EC4 


for 


DISPLAY SALES 


An Unusual Opportunity]§ @ 


The Managing Director of a new and 
rapidly expanding London Company 
is looking for a versatile and enthusias- 
ung advertising man to train as 
Sales Manager. This is an interesting 
appointment and one which will pro- 
vide a career and unlimited scope to the 
nmght person who combines salesman- 
ship with organizing ability. Please 
state experience and salary required 


Box 1396 
Advertiser's Weekly 180 Fleet St EC4 


tc y 


SECRETARY 
SHORTHAND TYPIST 


required 


for group of interesting accounts. This 
is a vacancy for a really keen and willing 
applicant, excellent prospects for ad- 
vancement. Agency experience essen- 
tial, also first-class Shorthand/Typing 
Good Salary. 5-day week. Telephone 
for interview 

General Manager. 

G. S. Gerrard, Lid., 

10, Argyll Street, W.1. 


GER 6816 


SPACE REPRE*S 
for trade and 
Only top-grad 
to earning f 
apply Car ¢ 
full details 
carnings 
Box 1375 Ad. \ 

FIRST-CLASS | 
wanted by I 
salary paid to 
Box 1376 Ad 


TATIVES rx 


RING 


experience in this or similar capacity 
and some typing desirable Holiday 
arrangements provided for Write 
giving details and salary expected. to 
Box 1378 Ad Weekly 180 Pleet St BC4 
EATURE WRITER REPORTER 
wanted for semi-technical national 
journal Ability to write with tech 
background more important than 
technical knowledge Excellent pros 
pects Please write fully in first 
instance to D. Brook-Hart Co. 48 
Dover Street, London, W.1 


pu 


case 
penence 
Flee 
nica 


AR, 


3010 


Ficet St t 


ADVER |: 


wanted for well 
magazine Exce 
man 30/35 year 
aware of this a 
in confidence to 
Bo» 
Advertiser's Wee 


»EMENT 
REPRESI ‘TATIVE 


CLERICAL VACANCIES 


West End Advertising Agency require 

(1) Invoice Clerks 

(2) Newspaper Checking Clerks. 
Previous experience an advantage. 
Hours 9.30 to 5.30; S-day week ; 
holiday arrangements will stand. Phone 
or write for appointment—Austen- 
Johnson Advertising, 44, Old Bond St. 
w.i HYD 6221! 


MARKET RESF* 
Market Researc! 
by Aspro Ltd. | 
include = practica 
trolling consume 
and the prepara 
session of a Ur 
knowledge of s 
desirable but +r 
write, giving fu 
cation and car 
Personnel Mar 
Slough, Bucks 


We 


Ww 


printing 


He will 


Salary 


Summe 


required 


thorough], 


of man w! 


ASS| STANT 
Production Manager 


il 


y 


} 


handle peo; 


Graham & Gillies 


smooth and 


r 


' 
to 


Please w 


GRAHAM 


7, Golden 


PRODUCTION ASSISTANT. Young 
man required by old-established 
Agency. Canteen and pension scheme 
Wrote Stating expernence age and 
saiary to 


Box 1373 Ad. Weekly 180 Fleet St BC4 


TYPIST REQUIRED for Production 
Department of Young & Rubicam 
preferably with production experience 
Must be competent and responsibie 
‘Phone Personnel Manager, Hyde 
Park 6757 


REQUIRE AN 


who is Agency trained and 
in all branches of mechanical 
| confident of his ability to 
and enthusiastic and the kind 
sees the job through” 


© contribute materially to the 
flhoent operation of his department 
qualifications. 
vranteed 
experience and salary 


¢ stating age, 


Personnel Director, 
& GILLIES LIMITED 
Square, London, W.1 


CHA 8844 (Ex 235) 
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ADVERTISER'S WEEKLY JuLy 7. 1955 


“CLASSIFIED ADVERTISEMENTS 


Situations Vacan' Ihe engagement of persons answering these advertisements must 

be made through « Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the app! cout & @ man aged 18-64 inclusive or a woman aged 18-59 inclusive 

anless be or she r the employment, is excepted from _the provisions of the 
Notification of Vacancies Order 1952.’ 


DAVID JUDD ASSOCIATES 
' LTD. 

) Opportunity va i 

i” TOP-TOP-TOP-Class 
General Man 


¥ for a Apply by letter to 
z 3 Albemarle Street, W.1, or ‘phone MAYFAIR 5560 


. x 
tf) = 
¥ 
RESPONSIBLE — for young CIRCULATION DEPARTMENT DE. 
0 — [ usy agency press VELOPMENT. Experienced ung 
ia ’ grout Mi t sound production man with ideas a by publish r 
be: J xf apable of working of established trade and technica 
“% uICk ccurately Every ance monthlies Applicant must hav 
* f pr r keen young mar experience in magazine and journa 
we A war go places Write, giving fields Good prospects with comme 
5 deta ge, experience and salary surate salary exist for the right man 
required Box 1401 Ad. Weekly 180 Fiecet St EC4 x. 
Box 1366 Ad. Week 180 Fleet Sc EC4 * le 
A LARGE aces RY FIRM regu , % 
ARTIST. Exper ed in design of the services < an Advertising and 
muluple pla dispensers, etc Sales Pro motion Manager for their 
and able ¢ ¢ slick red ga full ashioned hose se 
vis n ative P f ly th ¢ with first-class 
scope j effort Ex ent and able pror e 
i work Ait and rates pa apply Write in i 
! <— Comn eM July 18 App Stating experience and salar 
\ teadine London Advertising Agency Mr. Donalds rvey & Goodman ) Simpson Son & Bennet 
7 ws at 4 Ltd., 332-334 F f Road NW. Bowling Green Street 
{ Euston 453 Leicester 
. has an opening for a typographer. 
ibe } 
: , ° 
fhe position is an important one and 


, ne salary offered will be proportionately WANTED 


ood. All applications will be treated 
as confidential. B Y 


The need for this vacancy is known 


0 onan SEPTEMBER 


TYPOGRAPHER-ADAPTER 


Z Speedy, practical man for Production Department 


LAYOUT ARTIST 


Experienced agency man with good pencil technique 
and drawing ability 


WANTED IMMEDIATELY FOR VOUCHER CHECKING : 


Bright, systematic young lady able to type space accounts and act 


as telephone relief 


> pas = For these responsible, well paid positions, apply at once to 

"ase \ , 0 

Please write to Box \41 ART DIRECTOR, E. WALTER GEORGE LTD., 
Advertiser's Week ly 180 Fleet Street EC4 25 Lower Belgrave Street, London, S.W.1 


lassifieds to CHA 8844 (Ex 25 
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Jury 7, 1955 71 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 
[APPOINTMENTS VACANT 


' APPOIN NTS VACANT 


TOP LAYOUT ARTIST 


For production of Catalogues. Folders and Press 


Advertisements for Nationa! Accounts 
This well paid position leads directly to senior a oe 
executive position 


Box 1392 


Advertiser's Weekly 180 Ficet Street EC4 a gor 


ASSISTANT to Production Manager DIRECT MAIL. Write to the Box No 
ntead ; 


wa d Age 20-6’ Leading indus- and tell us why you are the 
trial advertising agency, 1.P.A Plea- man to take charge of all our 
sant atmosphere prospects, pension Ma Campaigns, and how 


scheme Write with history and 
present salary, t 
Box 1359 Ad. Weekly 180 Fleet St EC4 I 


mt.for doing t to our 
Weekly 180 Fleet St EC4 - 


EXHIBITION DEPARTMENT of a AD‘ ERTISEMENT REPRESENTA- 


arge Textile Manufacturers in London TIVE required for old-established and 

r a Male Assistant Inituative ssiveé printing trade journal 

and previous display experience for Fx ent opportunity for competent, 
‘ ‘ 


je =range products essential 1s Space Salesman (preferably 


" 9 
Applications invited from men who ae ander 35). Full details of quali- l of i 
ave completed National Service. Full f ns, etc im strictest confidence C 
Jetails t¢ t é 5 
Box 1369 Ad. Weekly 180 Fleet St EC4 B ‘81 Ad. Weekly 180 Fleet St BC4 
EXPERIENCED ADVERTISING MAN WRAPPING PAPERS MANAGER 


juired, competent to handle job (n r female) required to expand 
ugh all its stages—copy, Isyout ¢ e small department in large 
production. Salary £10 per week plus Ly Company Flair and taste to 
bonus. Five-day week. Write, giving u designs for production and 
ae and fu jetails of experience, to ex; ce im sales promotion are 
The Staff Manager, Royal Arsenal esse Starting salary up to £1,500 
perative Society Ltd. 71 Powis num Pension scheme Apply . 
reet, Woolwich, §$_E.18 BE 77 Ad. Weekly 180 Fleet St Pcs Opportu y show how good he is 


| a progressive agency 


ASSISTANT Salary a 
| TO ADVERTISING || written 
MANAGER 


medicines. 
required by a large Manufacturing concern in the 


An atmosphere and good working 


of Enthusiasm conditions. 
West of England. Applicants should be know ledgeable 


regarding the selection of media, the production 


Security represented by a 
of advertisements, dealer aids, and sales contributory pension with 
promotion material. Age preferably 30-35, a well established Agency 
The successful applicant would have very good 
prospects of advancement in status and remuneration 
Experience in an Advertising Agency would be an All these things are available at Smiths’. If you are 
ce Agency 

: »rested get into touch with Tom Smith at 100. Fleet 

advantage. Applicants should state age, interested get is 
P Street, E.C.4 

experience and salary required mm 


Telephone leet Street 5 371 
Write Box No. A.W. 645, 


L.P.E., 110, St. Martin’s Lane, London, W.C.2 


"Phone ‘our Classifieds 1A 8844 (Ex 25 
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CLASSIFIED ADVERTISEMENTS 
Two ns ADVERTISING MANAGER 


-- uired by leading 
Situations Vacant : ** The engagement of persons answering |» lvertisements mast see ~ 

Si if LISER be made through a Local Office of the Ministry of Labour o- duled Employment NYLON STOCKING MANUFACTURER 

Agency if the applicant is a man aged 18-64 inclusive or » wom zed 18-59 inclusive near Nottingham. 

” unless he or she, or the employment, is excepted from (+ provisions of the ieee wiated Bae tend ate 
fh! j Ari} Notificatio v Order 1952 u , ity, 
LAYOE Uy ea NI Patt ST a Sones Soa = to take control of production all types 
of advertising. 

‘ Pension Scheme. 

: y : Apply in writing stating age, experience 


EXPERI ENCED present employment and salary ; and 
. ; salary required to 
, Box 1390 
Advertiser's Weekly 180 Fleet Sc EC4 
LesvinhooX ADVERTISING LAYOUT MAN 


123 5 Migr ot, ' q ‘ CREATIVE MAGAZINE TYPO- 
" . b hat ii GRAPHER required to handle estab- 
elephone wears lished magazines Responsible for 
. — ——- Z . ” » ~~ t typography, layout and contact with 
0 PER WEEK FO GE EAKNED. A Wanted by well known, medium-size idon editors Salary around £600, accord- 
pad Agenc , a visualiser to produ e quick, slick youts ing to age and experience 
“3 gency P ce quic Box 1367 Ad. Weekly 180 Fleet St BC4 
h in black and white, and colour, to client's standard. 
n " 
This is a job with scope and promise. State salary PRODUCTION MAN 
rt s ate ~ — Agency trained man required for West 
required and details in confidence Bed Aqey te gapervie enepiee 
5 ; production of Sales Literature, etc 
Sound knowledge of blockmaking and 
it ' i ly 
NIOR ars { Box 1353 typefaces essential Position carries 
. top salary. Write fully 
Advertiser's Weekly 180 Fieet Street EC4 Box 1393 
Advertiser's Weekly 180 Fleet St EC4 
PRODUCTION ASSISTANT required 
JUNIOR ACCOUNT EXECUTIVE ADVERTISEMENT MANAGER of for Publicity Department of a large 
(male or female) for growing sale r port trade journals Electrical Engineering organisation 
7 —— > ae organisation Experience is required put mungham requires Assist- Applicants must be experienced ir 
“4 in public relations, press, and publ y Y IT n early twenties ether agency or private company pr 
- avout / ideas an work good English is essentia é t nitiative, ideas duction methods and fully conversant 
4 = sor Write to Managing Director, Sales Pross Ful ails, age, educa- with all aspects of print producti 
4 WW Promotion Ltd., 243 Elgin Aveou u xperience procedure Five-day week Salary 
bp - r wes Box 14 Ad. W 180 Fleet St EC4 according to experience and ability 
‘ ui oman Please write to Box 812, Dorland 
i el Advertising Ltd., 18-20 Regent Street 
. - TELEViSION London, S.W.1, giving full details of 
; A DY GREENLYS age, experience, etc. 
nar ve ‘ cy Production company specialising in 
$3 9 makir mmerci ARTIST 
i> f | " raking e as requires 
a ; y. { require an experienced (a) PROGRESS CONTROL 
: CO’ 1 wick ing | First class agency experience essential General Artist required for Londor 
: } ucts and } ror PRODUCTION Knowledge of fiir TV work not a Studio. Excellent opportunity for al! 
. i ene ' prime requisite as full training will round man. Good salary offered 
i itr be given first class Man 
md } MAN (b) SECRETARY PERSONAL Box 1394 
‘ . ASSISTANT ’ 
z CENéral 6347 Managing director requires top fight Advertiser's Weekly 180 Fleet St EC4 
. > - " etary with che ability and initiative 
Phone Production Manager work without direction. Attractive YOUNG LADY, 18 to 21 years, a 
a ————————— 
GENERA 4 R TIST ‘ appearance and personality Good Junior Assistant in Advertising 
i ; * GRO 7971 shorthand and typing essential. Holiday Department. Experience typing, keep 
. leave this year ing of records and accounts. Apply t 
fo : ol nt Advertising Manager, Roussel Labora 
I , EC4 for appointme Box 1388 tories Ltd, 847 Harrow Road 
‘ 4 Advertiser's Weekly 180 Fleet St EC4 N.W.10 
STUDIO MANACER wil 
a8 PRODUCTION AND PRINT. Capa ADVERTISING, PROMOTION, PUB- i 
f . > “= young lady required to assist on d I i + Y MANAG ER to develop new Process Engravers Require 
‘ ae and traffic in small but growing with great = bilities 
ions and | ‘Tondon agency. Some experience | Four-Agure salary, wih uncsual prow: REPRESENTATIVE 
Manas , - Lt r essential . ; Write, stating qualifications Generous terms to successful applicant. 
i: ‘1M eS ; J Box 1374 Ad. Weekly 180 Pieet S: BC4 Box 14 Ad. Weekly 180 Fleet St EC4 Write stating age and particulars of 
e. previous employment. 
Box 1346 
ASSISTANT TO Advertiser's Weekly 180 Fleec Sc EC4 


ADVERTISING MANAGER JUNIOR BRADLEYS, PRINTERS, READING. 


* require male Order Clerk Experi 
ADVERTISING ACCOUNT ae pete ar od 
The Advertising Manager of tral Superannuation and sick monet 
wallow Raincoat s looki scheme in operation. Accommodatio 
rene Cai “a ng for available if required Please write 
a young amlean with come EXECUTIVE a 


experience as a press orricer 
copy writer He should, first 


and foremost, have the ability to required by leading Advertising Agency in Nairobi, TECHNICAL LITERATURE 


write crisply, lucidly and con- Kenya. Single man preferred, but married will be A writer with ability to provide clear, 

vineengry a secondly have alz F ~ informative material in technical sub- 

sufficient advertising knowledge considered. Salary and Allowances, etc., dependent on jects is required immediately by the 

to be of general assistance on experience and qualifications Publicity Department of a large 

: production and routine work. . Engineering Company in London 
aa The conditions are good. The 6 months probationary period. Thereafter 4 year Work covers sales and service litera- 
+h he me are good. Write in contract with Home Leave terms. Final interviews will ae allem ph gas Age ren 
e —_- oe ee. ee be arranged in London, but replies in the first instance able to write well in this metier 
of culars about yourself and the % a aca apse + Bplay hopes 
* salary you think you are worth, giving full details should be sent to wee theiien queda: end celery 


— required. Please do not send examples, 
Advertising Manager, The Kenya Advertising Corporation Ltd., P.O. Box 563, testimonials, etc. Reply to 
Swallow Raincoats Ltd., Nairobi, Kenya. Box 1387 
BIRMINGHAM, 8. Advertiser's Weekly 180 Fleet St €C4 


: lassifieds to CHA 8844 (Ex 25 


: 


> te — — i, ele 
‘ 3 
“ om 
; ‘e 
i = 
: | Fee, 
™ 
% a 
Ae ii 
| ess, 
( . ee” 
f , 
-* Ls - ’ 
ae: 
ee 
‘ah 
a 
ae, 
ay 
F ee 
eas 
me 
sta 
se 
Lhe 
me 
¥ 
* 
es 
a 
: aa 
oi} wy 4 
te 
ane 
+. 
rs 
eae” 
rT 
it 
| ams 
| ts 
Wis 
| Be 
| Au 
4 
pate 
canes 
ag 
a = -_ ae 
t : 3 
pat 
ere 
lie 
iT 
<e 
Nese) 
ae bet 
7 | 
42/8 7g 
ie a 
ay Cun eAREEEAEAERRENEREEREEEeO aia sal ™ om z , 
a si 
+ 5 ome 
eo," 
: & ee, . 
ne 
a + ~ ba a 


Juty 7. 1955 


itt ADVERTISER'S WEEKLY 


1 CLASSIFIED ADVERTISEMENTS 


ARTIST REQUIRED experienced 
designing and colouring greeting sande. 
Any designs welcomed and considered 
Box 1399 Ad. Weekly 180 Fieet St EC4 

FIRST-CLASS LETTERING ARTIST 
required by Studio Write, giving 
details and salary 
Box 1398 Ad. Weekly 180 Fleet St BC4 

PERSONAL ASSISTANT to Advertis- 
ng Director Man aged 26-33 re- 
quired Must be well educated, per- 
sonable and preferably with agency 
experience. The position is permanent 


ensionable, with opportunities 
promotion for a good man 
blishment situated in North 

x Applications (in confi- 

dence should give full details of 
education, National Service, training 
r 1ce (in chronological 
some indication of 


5 range - expected 
Bo x 1402 Ad. Weekly 
ADVERTISING 


180 Fleet St EC4 
DEPARTMENT 


ASSISTANT (malic), aged 24-26, 
for North London, preferably with 
some experience, well-educated and 


) produce copy in good English 
Permanent pensionable position 
Applications (in confidence) to give 
fu jetails of education and experi- 
ence, if _ married or single, and salary 
requir 
Box 1404 Ad. Weekly 180 Fleet St EC4 

JUNIOR ARTIST required for general 

idio work Salary according to 
ty Vale Studios, Ltid., 3 Har- 

on Road. S.W.7 

MARKET RESEARCH. An Analysis 
Clerk in the Market Research Depart- 
ment is required by Aspro Ltd 
Duties involve the coding and editing 


of Field Survey records and tabula- 
tion of Jata by hand or mechanical 
punched card methods Previous 
research experience and the 
ab to use various office calculating 
machines are desirable Please write, 
giving details of age, education and 
career to date, to the Personnel 


Manager, Aspro Ltd., Slough, Bucks 
PRODUC — Good ope 


tant wing to 


ning for 
promotion to 
cutive positi m of present member 


tafl Someone around 21 to 25 
with a year or two's experience and 
keen to progress would seem right 
type of man Plenty of work, but 
plenty of he Pension Scheme 
H fa is year if not alread 
taker Ph me Mr. Soper at WHit« 
hall 8727 for appointment Nelson 
Advertising, Eagle House, Jermyn 
Street, S.W 


APPOINTMENTS WANTED 


PROPERTY MASTER 


NOW AT TOP GRADE THEATRE 
DESIRES CHANG 


Commercial TV or similar appointment. 
Free from Sept. 10. 


Box 1357 
Advertiser's Weekly 180 Fleet St EC4 


SHORTHAND TYPIST (18), just leav- 
ing commercial school, speeds 100/40, 


G.C.E., seven subjects, secks position 

Interested advertising 

Box 1397 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN (25), used to handling 

cop blocks, art work, etc., six years 

with Agencies and Publishers, secks 

position in Agency 

Box 7S Ad. Weekly 180 Pleet St BC4 


YOUNG (5) ASSISTANT ADVERTIS- 
ING MANAGER, with experience in 
the rubber and pharmaceutical indus- 
ries involving most aspects of adver- 

g—including P.R.—desires a simi- 

lar post anywhere 

Box 1368 Ad. Weekly 180 Fieet St BC4 


VISUALISER /STUDIO MANAGER 


Thoroughly experienced Agency and 
Press National campaigns, client 
contact All-round production know- 


ledge plus excellent record 


for interview 
Box 1391 
Advertiser's Weekly 180 Fleet $t EC4 


Available 


*Phone 


APPOINTMENTS WANTED 


ADVERTISING EXECUTIVE 
SEEKS CHANGE 


A Senior Executive in large 
London Advertising Agency seeks 
change. Age 38. Experienced in 
national consumer and technical 


advertising. Contact at high 
level Efficient organiser and 
administrator also combining 


creative sense. Fully conversant 
with Agency management and 
routine. Agreeable personality. 
Would consider situation as 
Advertising/Sales Manager or 
Account Executive. 


Box 1319 
Advertiser's Weekly 180 Fleet St €C4 


FREE LANCE SERVICES 


VALE STUDIOS LID... } Harr 


AA. & 1.P.A. EXAMS 


| gton 
| Road, South Kensington, has openings SPECIAL 
for really good free-lance figure 
artists. Only work of highest standard 
required SUMMER TERMS 
PACK AGING, DISPLAY MATERIAI 
AND Fear. ; We prodes F — For a limited period L.C.S. Home 
ig shed and per- . 
vise the printing Brand : HAMp- Study Courses for the above 


stead 4265 
VERSATILE CREATIVE ARTIST sccks 


contact with printer, publisher or 


exams are available at reduced 
fees! These practical and up-to- 
date courses have been prepared 


j small advertiser. Fast service by experienced and successful 
| _Box 1372 Ad. Weekly 180 Fleet Si BC4 advertising men with your special 
VISUALISERS. High-grade “ney needs in mind. Enrol now and 


types with contemporary style and 
plenty of sell in their pencils will be 
welcome at our door 


save precious time--and money! 
We also give specialised training 


ASSISTANT ADVERTISING MAN- 
AGER with P.R., copywriting, exhibi- 
tion, etc., experience fesires change 
: v cle, but along similar lines 
Box 1365 Ad. Weekly 180 Fleet St BC4 

PRINT REPRESENTATIVE seeks 
chang Good connection advertising 


agents and manufacturers, London and 
Greater Le 
Box 1362 Ad. Weekly 180 Fleet St EC4 
ASSISTANT ADVERTISEMENT MAN- 
AG ER provincial weekly newspaper 
. managerial post or similar with 
prospects 
Box 1363 Ad. Weekly 180 Fleet St BC4 


mndon 


ACCOUNT EXECUTIVE 
Agency and Management Experience 
used to top-level client contact seeks 
greater scope, preferably in growing 
me m-size agency where he can 
expect sound policy direction to be 
backed by first-class creative resources. 
Plenty of work of more immediate 
importance than plenty of money. 

Box 1383 


Advertiser's Weekly 180 Fleet St EC4 


POSTER INSPECTION. Ex-member 
B.P.A.A highest references, offers 
conscientious personal service Ap- 
proximate radius 40 miles Gloucester 
Box 1364 Ad. Weekly 180 Fleet St EC4 

ADVERTISEMENT REPRESENTA- 
TI proven ability, excellent refer- 
en ecKs pec rmanent position 
Box 1371 Ad. Weekly 180 Fleet St BC4 


ay orn NCED top-flight salesman 
) expanding company as 

Sales M nager/Senior Sales Executive 
First-class contacts with National 


Advertisers 

Box 1384 Ad. Weekly 180 Fleet St BC4 
SENIOR COPYWRITER with sound, 

mature ideas, seeks responsible post 

2 years’ agency and 


other connec- 
tions Experience in contact work 
research and campaign planning, etc 


Be « 1343 Ad. Weekly 180 Fleet St BC4 
“ HAND-PICKED “ SECRETARIES 
available.—The Wigmore Agency, 67 
Wigmore St., W.1. HUNter 9951/2/3 


TOP SALES EXECUTIVE 


Fully qualified technician with 15 
years’ experience in all aspects of 
printing, advertising and sales, is 
returning t Britain At present 
Sales Manager of reputable Process 
and Lithography House in South 
Africa, seeks position in London or 
its environs. Age 34 years 

Will be arriving in U.K. middle of 
July and would be available imme- 
diately Further information from 


Box 1320 
Advertiser's Weekly 180 Fleet St EC4 


COMMODATION 


SINGLE ROOM OFFICE near Holborn 


Tube Electric lift Ideal branch 
Office, consultant, etc Cheap meals 
on premises £150 p.a., including 


rates, cleaning and heating to approved 

tenant 

Box 1344 Ad. Weekly 180 Picet St BC4 
CHANCERY LANE. First floor, over 

200 sq. ft.. very light, make superb 

Studio. Redecorated. £165, exclusive 

HOL. 2906 


our classifieds 


Box 1370 Ad. Weekly 180 Fleet St BC4 4 pond a. ao er AR Lg 
: “ OST YESIGN 3 - 
RUSH COPY JOBS? Quick & - Seg te by 
bright goods—all “ae at. w fee ING and SIGN WRITING. 
FLA. 7042 


RETOUCHING 


Write for free book about our service 
i oe = giving Summer 


oy. ; and for detai!s of our Special 
jual chnica 
work should ‘pt TEM. 0384 Term Offer. 
VERSATILE COPYWRITER (prow DEPT. 2F, 

too, of course) offers services INTERNATIONAL CORRESPONDENCE 
| Box 1218 Ad. Weekly 180 Fleet St BC4 SCHOOLS, International Buildings, 


Kingsway, London, W.C.2. 
SALES AND WAN 
' 
MASSEELEY MODEL 33 Univers: 
Printing and Etch gs Machine ar MISCEL NEO 
labels, 


for or showcards on metal 
plastic, wood, glass, rubber. leather DUPLICATING. TYPING, TRANS- 
| card, fabrics, etc.. by the Massecie Ar Mina Ash Bureau, 19 

hot and cold processes Ele onduit Sweet London, W.1. ‘Phone 

heated top plate. Foil cutter. P Ri G 1738 

top 124 in. x 64 in. Between columns 

134 in F. J. Edwards Litd., 359 FOR ORIGINAL GIRL PICTURES 

Euston Road, London Pin-ups, Figure Studies, etc, of 
. > . - , Visual Arts Club models—singles or 
PO A on erm CORNGAT | smc, PaotoUnioe” Peto Cibray 

2? Sohkx juere London, W.1 
ing tanks, rotary drier, timer and 


poner boxes. £60 


ox 1311 Ad. Week! FLEXICHROME ix « superb new colour 


180 Fleet St BC4 


print process Full particulars from 

| MULTIGRAPH facsimile letter-printing Philip Gotlop Photographs Ltd., 

machine required 24 Kensington Church St wa 
Box 1345 Ad. Week 80 Pleet St BC4 WES. 4130 


BUSINESS OPPORTUNITIES 


Offer you a complete per- 
sonal service of high quality 
in all fields of advertising 


ADVERTISING 


& and editorial art: Book 

y and Magazine illustration. 

Strips, Lettering, Design, 

EDITORIAL Layout. Whether your re- 


quirements are small or 
large, we should be pleased 


ART - are, 


24, WORPLE ROAD, EPSOM, SURREY. Tel.: EPSOM 4730 


' 


| OPPORTUNITY for 


agercssive young 


Sales M j bi 

sis Wa. fc, LES | SPEEDY PRINT SERVICE 
| he “do-it-yourself” mar 

Ket, Exablihed anes promie huge | | feat Secsce tee one ane 


Colour photo litho 


sired. Invest £2,000 plus (protected 
Salary and participation ba Appl GOTHIC PRESS LIMITED 
cants please state full experience Euston 58645 42 Osnabur gh 


Box 1382 Ad. Weekly 180 F fost Ss ECA (Opposite Gt Portiand St. Station) 


NORTHERN IRELAND s ouTDOOR ADVERTISING MAP 


TES for quick sale ; annual revenue 
£10,000 


Box 1361 Ad. Weekly 120 Pleet St BCA 


Successful Printing Business to 
gether with associated local News- 
Paper in this expanding Borough 


for sale ern. Popu- | | 
lation aopeunianely 23600. Fer FIRST-CLASS PRINTERS REQUIRED 


. Publishing Company requires printers 
further information apply to for Sve Plenty lourum. Avoram 
William Bailie & Co., circulation 3,000. 40/48 pages plus 


covers Quotations required For 


Estate Agents specimen copies and details, write to 


51, Main Street, Bangor, 
Co. Down. 


Box 1356 
| | Advertiser's Weekly 160 Fleece Sc EC4 
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ADVERTISER'S WEEKLY 


About Christmas and 
Top 


Practically every top-level Business executive has a 
list of important friends and contacts whose goodwill 
and co-operation are maintained with the presenta- 
tion of suitable gifts at Christmas-time—and every 
year there comes the same question—what to buy ? 


And the nearer the top, the more difficult the problem, 
for each gift, to serve its purpose, must reflect the 
prestige of the giver as well as please the recipient. 


But for the 14,000-odd subscribers to BUSINESS, of 
whom 91% are in the Top Executive class, the 
problem will be eased this year by the publication, 
in the October issue of the journal, of a special 
Curistmas Girt SUPPLEMENT. This will be 
of considerable assistance in the selection of 
appropriate gifts for influential acquaintances. 

If you market a commodity suitable for top-level 
presentation at Christmas-time, it should certainly 
be advertised to the affluent, interested readers of 
Bustness—and the October CHRISTMAS GIFT 
SUPPLEMENT is the right psychologica! occasion. 
Ring the Advertisement Director at 

CHAncery 8844 NOW 


Business 


Business Publications Limited 
180 Fleet St., E.C.4. 


Executives 


London, 


PP Eerre, ee eee es 


thed by ibe proprietors, BUSINESS PUBL ICATIONS Lid 


Juty 7, 1955 


— STOP PRESS — 


Agency creditors 
to meet 


Meeting of creditors of Edward 
Martin Harvey Advertising Service 
Ltd. will be held at the Connaught 
Rooms on July 22 at 10.30 a.m. 
Discussions with regard to disposal 
of accounts and the future of the 
staff are now in progress, states Alan 
Martin Harvey, managing director. 
Late Edward Martin Harvey started 
as advertising consultant about 1911 
and was joined by his son, Alan, in 
1916. The present limited company 
was formed in 1937. 


Audit Bureau of Circulations is 
now issuing its figures for the 
period January-June 1955. They 


| include figures for the following 


“Kerry =, Jan-June 1954, 
26,920: July-Dec. 1954, 27,790; 
Jan.-June 1955, 29,181. “Leaming- 

= Warwick, Kenilworth and Dis 

Morning News,” 10,091; 
To361 ; 10,996. “Glamorgan Gaz 
ette,” 18353; 18,960; 20,021. 
“Stafford and Mid-Staffs News- 
letter,” 12,700; 12,949; 13,605. 

| “Loughborough Echo.” 18,952 ;: 


18,956 ; 19,245. 


New ABC figure for the “Kilkenny 
People” for the year ending March 


| 1955 is 9,260 copies—a record for 


the paper—showing an increase of 
386 copies over the previous 12 
months and 606 copies of the 
year before. 


More papers in RT-SA 


More national newspapers are 
joining Retail Trading-Standards 
Association through their adver- 
tisement departments, Roger Dip- 
lock, secretary, reports. Miember- 
ship is also being extended to 
periodicals and trade journals. 

In addition to “Radio Times” and 
“Listener,” members now include: 
“Daily Mirror” group, “Liverpool 
Daily Post” group, “Drapers’ 
Record” and “Men’s Wear,” and 
“Home and Country,” and others 
will be joining shortly. 

Object is to consolidate efforts in 
“weeding out” misleading adver- 
tisements, says Mr. Diplock. Adver- 
tisement departments are in con- 
stant touch with RT-SA for this 
purpose, particularly with regard to 
postal bargains. 


Nicholson & Partners Ltd. 
announce that they have booked 
television time for a number of 
their clients. Starting in Septem- 
ber, time varies from weekly 
commercials to spots in shopping 
guides. Clients include Gor-Ray 
ate and Scandinavian Airline« 


Fifth National Fabric Fair—spon- 
sored by “Fashions and Fabrics”— 
will be ome of the first events tele- 
vised both by the BBC and a com 
mercial ’ company, 
National Trade Press. 

Associated-Rediffusion Ltd. plan 
to preview the Fair from the Royal 
Albert Hall on opening day, Mon- 
day, October 3. Next day BBC 
nee se Be be eaten 6 


National” ‘Trade Press, who are 
promoters of the Fair, are tackling 
the problem of qr hk —— facilities 
for the two TV units. V 


NTP director, states: “We mean 
set up not one but two stages f 
TY cameras. Erection of stands 
will be completed 24 hours earlier 
than ly planned to allo 
Associated - Rediffusion rehearsal 
time on Sunday, October 2. On the 
Monday evening the BBC rehearsal 
will be “= swing while a com- 


Fair and hundreds of new fabrics 


on show, there should be enough 
material for two interesting tele- 
vision programmes.” 

Peak hours (between 8 and 10 
p.m.) on beth the ne and 
Tuesday evenings have been selected 
for the broadcasts. 

LUXEMBOURG 
PROGRAMMES 
(see page 4) 
Statement issued by Radio 


Luxembourg yesterday (Wednesday) 
said “mutual co-operation” arrange 
ment with “Daily Mirror” would 
result in wider publicity for station 


“with reciprocal benefits” for 
“Mirror” group journals. 
Statement added: “Agreement 


with ‘Mirror’ group will not pre 
vent other newspapers from using 
Luxembourg should they wish to 


do so.” 
Many Luxembourg = sponsors 
said to arranging to include pro- 


gramme details in their press ads. 


Combined earnings for the 
George Newnes Ltd. group for the 
year ended March 31, 1955, were 
£1,527,668, as compared = with 
£1,518,649 for the previous year, 
H. C. Tingay, chairman, reports. 
New revenue records have been sect 
by both sales and advertisements, 
although additional income almost 
wholly offset by increased costs. 
Following on success of new Is. 
monthly, “Practical Motorist & 
Motor Cyclist,” now selling more 
than 275,000 copies per issue, the 
“Practical Householder,” magazine 
for the handyman, will be launched 
in September. 

Final ordinary dividend of 15 per 
cent, making total of 18 per cent 
for the year, is recommended. 


Manvfacturing Co. 
minster. Press show to introduce 
their was held in the com- 
pany’s showrooms this 
week. 


Ronald H. Baker, managing 
director of Wilkes Bros. & Green 
wood Ltd. has returned from USA 
after making a survey of TV and 
contacting American clients. 


Yesterday sete $se 
“Birm 

20-page sw —~ ya coeaate 
Austin’s mniversary. 


Ltd. and previously with Mather 


ai thew office at 180 Liner Street, London. “ECS. (Phone: Chancery 3405 


London. WC 2 
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